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LETTERFROMTHEDIRECTOR

Dear Friends,

In 2013, the Utah State University Food $ense (SNAP-Ed) program, known nationally as the Supplemental Nutrition Assistance
Program (SNAP-Ed) assisted thousands of Utah families in making healthy food choices on a limited budget. Group classes for adults
and youth are the core of the Food $ense (SNAP-Ed) program in Utah. These classes address the specific needs of our participants and
provide nutrition education as outlined in the current USDA Dietary Guidelines and MyPlate.

Food $ense (SNAP-Ed) serves individuals who are either food insecure or at risk for food insecurity. In 2013, the Food $ense (SNAP-
Ed) program directly educated over 11,295 adults and 26,115 youth in Utah and was present in all 29 counties across the state. In
addition, the Food $ense (SNAP-Ed) program indirectly educated another 369,688 Utahns through county fairs, health fairs, posters,
websites, blogs, and more. This was all done as a result of the committed support from USDA's Food and Nutrition Services (FNS),
Utah's Department of Workforce Services (DWS), and Utah State University.

Although Food $ense (SNAP-Ed) reached a large number of people, there is still much work to be done. Food $ense (SNAP-Ed) will
continue its efforts to grow and expand its education to low-income families in Utah, partnering with DWS, WIC, Utah public
schools, and other state and local agencies. Through these collaborative efforts, Food $ense (SNAP-Ed) can help provide SNAP
eligibles with all available nutrition resources and help them make healthier choices for themselves and their families.

Striving to make a difference one meal at a time.

Heidi LeBlanc Debbie Christofferson
Program Director, Food $ense (SNAP-Ed) Assistant Director, Food $ense (SNAP-Ed)



FOODSENSE (SNAP-ED) OVERVIEW

Food $ense (SNAP-ED) is a partnership of Utah State University Nutrition, Dietetics, and Food Sciences/
Cooperative Extension Services, the Utah Department of Workforce Services, and other collaborating
agencies. Food $ense (SNAP-Ed) provides nutrition education to low income individuals in all 29 counties
in the state.

The aim of Food $ense (SNAP-EQ) is to provide education to SNAP recipients and/or food stamp eligibles to
promote healthy eating and an active lifestyle. With the overall increase in disease and obesity in the United
States, particularly among those individuals from low-income backgrounds, there is an obvious need for
education and lifestyle changes. Food $ense (SNAP-Ed) offers a large array of nutrition-related lessons for
individuals of all ages to increase the knowledge, skill set, and overall well-being of those we serve.

Food $ense (SNAP-EA) offers a variety of classes to expand participants’ knowledge of nutrition, cooking,
food safety, and physical activity. Handouts and program evaluations have been developed to meet the
needs of English and Spanish speaking youth and adult participants. These hands-on classes are taught by
Nutrition Education Assistants (NEAs) who are trained with the National Nutrition Paraprofessional
Certification Program created by Food $ense (SNAP-Ed) of Utah.

Food $ense (SNAP-Ed) connects program participants with the knowledge and skills they need for continual
access to safe and healthy foods. Participants learn how to cook healthy meals on a budget, buy and prepare
whole foods, read food labels, practice safety in the kitchen, and much more.




FOOD SENSE (SNAP-ED) GOALS ANDOBJECTIVES

State Goals and Objectives

Based on your needs assessment and the current availability of other nutrition education services, identify your
State’s goals and objectives for SNAP-Ed. Make sure your objectives are specific, measurable, appropriate, realistic,
and time-specific.

State Level Goals

®  Asaresult of participating in the Utah SNAP-Ed program, SNAP target audiences statewide will improve the
likelihood that persons eligible for SNAP will increase food security and make healthy food choices within a
limited budget and will choose physically active lifestyles consistent with the current Dietary Guidelines for
Americans and USDA's MyPlate, decreasing their likelihood of developing obesity and other chronic
diseases.

a. State Level Objectives
° Based on behavior checklists, by September 30, 2014 at least 80 percent of SNAP-eligible individuals who
participate in SNAP-Ed lessons statewide will demonstrate intent to follow MyPlate by making half their plate
fruits and vegetables, choosing whole grains, lean proteins, and switching to fat-free and/or low-fat dairy
products.

Based on behavior checklists, by September 30, 2014 at least 70 percent of SNAP-eligible individuals who
participate in SNAP-Ed lessons statewide will demonstrate behavior change by properly cooking, chilling, and
separating food items and properly cleaning food preparation surfaces.

° Based on behavior checklists, by September 30, 2014 at least 65 percent of SNAP-eligible individuals who
participate in SNAP-Ed lessons statewide will demonstrate behavior change to increase physical activity and
reduce time spent in sedentary behaviors as part of a healthy lifestyle.




KIDS’ CURRICULUM

Food $ense Kids .-

“The kids were SO EXCITED for
the smoothies. A lot of them had
never made smoothies before,
and they were thrilled watching
the smoothie blend from red to
pink to greenish to purple. The
kids seemed to be pretty
surprised that they couldn’t taste
the spinach, even though they
had said that we were putting in
too much.”

--Food $ense Nutrition
Education Assistant (NEA)

This curriculum contains twenty-seven lessons based primarily on
the 2010 Dietary Guidelines and MyPlate. The lessons are
developed for preschool-aged children. Each lesson focuses on a
different fruit, vegetable, whole grain, or legume.

