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Letter	from	Director
Food Secure Families with Healthy Habits

Once	again	the	Utah	Food	$ense	state	office	is	honored	to	release	the	Food	$ense	(SNAP-Ed)	Annual	Report	detailing	
Creating	Food	Secure	Families	with	Healthy	Habits. This	report	provides	readers	with	insights	into	the	Food	$ense	
program	and	its	outcomes	and	impacts.	The	numbers	and	narratives	will	show	we	are	continually	making	an	impact	on		
the	SNAP-Ed	target	audience.	Each	year	we	collect	data	that	showcases	the	outstanding	SNAP-Ed	program	we	have	
developed.		

During	the	past	year	we	have	provided	education	in	all	29	counties	through	direct	and	indirect	methods.	We	have	
educated		10,142	adults	and	32,323	youth.	All	this	was	achieved	by	5	fulltime	and	69	part-time	employees.	I	am	
humbled	to	lead	an	incredibly	talented	and	passionate	Food	$ense	(SNAP-Ed)	team.	Their	dedication	and	enthusiasm	for	
Food	$ense	is	what	makes	the	difference.	As	this	annual	report	will	demonstrate,	our	program	continues	a	legacy	of	
evidence-based	outreach	efforts	to	both	adults	and	youth.	Our	report	will	showcase	a	tradition	of	success	and	stability	
in	nutrition	education	and	obesity	prevention.

Utah	State	University	Food	$ense	(SNAP-Ed)	is	a	vital	program	for	low-income	families	and	individuals,	assisting	in	skill	
building	that	helps	them	develop	healthy	habits	for	life.	We	offer	education	on	how	to	stretch	food	dollars	and	to	eat	
healthily	by	following	USDA	Dietary	Guidelines	and	MyPlate.		

A	few	of	the	highlights	for	SNAP-Ed	include:
• Increase	in	outreach	numbers	through	direct	education	and	indirect	education
• Increase	in	work	with	local	Farmers’	Markets,	including	incentivizing	fruit	and	vegetable	purchases	through	

Double-Up	Bucks
• Increase	and	new	presence	with	social	media,	blogging,	and	other	online	mediums	
• Increase	in	states	utilizing	National	Nutrition	Certification	Program
• Ability	to	break	down	data	specific	to	demographic	measures

Food	$ense (SNAP-Ed)	is	committed	to	innovative	and	creative	education.	We	are	continually	seeking	and	researching	
the	best	methods	to	reach	our	target	audience.	We	have	an	excellent	history	of	increasing	positive	health	practices	
through	education.	The	following	report	will	show	why	Utah	State	University	Food	$ense	(SNAP-Ed)	is	a	leader	in	
nutrition	education	and	obesity	prevention	throughout	the	nation.

Sincerely,

Heidi	LeBlanc
Food	$ense	(SNAP-Ed)
Utah	State	University	Extension
8749	Old	Main	Hill,	Logan,	UT	84322
heidi.leblanc@usu.edu
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Executive Summary

Increasing	Outreach	
Direct	&	Indirect	Education
• 12,142	adults
• 32,019	youth
• 27,704	recruitment	activities	conducted
• 276,143	indirect	materials	shared
• 1,269,218	indirect	contacts	

Farmers’	Market	Initiative
• Increased	markets	that	received	Double-

Up	Bucks
• Increased	number	of	Food	$ense	

Nutrition	Education	Booths
• Increased	SNAP	participants	likely	to	buy	

fruit	and	vegetables	at	the	Farmers’	
Market

• Collaborated	and	received	a	FINI	grant	to	
provide	double-up	bucks

Increasing	Social	Media	Presence
• Snappily	Ever	After	blog	teaches	Food	

$ense	principles	to	families	in	Utah,	
authored	by	a	mother	of	8

• Eat	Well	Utah	utilizes	all	CREATES	
curriculum	in	educating	families	and	
individuals	on	eating	well	on	a	limited	
budget

• Big	Bites	on	a	Little	Budget focuses	on	
households	of	1	or	2

• Cooking	it’s	a	Snap!	focuses	on	Wasatch	
Front	nutrition	education	outreach	
efforts

Utah’s	Training	Program	is	Nationally	
Utilized	and	Recognized
• 106	registrants	in	Utah
• 42	states	adopted
• 1,023	participants
• 88%	passing	rate	(median)
• 7	states	within	Mountain	Plains	Region	

