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- Visitor profile report
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- Hotel bookings - media attribution

VISA Destination Insights

- Visitor spending
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- International spend & visits
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- Hotel lodging information

- National & State Park visitation

EFFECTIVE MARKETING
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SUSTAINABLE TOURISM
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- Airport enplaned / deplaned patterns

ZARTICO

T; Transparent - Geolocation information

- Short term rental information

Google Analytics

- Website information Arrivalist

- Location data, media attribution
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COMMUNITY SENTIMENT

59%

Tourism's Effects:
The Positive Outweigh the Negative

69%

Agree Natural Resource Protection &
Tourism Can be Compatible

81%

The Utah Office of Tourism Should
Support Locally Led Efforts
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> Research > Utah Tourism Industry Metrics

Public Dashboards -

Curated, Exportable Information

UTAH Utah Tourism 2020 Overview

In 2020:

Utah visitors spent $7.07 billion* ..

which supported 119,600 jobs ...

2. Hotel Lodging
3. Lodging Tax

4 Car Rental Tax
5. Restaurant Tax

6. Resort Commun.

2020 Overview - CLICK HERE & SCROLL FOR MORE

H1.16 billion in state &

Hi tax benefit equivalent - m——_—
{utah household. 2 ?

Visitor Profile Report

Share of Visitors

Source Markets & Trip Types
Trip Characteristics

Niche Activity Motivations

Trip Satisfaction & Travel Intent

Y Omnitrak Sources: TravelTrak Ame

Utah welcomed an estimated 16.9 million visitors in CY 2020

Market Overview:

* Utah hosted 16.9 million travelers in CY 2020, a decrease of 19% from the

previous year. At the same time, domestic travel within the U.S. fell 34%. 3,271,616 977,313

* Travel to Utah accounted for 1.9% of total domestic travel within the U.S

169 million

during 2020, which is an increase in market share from the previous year.

Domestic Travel Trends within the U.S. and Utah
(person-trips, in thousands)

mmUtah Visitors  ==U.S. Domestic Travel

1431 14395
A5 126 13158

1,185.2 1,184,

156 158 145 162

2011 2012 2013 2014 2015 2016 2017 2018

Market Share of U.S. Domestic Travel

Utah & Competitors

13732
9005
210 Us.
16.9 Non-Regional
85.8%
2019 2020

_Utah 1.9%
- Arizona 3.9%
/_Idaho 1.3%

Montana 0.9%
\ Wyoming 0.7%

n

2020 Overview - CLICK H...

Hotel Lodging

Lodging Tax

Car Rental Tax

Restaurant Tax

Resort Communities Tax

International Spending

International Visits

State Parks

National Parks & Places

Airport Passengers



NATIONAL PARK VISITATION, NOV-FEB

National Park Visitation by Year by Month
YEAR(Date CY)
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OCCUPANCY IN GATEWAY AREAS, NOV-FEB

NP Gateway Regions Occupancy

__Garfield-San Juan-Wayne Counties, .| Grand County, UT Iron County, UT Kane County, UT Washington County, UT
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COUNTY TRT COLLECTIONS, NOV-FEB
GATEWAY COUNTIES

TRT Collections

= e 7-County Review
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Education helps create greater economic opportunity
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COUNTY TOURISM DASHBOARDS

Travel and Tourism

The Gardner Institute produces leading travel and tourism research in Utah. We produce reports, profiles, research briefs, fact sheets, data sheets,
and blogs on Utah's visitor economy. Our research informs the Utah Office of Tourism, destination marketing organizations, policymakers, and the

general public.

County Tourism Dashboard - Utah

Recent Publications \

2022

.