Food, Fun, and Reading

This curriculum was developed by the University of Vermont
Extension and adopted by Food $ense (SNAP-Ed) to teach
preschool age children about eating healthy using fun reading

materials.

e “As [ was buying supplies at the
little grocery store, the checker

Veggie Vibes started telling me how she uses all

of the recipes I gave her child
during Food $ense classes, and
how she now adds vegetables in
all kinds of recipes.”

--Food $ense NEA

Serving up MyPlate

This curriculum was developed by the USDA and was adopted by

Food $ense (SNAP-Ed). These lessons help educate youth from 6
1st-8th grade about following the dietary guidelines using MyPlate.

This curriculum is based on the 2010 Dietary Guidelines and
MyPlate. Each month focuses on a vegetable within that growing
season.




ADULTCURRICULUM

Food $ense Vegetables, Food $ense Fruits, Food $ense
Grains

Faculty at Utah State University in the Nutrition, Dietetics, and
Food Sciences Department developed this curriculum to help
educate adults about incorporating vegetables, fruits, and whole
grains into their daily diets. The lessons teach participants how to
grow, select, prepare, cook, and store vegetables, fruits, and whole
grains that are in season.

e
Food Sense Cooks

This curriculum, developed by SNAP-Ed of Utah, provides basic
cooking instruction and techniques. The curriculum is geared for
low-income audiences and is designed to help homemakers feel at
ease in the kitchen as it builds knowledge and confidence in basic
meal preparation skills.

Food $ense Basics

This curriculum contains nine lessons based primarily on the 2010
Dietary Guidelines; the lessons provide information about each
food group in MyPlate, menu planning, shopping, and quick meals,
food safety, and gardening basics.

“I am so grateful for your classes
and everything I have learned!
After taking Food $ense classes |
have started buying fruits and
vegetables every week, something
I did not do before. | am making
progress with getting my children
to eat more produce.”

-Adult Food $ense participant

“Food $ense classes have changed
my life. Since listening to your
presentations, I have eaten so
many more fruits and veggies,
and, because of that, I have lost so
much weight.”

--Adult Food $ense participant




FOOD SENSE (SNAP-ED) SOCIAL MEDIA

The purpose of Food $ense (SNAP-Ed) social media is to provide online opportunities
for low income individuals in Utah to receive nutrition education, healthy recipes, and
information about upcoming Food $ense (SNAP-Ed) classes. In FY 2013, Food $ense
(SNAP-Ed) developed a Facebook page, Pinterest site, Instagram account, Twitter
account, several cooking blogs, and a public website. In FY 2013, Food $ense
(SNAP-Ed) had a total of 13,870 hits on the three cooking blogs and had an average
post reach of 55 people on Facebook.

The blogs, written by Food $ense (SNAP-Ed) NEA's, are each focused for specific sub
groups of the Food $ense (SNAP-Ed) target population. Snappily Ever After targets
low-income mothers with children using recipes and topics that are appropriate for
families living on a tight budget. Table for One provides recipes that make 1-2
servings to emphasize how easy it can be to eat healthy on a budget when cooking
for yourself. Lastly, Cooking...It's a Snap targets any low income individuals who are
looking to cook healthy meals on a budget.

Snappily Ever After
http://www.snappilyforever.blogspot.com

Table for One: Big Bites on a Little Budget
http://bigbiteslittlebudget.com

Cooking It's a Snap!
http://cookingitsasnap.blogspot.com/

Food $ense
http://extension.usu.edu/foodsense/




STATEPROGRAMMING SUMMARY

STATE SUMMARY

Methods

Content

Evaluation

Delivery Locations Audiences
Geographic | Delivery Targeted Total Frequency, Duration, and Type of Key Messages Type & Status
Sites Audience | Participants Educational Methods
Group and individual classes: Food Security, Cooking Skills,
SNAP Food $ense Basics, Loving Your Dietary Quality, Food Safety, cl
State Utah 29 ti families or 11.295 Family, Feeding Their Future. Shopping Resource P rt_a_ss t
Adult a counties | |sw-income ' Management. MyPlate, aF|C|pan
families Number of lessons per participant Dietary Guidelines for orm
varies. 3,610 lessons were taught. Americans
fari:\lliz‘spor Classes taught at schools and at
hool summer school lunch programs:
Stat S.?h%%f/ Professor Popcorn, WIN Kids, Food, MyPyramid, MyPlate, & Class
Y ateh Utah 29 counties W'fr / ° 26,115 Fun and Reading, & Food, Culture Dietary Guidelines for Participant
ou ee and Reading, Food $ense Kids. Americans Form (Youth)
reduced
'.“F‘C.*.‘ 1,549 lessons were taught.
eligibility




COUNTYPROGRAMSUMMARY

COUNTY PROGRAM SUMMARY

County Number of Adults Taught Number of Youth Taught

Beaver 11 642
Box Elder 657 233
Cache 1,112 749
Carbon 278 723
Davis 1,832 1,744
Emery 243 1,317
Garfield 0 27
Grand 0 477
Iron 225 247
Juab 582 2,411
Kane 0 331
Millard 320 3,834
Morgan 120 127
Rich 85 0
Salt Lake 2,872 1,501
San Juan 26 3,959
Sanpete 206 1,879
Sevier 334 5
Summit/Wasatch 216 127
Tooele 259 0
Uintah 0 0
Utah 703 332
Washington 76 2,519
Wayne/Piute 330 2,011
Weber 1,138 920
TOTAL 11,269 26,115




FOODSENSE (SNAP-ED) GOALS THAT ADDRESSFOODINSECURITY Insecurity

Food Sense (SNAP-Ed) provides nutrition education to SNAP recipients and individuals
receiving other assistance. Of the Food Sense (SNAP-Ed) participants educated in 2013, 33%
received SNAP benefits, 43% qualify for SNAP benefits, and 56% qualify for other assistance.

