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“Strong, healthy
families is what
some of us need
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monthly Pinterest viewers
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increase in total number
of Twitter impressions

series of classes to survive.”
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@ increased fruit intake

toeata
showing me how to family
eat better so | can be meal
Six months after
participating in classes

the fun grandma, together!”
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28% increase in choosing and
! preparing healthy food for
their families

instead of the tired
I
28% have enough food to last
through the month

old grandma.”
*excludes dried beans, dark green
and orange vegetables
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As reported by parents
“Thank you for P ve
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youth increased
intake of fruit and
vegetables

youth increased intake
of whole grains
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@ youth increased
intake of lean protein

“I like green things now!”

THUMBS UP FOR HEALTHY CHOICES

in Food Pantries (Policy, Systems, and Environment)

3 2 84%

participants
internationally 68%

National Nutrition
Certification Program

Food Pantry Thumbs Up Participants

report the signage supports their
efforts in choosing healthy foods

1,126

participants
nation-wide

report improved dietary intake since ' .
program implementation pantries
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