2021

Blog: The Good, the Bad, and the Ugly: Addressing Utah's Short Term Rental Market Growth
Utah Travel and Tourism County Profiles, 2020

Industry Snapshot: An Economic Summary of Utah'’s Arts, Culture, and Entertainment Industry
Utah Resident Opinions on Tourism: Local Area Survey Results March 2022

Utah Resident Opinions on Tourism: Statewide Survey Results February 2022

Blog: Record Utah Park Visitation Spanned Seasons and Destinations in 2021

The State of Utah's Travel and Tourism Industry, 2022 (Tri-Fold Brochure)

The State of Utah's Travel and Tourism Industry 2020

Blog: Utah's Seasonal Employee Housing Conundrum

Blog: Summer in 2021: Tourism Up, Staffing Down

Back to Baseline: Utah's Tourism Economy Rebounds Post-Pandemic

Blog: A Tale of Two Utah Tourism Recoveries

An Economic Analysis of Zion National Park Scenarios

Blog: Pandemic-Driven Travel: How COVID-19 Influenced 2020 Tourism Trends
Utah Travel and Tourism County Profiles, 2019

The State of Utah's Travel and Tourism Industry, 2020 (Tri-Fold Brochure)



COUNTY TOURISM DASHBOARDS, CONT'D

County Tourism Dashboard - Utah

The Kem C. Gardner Policy Institute estimates visitor spending, tourism-related jobs, and tourism-related tax revenue for all Utah counties annually.
We derive county-wide visitor spending estimates using a variety of data sources including U.S. Travel Association visitor spending data, U.S. Bureau
of Labor Statistics employment data, and Utah State Tax Commission tax revenue data. We run our visitor spending estimates through both
economic modeling software (IMPLAN) and our own fiscal models to generate the most accurate figures for Utah’s 29 counties.

Download the latest Tourism Dashboard here (Excel format).

Please note that visitor spending on public transportation, which includes air, rail, public transit, taxi, shuttle, and ride-sharing, is not included in the
county profiles due to the lack of reliable data. For more information on Utah’s public transportation sector, click here.

Finersions of all county proﬁle

View the statewide tourism report here. \

Reference the dashboard’s “Glossary of Terms” here.




COUNTY TOURISM PROFILE REPORTS, PAGE ONE

Visitor

Spending
Types
Statewide share

Grand County, 2020

Spending

In 2020, visitors directly spent an estimated $267.0 million in
Grand County, a -20.6% decrease from 2019." The top three
spending categories were auto transportation, lodging, and
foodservice. Grand County visitor spending made up 4.4% of
total statewide spending.

Jobs

Visitor spending supported 1,948 direct Grand County
travel and tourism jobs, a -15.2% decrease from 2019. Accom-
modations, foodservice, and recreation were the top three job
sectors. These 1,948 direct travel and tourism jobs supported
an additional 608 indirect and induced jobs in the county for
a total of 2,556 jobs.?

Direct Spending Estimates (millions of dollars)

53189

2020

Direct Travel & Tourism Jobs

229

2018 2019 2020

Direct Spending Estimates by Spending Category

200 | L}
2019 | )
2020 [ I

$0 $50  $100 5150 $200 5250  $300  $350

Visitor Spending ($millions)

Transportation Foodservice = Lodging

= Arts, Entertainment, Recreation - Groceries = Retail

Direct Travel & Tourism Jobs by Job Type, 2020

755

Auto Repair 1 10
CarRental § 18

Gas Stations NI 81
Grocery Stores W 42
Museums & Parks | 4
Other/Personal Services | 7
Performing Arts | 4
Recreation NN 194
Retail M 113

Grand Portion of Statewide Visitor Spending, 2020

Grand County Spending, $267.0 M
$6.108

Restof State, $5818.4 M

INFORMED

Total Travel & Tourism Jobs, 2020

608 Indirect/Induced Jobs
2,556

1,948 Direct Jobs

ECISIONS

Indirect / Induced




COUNTY TOURISM PROFILE REPORTS, PAGE ONE

(CONT'D)

Direct Spending Estimates by Spending Category

2015 I 1

Visitor
Spending 2019 | B
2020 | I

Types $0 $50 $100 $150 $200 $250 $300 §350
Statewide share Vistor Spending (smions)

m Auto Transportation Foodservice ® Lodging
= Arts, Entertainment, Recreation Groceries = Retail