SNAP-Ed participants who
receive SNAP benefits

10 w0
a a8
a a0
40 40
0 2
Yes No Yes No
SNAP-Ed participants who SNAP-Ed participants who

qualify for SNAP benefits qualify for other assistance g
11



FOODSECURITY
Food Throuahout the Month

Participants in Food Sense (SNAP-Ed) learn to plan their food budget,
enabling them to increase food security throughout the month.

Do you have enough food to last to the end of the month?

PRIOR AFTER

Never/Seldom 11.97 4.70
¥ PRIOR
Sometimes 22.16 13.08 B AFTER

Usually/Always 65.87 82.22
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FOODSECURITY

Menu Planning Before Shopping

Participants in Food Sense (SNAP-Ed) learn to plan for specific meals
before shopping, increasing their efficiency.

Do you plan a menu before shopping?

PRIOR AFTER

Never/Seldom 28.89 8.26
Sometimes 34.59 23.48
Usually/Always 36.52 68.26

13
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FOODSECURITY

Shopping with a Grocery List

Participants in Food Sense (SNAP-Ed) learn the value of preparing and
sticking to a shopping list.

20 S

Do you shop with a grocery list?
70 +

PRIOR AFTER 60
50 v
Never/Seldom 17.33 5.45 40
p H PRIOR
30 1 .
Sometimes 27.58 17.18 20 " AFTER
10 + )
Usually/Always 55.09 77.37 0 ¥
3 o
(—,@bO& e;‘\@e v\&\\
< 0“)
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FOODSAFETY

Chilling Foods Properly
- |

Participants in Food Sense (SNAP-Ed) learn to preserve perishable foods
properly to decrease the risk of foodborne illness.

100 1

Do you refrigerate meat, dairy, and other perishables within
2 hours of shopping? 0T
80 | | o
PRIOR AFTER P
60
Never/Seldom 2.29 2.03 50
a0 + H PRIOR
Sometimes 6.34 4.02 30 ¥ AFTER
20 +
Usually/Always 91.37 93.94 10V
0 ¥ -7
Q& 5 o
eﬁé\ "’06\ o"’}\*
< N}
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FOODSAFETY

Separating Foods Properly
.|

Participants in Food Sense (SNAP-Ed) learn the importance of preparing
raw foods separately to avoid contamination.

100

Do you prepare raw foods separately?
90 -
PRIOR AFTER 21
70
Never/Seldom 4.50 2.65 o1
50
‘ ® PRIOR
Sometimes 10.71 5.85 1. o AFTER
30 +
Usually/Always 84.79 92.60 271
10
N & ¥
Q}o Q:(o &
4"}\% %0@0 'z}\\\\$
F 8
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FOODSAFETY

Hand Washing
- |

Participants in Food Sense (SNAP-Ed) learn the health and safety
benefits of washing hands thoroughly prior to and after food
preparation.

100 7

Do you wash hands and surfaces before and after food o0 ¥ g

preparation or eating? ,
80 1
PRIOR AFTER °
60
50 -
Never/Seldom 3.01 2.19 40 - ¥ PRIOR
30 - W AFTER
Sometimes 8.42 5.21 20 1
10 -
Usually/Always 78.58 92.59 T . B
\60 ;0@ \4@
& ¢ \a
& & N
é@ \)c)\)
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FOODSAFETY

Thaw Foods Thoroughly
.

Participants in Food Sense (SNAP-Ed) learn the safety benefits of thawing
foods thoroughly prior to preparation.

90 o .

Do you thaw foods thoroughly using USDA time/temperature 20 ¥
recommendations? y
70
PRIOR AFTER 60 1
50
Never/Seldom 13.42 5.43 a0 = PRIOR
30
Sometimes 17.48 9.81 20 S AFTER
Usually/Always 69.09 84.86 10
0+
6\ ] *‘)
‘—)ébo Q‘;&Q@ \V\,b
e?‘é\ s 0’7}\\\
< Ny
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FOODSAFETY

Cooking Foods Thoroughly
- |

Participants in Food Sense (SNAP-Ed) learn the importance of cooking
food according to USDA recommendations.

Do you cook foods thoroughly using USDA time/temperature

recommendations?

PRIOR AFTER
Never/Seldom 11.31 3.96
Sometimes 13.54 9.18
Usually/Always 75.15 86.85

19
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OBESITYPREVENTION

Physical Activity

As a result of participating in the SNAP-Ed program, SNAP eligibles
statewide will increase their physical activity to meet the goals of the 2010
Dietary Guidelines for Americans.

Will you choose to be physically active for at least 30 minutes

5 days a week?