(Utah,	Colorado,	Montana,	Nebraska,	
South	Dakota,	Kansas,	Iowa)

CREATE-ing Health	(usually	or	always)
Prior	to	Food	$ense	(SNAP-Ed)	 After	Food	$ense	(SNAP-Ed)
65%	had	enough	money	to	last	 84%	have	enough	money	to	last
60%	shop	with	a	list 78%	shop	with	a	list
66%	eat	meals	as	family 80%	eat	meals	as	a	family
53%	are	active	30	min	5	days	a	week 71%	are	active	30	minutes	5	days	a	week



SNAP-Ed	Administrative	
Expenditures

Type	of	Administrative	Expense Percent of	Total	Administrative	Expenditure	for	Utah	Food	$ense	

%	Values $	values

Administrative Salary 60% $126,784.60

Administrative	Training	
Functions

N/A $0

Reporting	Costs	(identify %	
related	to	EARS,	if	possible)

N/A $0

Equipment/Office Supplies 30% $41,746.20

Operating	Costs N/A $0

Indirect	Costs 100% $171,609.78

Overhead	Charges	
(space,	HR	services,	etc.)

N/A $0
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SNAP-Ed	Evaluation	Reports	
Completed	for	this	Reporting	

Fiscal	Year	2015
Project	Name Key	Project	

Objective(s)
Target	Audience Check	all	Evaluation	Types	for	Which	

Reports	are Indicated

FE PE OE IE

Direct	English MyPlate Healthy	
Eating	Plan,	F/V,	
Lean	Meats	&	Beans,	
Whole	Grains,	Food	
Security

Low-income Adults X X X

Direct Hispanic (same) Low-income Hispanic	Adults X X X

Direct	IGP (same) Intergenerational	Poverty
Families	&	Individuals

X X X

Direct	Senior (same) Low-income	Seniors X X X

Indirect	 (same) Individuals &	Families	in	Utah	
(specifically	low-income)

X X

Direct Youth (same) Youth	in	low-income areas,	
schools	50%	eligible	for	
free/reduces,	IGP	youth

X X

Social	Media (same) Individuals &	Families	in	Utah	
(specifically	low-income)

X X X

Farmers’	
Market	
Nutrition	
Education	Booth

F/V,	Food	Security Individuals &	Families	in	Utah	
(specifically	low-income)

X X X X

Double-Up	
Bucks

F/V,	Food	Security Individuals &	Families	in	Utah	
(specifically	low-income)

X X X X

HEaL MyPlate Healthy	
Eating	Plan,	F/V,	
Lean	Meats	&	Beans,	
Whole	Grains,	Food	
Security

Individuals &	Families	in	Utah	
(specifically	low-income)

X X X X

Hunger	
Institute

Food Security Individuals &	Families	in	Utah	
(specifically	low-income)

X X X

FE	– Formative	Evaluation
PE	– Process	Evaluation
OE	– Outcome	Evaluation
IE	– Impact	Evaluation
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Impact	Education

Impact	Education
Name	of	Project:	Adult	English	Direct	Education
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Name	of	Project:	Utah	Food	$ense	(SNAP-Ed)	Adult	English	Direct	Education

Project	Goals: As	a	result	of	participating	in	the	Utah	SNAP-Ed	program,	SNAP	target	audiences	statewide	will	improve	the	
likelihood	that	persons	eligible	for	SNAP	will	increase	food	security	and	make	healthy	food	choices	within	a	limited	budget	and	will	
choose	physically	active	lifestyles	consistent	with	the	current	Dietary	Guidelines	for	Americans	and	USDA’s	MyPlate,	decreasing	
their	likelihood	of	developing	obesity	and	other	chronic	diseases.
• Based	upon	behavior	checklists,	by	September	30,	2015	at	least	80	percent	of	SNAP	eligible	individuals	who	participate	in	

SNAP-Ed	lessons	statewide	will	demonstrate	intent	to	follow	MyPlate	by	making	half	their	plate	fruits	and	vegetables,	
choosing	whole	grains,	lean	proteins,	and	switching	to	fat-free	and/or	low-fat	dairy	products.