Grand Portion of Statewide Visitor Spending, 2020

_— Grand County Spending, $267.0 M

— Rest of State, $5,818.4 M

Total Travel & Tourism Jobs, 2020

— 608 Indirect/Induced Jobs

Jobs
Types
Direct
Indirect / Induced

~— 1,948 Direct Jobs

Direct Travel & Tourism Jobs by Job Type, 2020

Accommodations I 755
Auto Repair 1 10
CarRental W 18
Foodservice I 720
Gas Stations [l 81
Grocery Stores Il 42
Museums & Parks | 4
Other/Personal Services | 7
Performing Arts | 4
Recreation NN 194
Retail NN 113



COUNTY TOURISM PROFILE REPORTS, PAGE TWO

Tax Revenue Direct Tax Revenue, 2020
Visitor spending generated $41.5 million in direct tax revenue, (Based on $267.0 million in direct spending)
including $17.1 million in state and $24.3 million in local tax
i State Sales State - Other
revenue.’ Visitor spending generated approximately $9.7 million Tax §90 Tax$58

in additional indirect and induced state and local tax revenue, for State Income
a total of $51.2 million.* Tax, $2.0

Travel and tourism-related sales tax revenue examples include State Corporate.

Tax$02
transient room tax, motor vehicle leasing tax, and restaurant tax. e T
In fiscal year 2020, Grand County collected a total of $6.6 million 1.;5;3;’

in these three sales taxes combined, down -23.5% from 2019 and

down -8.4% over the past five years.* Total Tax Revenue, 2020
a x (Based on $288.4 million in total spending)

Select Local Sales Tax Revenues State Sales State - Other
Tax$7.2
sio Tax$1L1
State Income

0 $51.2 Tax,$28
Million State Corporate
g0 Local Property Tax 504
Tax$136 Local Sales
§ $s0 Tax$162
o ]
I g 540
OU rIS| I l taxes § & Direct Tax Revenue, 2020 Total Tax Revenue, 2020
Indirect
fa0 &induced
$97
ounty » =
$00 5243
2006 2007 2008 2019 2020 (59%)

.
B Restaurant B CountyTransient [ Motor Vehicle
easing o
otel Data

R e St a u r a n t Grand County hotel occupancy rates averaged 49.4% in 2020 In 2020, Grand County’s average daily room rate was $126.38

compared to 63.2% in 2020. In 2020, October, July, and pared to $146.42 in 2019, a -13.7% year-over-year decrease.
June (in that order) had the highest average occupancy rates. Y OY
.
D I r e Ct V S Average Hotel Occupancy Rate Average Hotel Daily Room Rate
1000 $180.00
$160.00
: e S Occu pan Cy*
z $120.00
Indirect / Induced T siuco
£ w0 $8000
& $60.00 *
200 $40.00
52000
00 “jn Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 5000
gt Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2 2019 =2020
Endnotes
ate / loca B R § —
fares nd travel reseevation costs Please see Addendum A focal tax evenwes include sale, roperty, and other taes.

4. Seenote £2 regarding Indirect and Induced:”
s Touat

Direct &

Kem C_Gardner Pollcy Institute analysss of US. Travel Association, LS. Bureau of Labor Statistics, Utah State Tax Commission, WsaWoe®, LS. Bureau of Economic Anatysis, and STR,Inc. data.
s

TR inc s

Indirect / Induced %if collected



COUNTY TOURISM PROFILE REPORTS, PAGE TWO

(CONT'D)

Tax
Revenue

Tourism taxes
Direct vs

Indirect / Induced

Shares

Hotel Data
YOY

Occupancy*

ADR*

*if collected
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v
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=3

o
o
o

Millions of 2020 Dollars
w o u
A
o o

$2.0
$1.0

$0.0

2016 2017

B Restaurant
Tax

Select Local Sales Tax Revenues

2018

B County Transient
Room Tax

Direct Tax Revenue, 2020
(Based on $267.0 million in direct spending)
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E—
m— Local Property
Tax$11.1
2019 2020

I Motor Vehicle
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100.0
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State Income
Tax, $2.0