PRIOR AFTER

Never/Seldom 21.02 7.90
Sometimes 27.81 18.23
Usually/Always 51.18 73.87

20

) ¥ PRIOR
30 -
) B AFTER
20
10
0 T T v
) o
\60@ & N 3
i ¢ \a
& < 'z}\\\
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OBESITYPREVENTION

Nutrition Facts Label
e

As a result of participating in the SNAP-Ed program,
SNAP eligibles statewide will make healthy food choices to meet the goals
of the 2010 Dietary Guidelines for Americans.

70 1

Will you make food purchases based on the nutrition facts
labels? 60 1

PRIOR AFTER 50 7
40 +
Never/Seldom 33.62 11.13 )
30 ¥ PRIOR
Sometimes 31.98 24.54 20 } ® AFTER
Usually/Always 34.39 64.35 10
0+
((\ ] *‘)
abo ’0@ \\Y\,b
e?‘é\% %06\@ o’z}\\\\v
< Ny
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OBESITYPREVENTION

Eating Breakfast

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets
by eating breakfast consistent with the
2010 Dietary Guidelines for Americans.

Will you eat breakfast within 2 hours of waking? 80 -
70 -
PRIOR AFTER 60 -
50 1
Never/Seldom 20.55 9.05
40 7
Sometimes 20.18 16.05 30 * PRIOR
| W AFTER
Usually/Always 59.27 74.91 2
10 -
0
& .@Q’% &
N S R
e?‘é\% (_)o‘& O,b\\\\\
< Ny
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HEALTHY FOODCHOICES

Eating as a Family

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will make healthy food choices consistent
with the 2010 Dietary Guidelines for Americans by eating together as a

family.
Will you eat family meals at home at least three times a week? 90 -
80
PRIOR AFTER 70 -
60
Never/Seldom 13.11 7.72 50 |
Sometimes 16.85 10.64 40 " PRIOR
30 - W AFTER
Usually/Always 69.04 81.63 20 -
10 -
0
& '6‘@% 5
o\ XN A
4‘?}\%@ ‘oo@z fz}\*\v
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HEALTHY FOODCHOICES

Prepare Meals at Home

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will make healthy food choices consistent
with the 2010 Dietary Guidelines for Americans by eating meals at home.

Will you prepare meals at home at least three times a week? %0
80 -
PRIOR AFTER 70 7
60 -
Never/Seldom 9.14 3.63 50 +
Somefimes 16.02 10.63 o1 " PRIOR
30 7 W AFTER
Usually/Always 74.83 85.74 20
0 - T T
& o o
sebo éé&z v\“@
e?‘é\ "’0& o?}\\\\
< N%

24



HEALTHY FOODCHOICES

Vegetable Intake

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets by adding vegetables in
accordance with the 2010 Dietary Guidelines for Americans.

Will you eat at least 2 1/2 cups of vegetables a day?

PRIOR AFTER

Never/Seldom 22.77 6.32
Sometimes 37.51 22.73
Usually/Always 39.72 70.95

25
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HEALTHY FOODCHOICES

Fruit Intake

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets by adding fruit in
accordance with the 2010 Dietary Guidelines for Americans.

Will you eat at least 2 cups of fruits a day?

PRIOR AFTER

Never/Seldom 23.31 7.00
Sometimes 36.22 22.77
Usually/Always 40.47 70.23

26
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HEALTHY FOODCHOICES

Whole Grains

As a result of participating in the Food Sense (SNAP-Ed) Program, SNAP
eligibles statewide will improve their diets by choosing whole grains in
accordance with the 2010 Dietary Guidelines for Americans.

Will you eat more whole grains than refined grains?

PRIOR AFTER

Never/Seldom 20.92 6.71
Sometimes 34.93 19.89
Usually/Always 4416 73.80

27
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HEALTHY FOODCHOICES

Dairy

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets by adding dairy in
accordance with the 2010 Dietary Guidelines for Americans.

Will you eat at least 3 cups or equivalent of dairy a day?

PRIOR AFTER

Never/Seldom 19.11 8.78
Sometimes 32.91 21.18
Usually/Always 47.98 70.04

28
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HEALTHY FOODCHOICES

Lean Protein

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets by choosing lean protein in
accordance with the 2010 Dietary Guidelines for Americans.

80 7

Will you choose at least 2 servings of lean protein?

PRIOR AFTER

Never/Seldom 14.89 5.64
H PRIOR

Sometimes 35.14 19.23

B AFTER

Usually/Always 49.97 75.13
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HEALTHY FOODCHOICES

Healthy Fats
-

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets by choosing healthy fats in
accordance with the 2010 Dietary Guidelines for Americans.

Will you replace saturated and trans fats with heart-healthy fats? 80
70
PRIOR AFTER
60 7
Never/Seldom 25.95 7.35 50
40 -
Sometimes 32.47 20.13 0 V7 ¥ PRIOR
M AFTER
Usually/Always 43.57 72.52 207
10 -
0
06\ ,((\Q:—) 'b*")
o\ XN D
4‘?}\%@ %O@Q’ Q}\*\‘?’
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HEALTHY FOODCHOICES

Reducing Salt Intake

As a result of participating in the Food Sense (SNAP-Ed) Program,
SNAP eligibles statewide will improve their diets by reducing salt intake in
accordance with the 2010 Dietary Guidelines for Americans.

Will you prepare foods without adding salt?

