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➢ Quality Visitation
➢ Visitation Distribution
➢ Community-led Visitor Readiness
➢ Responsible Visitation

UOT STRATEGY SUPPORTS 
COMMUNITY EFFORTS



UOT - DATA!

- Visitor spending

- Visitor profile report

- Advertising effectiveness studies

- Hotel lodging information

- International spend & visits

UNDERSTANDING 
VISITORS, RESIDENTS, STAKEHOLDERS 

- State tax information

EFFECTIVE MARKETING
ECONOMIC BENEFITS

SUSTAINABLE TOURISM

- National & State Park visitation

- Hotel bookings - media attribution

- Surveys

- Geolocation information

- Location data, media attribution
- Website information - Airport enplaned / deplaned patterns

- Short term rental information



INFORMATION 
RESOURCES

SENTIMENT STUDIES

TRAVEL.UTAH.GOV

KEM C. GARDNER POLICY 
INSTITUTE (KCGPI)

UTAH OFFICE OF TOURISM 
(UOT) BOARD MEETINGS

OTHER RESOURCES



COMMUNITY SENTIMENT

59%
Tourism’s Effects: 
The Positive Outweigh the Negative

69%
Agree Natural Resource Protection & 
Tourism Can be Compatible

81%
The Utah Office of Tourism Should 
Support Locally Led Efforts 



TRAVEL.UTAH.GOV  
> Research > Utah Tourism Industry Metrics

Public Dashboards
Curated, Exportable Information

Visitor Profile Report
Share of Visitors
Source Markets & Trip Types
Trip Characteristics
Niche Activity Motivations
Trip Satisfaction & Travel Intent



NATIONAL PARK VISITATION, NOV-FEB 

● Last two winters very strong
● Over time, winter share of 

annual FY NP visitation:
■ 10.1% (FY17)
■ 10.7% (FY18)
■ 10.2% (FY19)
■ 14.7% (FY20)
■ 14.5% (FY21)

Source: National Park Service



OCCUPANCY IN GATEWAY AREAS, NOV-FEB 

Source: Smith Travel Research, do not publish

Occupancy rates in 
winter months 
continue to increase



COUNTY TRT COLLECTIONS, NOV-FEB
GATEWAY COUNTIES 

● 7-County Review
● Over time, winter share of 

annual FY TRT collection:
○ 17.4% (FY17)
○ 17.5% (FY18)
○ 18.3% (FY19)
○ 23.2% (FY20)
○ 19.6% (FY21)

Source: Utah State Tax Commission; 7-County review: Garfield, Grand, Iron, Kane, San Juan, Washington, Wayne



POLICY INSTITUTE / ECONOMIC PERSPECTIVE



GPI: https://garder.utah.edu

Economic Development
Economic Insights
…
Travel and Tourism



GPI: https://garder.utah.edu

Economic Development
Economic Insights
…
Travel and Tourism



COUNTY TOURISM DASHBOARDS



COUNTY TOURISM DASHBOARDS, CONT’D



COUNTY TOURISM PROFILE REPORTS, PAGE ONE

Types
Statewide share

Visitor 
Spending

Types
Direct
Indirect / Induced

Jobs



COUNTY TOURISM PROFILE REPORTS, PAGE ONE 
(CONT’D)

Types
Statewide share

Visitor 
Spending

Types
Direct
Indirect / Induced

Jobs



COUNTY TOURISM PROFILE REPORTS, PAGE TWO

Tourism taxes
County TRT
MV leasing
Restaurant

Direct vs 
Indirect / Induced
Shares

State / local
Direct & 
Indirect / Induced 

Tax 
Revenue

YOY
Occupancy*
ADR*

Hotel Data

*if collected



COUNTY TOURISM PROFILE REPORTS, PAGE TWO 
(CONT’D)

Tourism taxes
Direct vs 
Indirect / Induced
Shares

Tax 
Revenue

YOY
Occupancy*
ADR*

Hotel Data

*if collected



TOURISM DASHBOARD















Short Term Rental Data, 2020



Short Term Rental Data, 2020



GPI: https://garder.utah.edu

Economic Development
Economic Insights
…
Travel and Tourism







MEDIA PERSPECTIVE



Monthly Board Meetings

Topics Covered & Resources 
Available:

2022

+ Campaign Reporting
+ Travel Trends
+ Sustainable Traveler Research
+ Forecasting Tools



Example Reporting



● The Ski+ campaign (pre-roll/display/native) generated over 869k post impressions, for a total PIR of .68%.
● Our CTV campaign generated an additional 693k pageviews for VisitUtah.com. This reflects a lift in 

pageviews of 237% or an additional 488k pageviews. 
a. When retargeted by Ski Utah creative we monitored an additional 37k pageviews for skiutah.com, a 

conversion lift 246%.  
● There were over 3.4M hotel searches, resulting in a total estimated revenue of $52.46M. 

a. ADR $174.77, up $2/night since our February report. 

Example: Campaign Reporting



Example: Campaign Reporting

$197
Top ADR by Market



Example: Campaign Reporting



Example: Campaign Reporting



Travel Trends



Example: Travel Trends
Resources



Example: Travel Trends
June 2022



Example: Travel Trends
June 2022

62% of adults said they feel that the U.S. is already in a 
period of contraction, with an additional 19% believing 
that the country is headed toward one.

Maru Public Opinion Survey: June 4, 2022, n=1,512 



Example: Travel Trends
June 2022

36.3% of survey respondents stated that the recent inflation 
in consumer prices has led them to cancel an upcoming trip.

Destination Analysts: July 2022, n=4,002



Example: Travel Trends
June 2022

Destination Analysts: July 2022, n=4,002



Example: Travel Trends
June 2022

48% of travel intent on Tripadvisor is for last minute trips, 
within the next two weeks. 

Tripadvisor: Traveler Insights May 20, 2022



Example: Travel Trends
June 2022

Destination Analysts: July 2022, n=4,018



Example: Travel Trends
June 2022

89% of American survey respondents have travel plans 
in the next six months. 

Longwoods: Wave 61, May 11, 2022



Sustainable Travel Research



Unaided vs Aided
Published June of 2022



Example: Aided Research
June 2022

Question: 
How often, if ever, do you look for sustainable options when 
traveling? These could be to sustain the local environment, 
economy, or culture. 

Expedia Group: Sustainable Travel Study 2022



Example: Aided Research
June 2022

Answer: 
90% of consumers look for sustainable options when traveling.

Expedia Group: Sustainable Travel Study 2022



Example: Unaided Research
June 2022

Open Ended Question: 
Imagine you are preparing for an overnight vacation… 
What are some of the things you are taking into consideration 
at this point in terms of planning out your trip?

Love Communications: Sustainable Travel Study 2022, n= 1,500



194

Mentioned finding out ways that 
they might be able to minimize 

their impact on the environment.

Mentioned checking how busy 
and/or crowded the destination 

will be during their trip.

Love Communications: Sustainable Travel Study 2022, n= 1,500

people people



Forecasting Tools



Josh Morrison
Email: jomorrison@expediamediagroup.com

Todd Skelton
Email: tskelton@tripadvisor.com
Trends Link: 
tripadvisor.com/TripAdvisorInsights

Expedia & Tripadvisor

mailto:tskelton@tripadvisor.com


Forecasting: Expedia



THANK YOU