&=

$41.5
Million

State Corporate
Tax $0.2

Local Sales
Tax $13.2

Direct Tax Revenue, 2020

State

Local
S17a
(41%) $243
(59%)

Total Tax Revenue, 2020
(Based on $288.4 million in total spending)

&

$51.2
Million

State Sales
Tax $11.1
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Tax$13.6

Total Tax Revenue, 2020
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$9.7
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Direct
$41.5

(81%)
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TOURISM DASHBOARD
County Tourism Dashboard - Utah

The Kem C. Gardner Policy Institute estimates visitor spending, tourism-related jobs, and tourism-related tax revenue for all Utah counties annually.
We derive county-wide visitor spending estimates using a variety of data sources including U.S. Travel Association visitor spending data, U.S. Bureau
of Labor Statistics employment data, and Utah State Tax Commission tax revenue data. We run our visitor spending estimates through both
economic modeling software (IMPLAN) and our own fiscal models to generate the most accurate figures for Utah'’s 29 counties.

— @he latest Tourism Dashboard here (Ex@

Please note that visitor spending on public transportation, which includes air, rail, public transit, taxi, shuttle, and ride-sharing, is not included in the

county profiles due to the lack of reliable data. For more information on Utah’s public transportation sector, click here.
Find PDF versions of all county profiles here.
View the statewide tourism report here.

Reference the dashboard’s “Glossary of Terms” here.



Visitor Spending

Visitor Spending by County and Year, 2020 (In $Millions) Visitor Spending by County, 2020
(In Millions of Dollars)
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Visitor Spending
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County Tourism Dashboard - Utah

The Kem C. Gardner Policy Institute estimates visitor spending, tourism-related jobs, and tourism-related tax revenue for all Utah counties annually.
We derive county-wide visitor spending estimates using a variety of data sources including U.S. Travel Association visitor spending data, U.S. Bureau
of Labor Statistics employment data, and Utah State Tax Commission tax revenue data. We run our visitor spending estimates through both
economic modeling software (IMPLAN) and our own fiscal models to generate the most accurate figures for Utah’s 29 counties.

Download the latest Tourism Dashboard here (Excel format).

Please note that visitor spending on public transportation, which includes air, rail, public transit, taxi, shuttle, and ride-sharing, is not included in the
county profiles due to the lack of reliable data. For more information on Utah’s public transportation sector, click here.

Find PDF versions of all county profiles here.

View the@tourism report here.

Reference the dashboard’s “Glossary of Terms” here.




By Jennifer Leaver
Senior Research Analyst

The State of Utah's Travel
and Tourism Industry 2020

Utah's travel and tourism industry—the hardest-hit
industry by the 2020 COVID-19 pandemic—experienced a

healthy recovery during the first half of 2021, particularly in
Utah's rural areas.

December 2021



Figure 1: U.S. vs. Utah Travel Indicators, Y-O-Y Change,
2019-2020

Domestic
Person-Trips
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Visitor
Spending
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mUS. Utah

Source: Kem C. Gardner Policy Institute analysis of Tourism Economics, U.S. Travel
Association, and OmniTrak Group, Inc,, data

Figure 3: Direct Visitor Spending, 2016-2020
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Source: Tourism Economics

L and ir ional visitor spending.

Flgure 2: Year-Over Change In Visitor Spending, 2019-2020,
Utah vs. Nelghboring States

Note: The darker the shade, the greater negative percent change in spending.
Source: US. Travel Association

Flgure 4: Visitor Spending by Visitor Type, 2019 vs. 2020

9.8% 27

%

2019 2020

= Domestic Nonresident International ™ Domestic Resident

Source: Kem C. Gardner Policy Institute analysis of Tourism Economics data



Figure 29: Fercent Change In Iransient Hoom laX Revenue
by County, 2019-2020
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Source: Kem C. Gardner Policy Institute analysis of Utah State Tax Commission data



Short Term Rental Data, 2020

Average Annual Listings
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Short Term Rental Data, 2020

Share of Housing Units
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Travel and Tourism ,

The Gardner Institute produces leading travel and tourism research in Utah. We produce reports, profiles, research briefs, fact sheets, data sheets,

and blogs on Utah’s visitor economy. Our research informs the Utah Office of Tourism, destination marketing organizations, policymakers, and the
general public.