PRIOR AFTER

Never/Seldom 14.36 6.32
Sometimes 22.27 22.73
Usually/Always 39.73 63.38
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EARs-ADULTS

Direct Education: SNAP-Ed Participants by Age and SNAP Status

Actual Count of Participants
X Estimated Count of Participants

60 Years | All Ages

Less than 5| 5-17 Years | 18-59 years or more | Combined

Number of SNAP Recipients in SNAP-Ed 3,534 463 3,997
Number of All Other Participants in SNAP-Ed 5,683 1,615 7,298
Total Number of SNAP-Ed participants 9,217 2,078 11,295

Source: Adult Class Participant Form

Missing data was based on percentages from data received.

SNAP-Ed Participants by Gender (Adults)

Actual Count of Participants
X Estimated Count of Participants

Female Male Total
Number of SNAP Ed Participants 8,671 2,624 11,295

Missing data was based on percentages from data received.

32



EARs-ADULTS

Direct Education: Race and Ethnicity (Adults)

X Actual Count of Participants unduplicated
Estimated Count of Participants
Number of Hispanic or | Number of non-Hispanic or
Latina SNAP-Ed Latina SNAP-Ed Participants
Participants by Race by Race
1. American Indian or Alaska Native 63 101
2. Asian 6 1,076
Individuals Reporting 3. Black or African American 4 812
Only One Race
4. Native Hawaiian or other Pacific Islander 196 55
5. White 4,755 4,104
6. American Indian or Alaska Native and White 11 31
7. Asian and White 2 13
Individuals Reporting 8. Black or African American and White 1 19
Multiple Races
9. American Indian or Alaska Native and Black or African American 11 32
10. All Others Reporting More than One Race 1 2
11. Total by ethnicity 5,050 6,245
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EARS-ADULTS

Direct Education: SNAP-Ed Delivery Sites by Type of Setting

Type of Setting

Number of Different
Sites/Locations

Type of Setting

Number of Different
Sites/Locations

Adult Education and Job Training Sites
Adult Rehabilitation Centers
Worksites

Community Centers

Elderly Service Centers

Emergency Food Assistance Sites

Extension Offices
Farmers Markets
SNAP Offices
Food Stores
Public Housing

Individual Homes

22

18

23

23

26

21

13

24

731

Libraries

Churches

Public/Community Health Centers
Public Schools

Head Start Programs

Other Youth Education Sites (including parks and
recreation)

Shelters

WIC Programs

Other (Please specify): Baby Your Baby

Other (Please specify): Food assistance programs
Other (Please specify):

Other (Please specify):

11

31

19

72

27

97

13

26
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EARS-ADULTS

Indirect Education

Direct Education Programming Format Check if Number

Format # of Lessons |Length of Class applicable Reached
Single Session 1147 15-90 minutes Fact Sheets/ Pamphlets/ Newsletters X 65,285
Posters/ Calendars X 69,199
Promotional Materials w/nutrition messages X 39,908

_ i ) ; Types of )
2-4 Sessions 492 15-90 minutes Materials Website X 25,592
Distributed Electronic (Email) materials/info distribution X 91,475
5-9 Sessions 1290 15-90 minutes Videos/CD-ROM X 108
Other X 23,611

10 or More Sessions 1809 15-90 minutes

Mailings X 8,778
Recruiﬁng 355 Varies R iti Email X 21 ,626
ecruiting Phone X 2,069
Other X 2,037

Estimated Size of Audiences Reached Through Communication and Events

Estimated Populati

S |maR(zaChoe%u ation Source of Data
Nutrition Education Radio PSAs 120,000 Commercial Market
Nutrition Education Television PSAs 928,055 Commercial Market
Nutrition Education Articles 180,971 Commercial Market
Billboard, Bus or Van Wraps, or Other Signage 4,814 Visual Estimate
Community Events/Fairs - Participated 32,433 Visual Estimate/Survey
Community Events/Fairs - Sponsored 4,360 Visual Estimate/Survey
Other contacts 4,502 Visual Estimate/Survey
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EARS-YOUTH

1la. Direct Education: SNAP-Ed Participants by Age (Youth)

X Actual Count of Participants

Direct Education: SNAP-Ed Participants by Gender (Youth)

Estimated Count of Participants Youth X Actual Count of Participants
Estimated Count of Participants
5-17
Years All Ages Female Male Total
Less than 5 No Data bined
Grades Combined | \ymber of SNAP Ed Participants - Multiple classes
K-12 9,467 9,838 19,305
Total Number of SNAP-ED Participants - multiple classes 736 17,733 836 19,305
Total Number of SNAP-ED Participants - one time class 959 5,511 340 6,810
Source: Youth Enrollment Form
Total Number of Youth Participants 26,115

*all youth sites are 50% or more eligible for SNAP Ed benefits

3. Direct Education: SNAP-Ed Participants by Race and Ethnicity (Youth)

X Actual Count of Participants

Estimated Count of Participants

Number of

Hispanic or Latino

Number of non-
Hispanic or Latino

Number of Hispanic
or Latino SNAP-Ed

Number of non-
Hispanic or Latino

SNAP-Ed SNAP-Ed Participants |Participants by Race- SNAP-Ed Totals
Participants by by Race-multiple single lesson Participants by
Race-multiple lessons Race-single lesson
lessons
1. American Indian or Alaska Native 2,111 386 2,497
2. Asian 243 39 282
3. Black or African American 326 63 389
Individuals Reporting Only One Race . B .
4. Native Hawaiian or other Pacific Islander 113 39 152
5. White 3,453 9,606 903 4,345 18,307
6. No Race Designated 4,488
Totals 26,115
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EARs-FINANCES