County Tourism Dashboard - Utah
Recent Publications
2022

« Washington County Cultural Industry Snapshot, 2020
« Salt Lake County Cultural Industry Snapshot, 2020
* Blog: The Good, the Bad, and the Ugly: Addressing Utah’s Short Term Rental Market Growth
« Utah Travel and Tourism County Profiles, 2020
« Industry Snapshot: An Economic Summary of Utah's Arts, Culture, and Entertainment Industry
« Utah Resident Opinions on Tourism: Local Area Survey Results March 2022
\ ¢ Utah Resident Opinions on Tourism: Statewide Survey Results February 2022
« Blog: Record Utah Park Visitation Spanned Seasons and Destinations in 2021
o The State of Utah's Travel and Tourism Industry, 2022 (Tri-Fold Brochure)

\

« The State of Utah's Travel and Tourism Industry 2020
N ¢ Blog: Utah's Seasonal Employee Housing Conundrum
T Blog: Summer in 2021: Tourism Up, Staffing Down
* Back to Baseline: Utah's Tourism Economy Rebounds Post-Pandemic
« Blog: ATale of Two Utah Tourism Recoveries
« An Economic Analysis of Zion National Park Scenarios
* Blog: Pandemic-Driven Travel: How COVID-19 Influenced 2020 Tourism Trends
o Utah Travel and Tourism County Profiles, 2019
« The State of Utah's Travel and Tourism Industry, 2020 (Tri-Fold Brochure)



Blog: Record Utah Park Visitation Spanned Seasons and Destinations in
2021

By: Jennifer Leaver

As 2021 park visitation numbers roll in, Utah's parks appear to have remained virtually unscathed by the 2020 pandemic, with visitation spread
among both seasons and destinations. For purp of und: ding 2021 park visitation in the context of “normal” visitation, | have compared
2021 with 2019 (pre-pandemic) visitation.

Utah's five national parks reported a record 11.2 million visits in 2021 compared with 10.7 million in 2019; or, over a half-million additional visits and

a 5.3% increase. However, on an individual level, not every national park reported record-setting visitation. In fact, while Zion gained a half-million
visitors compared with 2019, Bryce Canyon was down a half-million (see Figure 1). Canyonlands had the largest two-year percent change (24.2%),

while Capitol Reef and Canyonlands each welcomed around 180,000, and Arches experienced growth consistent with the past several years (8.7%).

% Change (Two-Years)

30.0%

20.0%

10.0%

0.0%

-10.0%

-20.0%

-30.0%

Figure 1. Natlonal Park Visitation by Park, Two-Year Change, 2019—2021
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Monthly Board Meetings

ooe

2022

Topics Covered & Resources
Available:

+ Campaign Reporting

+ Travel Trends

+ Sustainable Traveler Research
+ Forecasting Tools




Example Reporting



Example: Campaign Reporting

The Ski+ campaign (pre-roll/display/native) generated over 869k post impressions, for a total PIR of .68%.
Our CTV campaign generated an additional 693k pageviews for VisitUtah.com. This reflects a lift in
pageviews of 237% or an additional 488k pageviews.
a. When retargeted by Ski Utah creative we monitored an additional 37k pageviews for skiutah.com, a
conversion lift 246%.
e There were over 3.4M hotel searches, resulting in a total estimated revenue of $52.46M.
a. ADR $174.77, up $2/night since our February report.
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Example: Campaign Reporting
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Top ADR by Market

Top 10 DMA's by Enriched Bookings & ADR
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Example: Campaign Reporting

Travelers Length of Stay (nights) Average Daily Rate
5& 6,449 4.9 $ 167
J 40% 7.1 $ 175
42% 5.1 $153
16% 4.7 $ 158
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Example: Campaign Reporting

Top Hotel Destinations -

Rank Markets % of Booking
1 | SaltLake City, UT, US 17.2
2 | Moab, UT,US 10.0
3 | Park City, UT,US 6.7
4 St George, UT,US 6.6
S | Bryce Canyon City, UT,US | 5.2
6 | Springdale, UT,US 3.9
7 | Cedar City, UT, US 3.7
8 | Provo, UT,US 35
9 | Logan,UT,US 24
10 | Ogden, UT,US 24
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Travel Trends



Example: Travel Trends

Resources
GWI.