9. Expenditures by Funding Source

Expenditures for

Reporting Year
I. Public Cash Contributions -- State and Local Tax Revenue only S 0.00
2. Public and Private Cash Contributions -- other than State and Local Tax Revenue S 487,929.83
3.Sumof Lines 1 & 2 S 487,929.83
4. Public In-Kind Contributions (non-cash) S 36,367.98
5. Private Cash Contributions to State SNAP Agency only S 0.00
6. Indian Tribal Organization Contributions S 0.00
7. Sum of Lines 4,5 & 6 S 36,367.98
8. Federal Reimbursement S 715,086.00
9. TOTAL SNAP-Ed EXPENDITURES: Sum of Lines 3,7 & 8 S 1,239,383.81

10. Expenditures by Category of Spending

1. Total Expenditures for SNAP-Ed Program Delivery S 7,763,192.15
2. Total Expenditures for Administrative Costs S 476,191.66
3. TOTAL SNAP-Ed Expenditures (State and Federal) S 1,239,383.81
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FOOD SENSE (SNAP-ED) VOLUNTEERS

Local volunteers bring an abundance of knowledge and enthusiasm to
the Food $ense (SNAP-Ed) program. Food $ense (SNAP-Ed)
volunteers are found in counties all across the state and provide many
hours of service over the course of a year. In Fiscal Year (FY) 2013,
volunteers provided a total of 2,971.75 hours of service to the Food
$ense (SNAP-Ed) program; 811 of those hours were volunteered at
the state office in Logan, Utah, and the other 2,160.75 hours were
from counties throughout the state. One of the largest blocks of

volunteer service came from 11 undergraduate students, who

volunteered over 300 hours educating farmers’ market patrons about

including local fruits and vegetables into meals.

Many of the Food $ense (SNAP-Ed) volunteers are college students;

most are dietetic students from Utah State University, but many also

come from a variety of other undergraduate and graduate programs
from regional universities. Volunteers have played a large role in
providing nutrition education to farmers’ market patrons and to groups
of adults and youth in a variety of locations across the state.
Volunteers have also participated in indirect education and Food $ense
(SNAP-EQ) recruitment through health fairs, promotional materials,

nutrition articles, and more.

“Thank you for allowing me to volunteer for Food $ense this past
semester. | can’t thank Food $ense enough for providing me with the
opportunity to gain hands-on experience teaching individuals about
eating healthy on a budget.”

-USU Community Health student volunteer 38




FARMERS’ MARKET

There are 13 farmers’ markets in Utah that utilize EBT machines. The EBT machines allow food
stamp recipients to use their food stamp benefits to purchase local produce from farmers markets.
Food $ense (SNAP-Ed) currently has nutrition education booths at the Cache County, Iron County,

and Davis County farmers’ markets.

The Food $ense (SNAP-Ed) booths have been great attractions for farmers market patrons and
food stamp recipients. Patrons have enjoyed the free samples, recipe cards, helpful nutrition/
cooking tips, and additional resources provided by Food $ense (SNAP-Ed) interns and volunteers.

At the Cache County Gardeners’ Market, volunteers conducted cooking demonstrations every
hour to demonstrate how easy it can be to include fruits and vegetables into meals. Each week
one recipe was selected that featured one fruit or vegetable. Recipes ranged from Arugula
Pineapple Cherry Salad to Yellow Squash Pomodoro. Food $ense (SNAP-Ed) volunteers gave out
7,485 samples to market patrons over the 24 weeks of the market season.

The Kaysville Farmers’ Market collaborated with the Master Gardeners to provide a tomato taste
test for patrons to increase the exposure of a wide variety of tomatoes to food stamp recipients.
Patrons were pleasantly surprised with the taste, texture, and versatility of the tomatoes they had

never previously tried.

“I really appreciate the Food $ense
booth at the farmers’ market. Every
single week | completely sell out of
the produce that is featured at the
Food $ense booth. It’s a great way to
show market patrons how to
incorporate some of these
vegetables into their diets.”

-Cache Valley Gardener’s
Market vendor

“We offered arugula salad samples to a
family with young children. The father
said his son doesn'’t like salads but he
ended up eating the whole sample and
loved it! The parents called us miracle
workers.”

-Food $ense intern at the
Cache Valley Gardener’s Market



NEANARRATIVES

Healthy Food Choices

“One lady told us that we were teaching her daughter at Lincoln
Elementary, and they had put one of our MyPlate handouts on
the fridge. She reported that her daughter looks at it each day to
make sure she is getting all the food groups!” —NEA

“One girl’s mother told me her daughter reminds her when
packing a school lunch or at the dinner table if any of the food
groups are missing or if there is too much of something. I smiled
—mission accomplished.” —NEA

“One of the participants told me she had made the broccoli salad
five or six times since our lesson. She said she was able to get
her son and daughter-in-law, who hate broccolj, to eat it. Not
only did they eat it, but they also stole her food and put it in
Tupperware before she even noticed.” —NEA