Tripadvisor
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Example: Travel Trends

June 2022
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Example: Travel Trends
June 2022

62% of adults said they feel that the U.S. is already in a
period of contraction, with an additional 19% believing
that the country is headed toward one.

Maru Public Opinion Survey: June 4, 2022, n=1,512 @e



Example: Travel Trends
June 2022

36.3% of survey respondents stated that the recent inflation
in consumer prices has led them to cancel an upcoming trip.

Destination Analysts: July 2022, n=4,002 @e



Example: Travel Trends
June 2022

Question: How much do you agree

Strongly agree

36.8% 69.9%

or disagree with the following

statements?

Agree 33.2%

If gasoline prices don't come down,

I'll be staying closer to home on my

Neutral (neither agree nor disagree) 17.8%

road trips this spring/summer.

7.3%

(Base: All respondents, 4,002 completed surveys. Dlsagree

Data collected June 15-23, 2022.)

Strongly disagree 5.0%

0% 10% 20% 30% 40% 50% 60%

Destination Analysts: July 2022, n=4,002



Example: Travel Trends
June 2022

48% of travel intent on Tripadyvisor is for last minute trips,
within the next two weeks.

Tripadvisor: Traveler Insights May 20, 2022 %”e



Example: Travel Trends
June 2022

Question: Thinking about your travel
during the NEXT TWELVE (12)
MONTHS, what travel experiences New places | haven't visited before

will you prioritize? Enjoying nature

Spending time with loved ones

However you personally define each, eetling aay-frem eraws

use the scale provided to indicate Budget travel
how you will prioritize them. Excitement and energy

Bucket list travel

Visiting cultural institutions
(Base: All respondents, 4,002 completed surveys.

Visiting th k
Data collected June 15-23, 2022.) siting theme parks

Visiting large cities
Luxury travel

Staying close to home

Attend sporting events _ 26.7%

0% 20% 40% 60% 80%

Destination Analysts: July 2022, n=4,018 we



Example: Travel Trends
June 2022

89% of American survey respondents have travel plans
in the next six months.

Longwoods: Wave 61, May 11, 2022 %”e



Sustainable Travel Research






Example: Aided Research
June 2022

Question:

How often, if ever, do you look for sustainable options when
traveling? These could be to sustain the local environment,
economy, or culture.

Expedia Group: Sustainable Travel Study 2022 @e



Example: Aided Research
June 2022

Answer:
90% of consumers look for sustainable options when traveling.

Expedia Group: Sustainable Travel Study 2022 %03



Example: Unaided Research
June 2022

Open Ended Question:

Imagine you are preparing for an overnight vacation...

What are some of the things you are taking into consideration
at this point in terms of planning out your trip?

Love Communications: Sustainable Travel Study 2022, n= 1,500 @e



Mentioned finding out ways that Mentioned checking how busy
they might be able to minimize and/or crowded the destination
their impact on the environment. will be during their trip.

Love Communications: Sustainable Travel Study 2022, n= 1,500



Forecasting Tools



Expedia & Tripadvisor

oo

Josh Morrison
Email: jomorrison@expediamediagroup.com

Todd Skelton

Email: tskelton@tripadvisor.com
Trends Link:

tripadvisor.com/TripAdvisorinsights


mailto:tskelton@tripadvisor.com

Forecasting: Expedia

This document and the information contained within this document are confidential and proprietary to Expedia. It may not be duplicated or distributed
to any third party without prior written consent from Expedia. Any other use is strictly prohibited.

Future Stay - US Points of Sale

Room Nights Booked

July August September October November

Begin Use Month Name

@ 2022 @ 2019 YoY

expedia group

media solutions

December
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