“We emphasized that the cauliflower mash could be substituted
for mashed potatoes in a shepherd’s pie, or other comfort food
type recipe. Then the light bulb went on and many of the clients
realized how versatile this recipe could be.” —NEA
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“A participant went on and on about how she tests
every single one of our recipes for her family, and they
are amazed that she’s been cooking so much. She also
brought her daughter to our class so she can learn
how to cook because she’s engaged. She is making
copies of all the handouts for her kids, too.” —NEA

“One of our students from the previous session [who
started coming to classes with huge sodas each week]
now drinks only water instead of soda. She brings
celery sticks and peanut butter for snacks and brings
her own lunch. She tries not to eat fast food. This was
such a pleasant surprise for me, as these changes
were reported to her supervisors as a direct result of
our classes.” —NEA

“After my presentation a lady came up to me and
told me that [ had motivated her to go home and
totally revamp her meal-planning routine. She was
really excited about the changes she had made and
saw how it was going to make mealtime at her house
much easier and less expensive.” —NEA
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Abstract:

“The aim of Supplemental Nutrition Program Education (SNAP-Ed), known
in Utah as Food Sense, is to provide nutrition education to food stamp
recipients and/or food stamp eligibles with the intent to promote healthy
eating and an active lifestyle (1)”. Low-income individuals, especially
those receiving SNAP, have poor healthy literacy and dietary lifestyles
(2).” This study implemented the SNAP-Ed program in Rich County.
Nutrition Education Assistants (NEA’s) taught 14 nutrition/cooking
lessons to Rich County participants from October 2012 to January 2013.
Due to SNAP-Ed requiring federal and state funding, it is vital to
document the effectiveness of our programs (3). Thirty-five class
participant and behavioral checklist forms were collected.

Introduction:

According to a study on health literacy and nutrition behaviors among
low-income individuals, 63% of SNAP-eligible adults have inadequate
health literacy (4). Another study, which evaluated those receiving SNAP
benefits, found that SNAP participants have substantially lower diet
quality than other low-income individuals not receiving SNAP benefits.
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Conclusions:

Implementation of SNAP-Ed in Rich County has shown positive results
among participant satisfaction. The program continues to develop and
expand as NEAs work towards improving marketing strategies. In the
future it is expected to see SNAP-Ed participation in Rich County to
increase along with overall satisfaction of the program. Future studies
should investigate nutrition related behavior changes among SNAP-Ed
participants in Rich County.
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Rich County Extension Agent, and Kathy Putnam, 4-H Staff Assistant/YFP
Site Coordinator for their cooperation and support. The authors would
also like to thank the faculty and staff of Food Sense, for funding and
assistance with data analysis.
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EFNEP and SNAP-Ed Programs
Influence Breakfast Habits in Low-Income Audiences
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o T e F o mwrs rwswwe r
W 123 pamopen i J008 18T pan
M petcpert ¢ 20 Avte of '

" Y S

wd wmnn §ovanor -

stamcon Peogree Lovesmor

- Lm e v Uy PR R v, &
PaCparts # LINAY wwe FOLGRS I Py i0dy

2. A9 s cgermy ¢ 40, ana 067 permogern™

Iy €3¢ - — . . S—

A ewman f manrw ’

N et Paagh

tamgien | benl aan vl iml b evalane B ropa ] o

LINIP ot BNAP 14 S awtm s a8 Poarvertira oheres Pa

ol Danah L2ad Soate

Feversty (U vee

@ Vare L ey

b lon! N Be pw
1 Sor BNAS L and 0 2900 2000 o

Vi Tl N s e bl - ) — §

o an LINET god BNAS £ 4 reay woer! w

N © Cangs Sdast hebin. Ovess e ————————
g » ha el MV v 82 rurease s av oy -
LE0N TP AP L2

O rm—y v

Lana A% %o

T e

p—— sed FSCaly "ave e " - o e~
. o et e Tardy ety y e
W T ety gl - B e
 VOIpNG ¢ kooge M v v
e
D L L L L T B e I

o s Pt o7 B0 References

© 51 O sty ont Theyen

~

Wrge e bee- ' ; " waveve segt g el

L el R -

o Naah wriar g abew gare o NSNS Sy -

- G 3 FaTTOu Srocrw such m LINLP &

W appwtte ol (Pawrs o ol 3 ~
§ e o ides Dl Sniass P il B
it ot e Corce

2009 P S e b - ——

-~ - T [t gty ¢ [N D

WO SR, WOMS DRI . QAR 0 R, L3

- Vbl saw R evreied Pt e0on o8 DA OF JoRve behasors o be

v oo e PO MG o POl Voonaf o v e (M e gt
IR S G000 I PUMSREDS sy wawn W powry of agm wr oiber  Patapert had W et o [ Scmy e ahy et \¥ 20 (rog PR e
vanery ousvly ond Sty & v st proweind by SN v TNV e SN Vel it @ Vahoh e g dia vormane f oy eas'and

> v L2 ord LV P petoge™™ ey 3pcely Oa moo™e rd arc oreae LAY » Tharwdion © n svn il Tl euiston 1 e roa-

IR Parnata, JOOU SCavparniad o &, 200N
erelia 0 e St i Ve W \mieral (¢ Viake sswie BACCEY o EEE Setaby Sarge B gh dc e

NN . ot

L . Seirnd 4 e Unied Shates. Nt oy 5 s e e

w e CvAren e 3 or & peany

e O

wr etk o v

wow andercmm Teoap [1NEP wud SNAN

N S Tt SEANIIES N3 I LT Yy

e

vt salee o encwn wy be P ab

e nareo

B O N e i
v, "W

s SR

—

e e aa iy Vi e e b (e

somy ETRNCOR) OF ¢

el e P e~ \rw TN L AT FOTCAANG N2 sovcanr
AN 8 et WL wa vy -hs
iy g gy~ gt S Gt 08ty TNAD L ¢ pare erts anes & anaty o Sermogegt «
P A ot 3 v e L Sarym Vb s

P

TE 0 TE ATy merten
by % doted b
WOt ey XN

s A LW

vl o cow Ay Poda

P Wty e w8 eRORge e

e e el v Sty P — R —

- PP I Tha Coagr o vaend 1o wediin wager e ——
G el remed P P a® - - ’
- WA g T mAe rem D W A8 M A Y0 rom aretce o 2q% 3o~ (D
- JOTTL L o -
’ - CFNLP soom 30 ovaluator 100 o dot rocal b
owrowa T oo s Wator Sy

D R Po wvara Aletasy

e Non e e - s dow
’ - v ORI & IR0 A3 D TOMN LI 2 "o Te
. WG WGP ST Gy e &k o SO Te
) N o - R Samae Sl swrty wd Sito We  The wrvy e e o & &
B N T LT o s -
-— v a SONE Lt Al AgNg POm "never 00 2" T "Seays & T MATee A t—ae mae

yem raw
rernia 201

» e
. el W LINL Y Ly Te iwd OB Lo

¢ Byview NETRIA o Atore

- Sorecen
Var i bor b
00 YT RO

st Surem

42



Poster Presented at:
Utah State University Extension Annual Conference

EVIDENCE-BASED,OUTCOME-DRIVEN

Increasing Confidence In SNAP Participants
at the Cache County Gardner’s Market

Abstract:

“The aim of Food Sense is to provide education to food stamp recipients
and/or food stamp eligible to promote healthy eating and an active
lifestyle.” There has been an increase of obesity and disease in the
United States, especially among those individuals from low-income
backgrounds. (1) In recent years, Electron Benefit Transfer (EBT) cards
have been accepted at local farmers markets to draw in low income
families. Food Sense uses an educational booth at the Cache County
Gardner’s Market to help SNAP eligibles gain knowledge of how to use
local produce in a variety of easy and cost friendly recipes. This is done
through free samples, recipe cards, nutritional tips and other helpful
resources from Food Sense. A study was conducted to determine the use
and overall effectiveness of the Food $ense booth. Individuals were
compensated with two-dollar tokens to spend on produce at the
Farmers Market. Results showed that over 50% of the individuals were
likely to buy produce and make recipes sampled at the Food $ense
booth.

Introduction:

“Farmers markets are effective at keeping food dollars in a given region,
helping to support local growers.” (2) Farmers Markets are places
consumers can go and purchase fresh, and locally grown food. Food sold
at farmers markets tend to demonstrate high quality taste, freshness,
appearance and nutrition. Not only do consumers benefit from Farmers
Markets but the farmers also profit from this program (3).

The Supplemental Nutrition Assistance Program (SNAP), formerly known
as Food Stamps, is a nutritional assistance program for low-income
families. Through this program, participants receive monthly-allotted
money for food. These benefits are accessed through an EBT card given
to each individual. These cards work just like bank-issued debit cards.
The use of EBT cards has increased from four to thirteen in the state of
Utah. At the Cache County Gardner’s Market there is an EBT machines
available for SNAP recipients to exchange for tokens to use towards the
purchase of foods (3).
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How likely were you to use the Food
Sense recipes at home?

“ Not Applicable
r & Extremely Unlikely
Unlikely
& Neither Likely or Unlikely
“ Likely

Extremely Likely

How likely were you to buy produce that you
had sampled at the Food $ense Booth?

& Not Applicable

 Extremely Unlikely
Unlikely

 Neither likely or unlikely

Likely

(

Extremely likely

Methods:

A survey was distributed to shoppers over an 8 week period at
the Cache County Gardeners Market. Participants had the choice
between filling out a paper survey or filling it out electronically
through the use of an Ipad. Survey questions included
demographic questions, likelihood of buying sampled produce,
and likelihood of making tested recipes at home.A two dollar
token to spend on produce at the Gardeners Market was given
to volunteers that participated in the survey as an incentive.

Data collected from the surveys was imported into excel then
later transferred to SPSS for data analysis. (4) Several tests were
run to determine the effectiveness of the Food $ense booth at
the Cache County Gardner’s Market.
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Results:

At the Food Sense booth, free recipe cards are given out to encourage
participants to buy produce at the Gardner’s Market and make the
recipes at home. More than 52% said they were likely to use the Food
Sense recipes at home. Free samples are given out at the Food Sense
booth. These samples include recipes that used in season produce. Over
50% of the survey participants answered that they were likely to buy
produce that they had sampled at the Food Sense Booth.

Conclusions:

This study shows the effectiveness of the Food Sense booth at the
Gardner’s Market in Cache County, Utah. More than half the people that
visit the booth are likely to buy produce from the Gardner’s Market and
use the recipes they sample there. Additional research should be done
to determine behavioral changes due to visiting the Food Sense booth.
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