• Based	upon	behavior	checklists,	by	September	30,	2015	at	least	70	percent	of	SNAP	eligible	individuals	who	participate	in	
SNAP-Ed	lessons	statewide	will	demonstrate	behavior	change	practices	by	properly	cooking,	chilling,	and	separating	food	
items	and	properly	cleaning	food	preparation	surfaces.

• Based	upon	behavior	checklists,	by	September	30,	2015	at	least	65	percent	of	SNAP	eligible	individuals	who	participate	in	
SNAP-Ed	lessons	statewide	will	demonstrate	behavior	change	to	increase	physical	activity	and	reduce	time	spent	in	sedentary	
behaviors	as	part	of	a	healthy	lifestyle.

• Based	upon	behavior	checklists,	by	September	30,	2015	at	least	65	percent	of	SNAP	eligible	individuals	who	participate	in	
SNAP-Ed	lessons	statewide	will	demonstrate	intent	to	increase	family	mealtime	and	food	resource	management.	

Evaluation	Design:	Utah	SNAP-Ed	used	the	same	impact	and	process	evaluations	for	adults	and	youth	in	FY	2008,	2009,	2010,	2011,	
2012,2013	and	2014.	The	data	collected	from	these	evaluations	was	used	to	create	annual	reports	and	other	professional	reports.	
The	findings	from	this	data	were	also	disseminated	through	journal	articles.	Data	collection	for	the	6	month	follow-up	survey	
started	in	October	2012.	If	participants	agreed	to	participate	in	the	survey,	they	are	contacted	by	phone	or	email	6	months	after	
taking	a	SNAP-Ed	class.	Formative	evaluation	has	been	conducted	by	Utah’s	SNAP-Ed	program	in	the	past;	however,	due	to	the	
change	in	the	adult	curriculum,	formative	evaluation	through	the	use	of	individual	interview	and	focus	groups	will	be	conducted	to	
determine	curriculum	appropriateness	and	effectiveness	for	the	SNAP-Ed	population.	

Impact	Measures:
• Stretch	my	food	dollars	so	there	is	food	to	last	through	the	entire	month.
• Shop	with	a	list.
• Prepare	meals	at	home	at	least	three	times	a	week.
• Eat	meals	as	a	family	at	least	three	times	a	week.
• Choose	to	be	physically	active	for	at	least	30	minutes,	five	days	a	week.
• Choose	whole	foods	based	on	MyPlate	recommendations.

1. Findings:	See	impacts	on	following	pages.

1. Description	of	how	evaluation	results	will	be	used:	Evidence-based	data	is	in	process	of	writing	journal	articles	to	provide	
validity	in	the	curriculum	used	for	Food	$ense.		The	data	is	used	to	improve	education,	assist	in	identifying	training	needs,
and	to	collect	needs	assessments	for	participants.

1. Point	of	Contact: Heidi	LeBlanc,	Kim	Garrity,	Mateja	Savoie

1. Relevant	Journal	References:	No	journal	articles	are	submitted	at	this	time.	Currently,	there	are	articles	underway.

Impact	Education
Adult	English	Direct	Education



Adult	English	Direct	Education	
Impact	Charts
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Adult	Direct	Education	
Impact	Charts
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Adult	Direct	Education	6	
Month	Follow-Up	Data

6	MONTH	FOLLOW-UP	DATA	FOR	ADULTS
In	2015	Food	$ense	collected	follow-up	data	on	adult	participants	six	months	after	they	participated	in	a	Food	
$ense	(SNAP-Ed)	lesson.	Participants	completed	the	retrospective	survey	either	online	or	over	the	phone	with	
a	Food	$ense	intern.	Of	the	respondents,	35%	reported	they	were	participating	in	SNAP	and	other	assistance	
programs	while	over	48%	reported	qualifying	for	SNAP	benefits.	The	following	results	were	found:

• 84%	of	participants	reported	usually/always	having	enough	food	to	last	through	the	month	after	
participating	in	Food	$ense	(SNAP-Ed).

• 65%	of	participants	reported	usually/always	planning	meals	with	a	two-week	menu	plan	after	Food	
$ense	(SNAP-Ed)	education.

• 81%	of	participants	reported	usually/always	shopping	with	a	list	after	participating	in	Food	$ense	(SNAP-
Ed)	education.

• 61%	of	participants	reported	eating	at	least	2	½	cups	of	fruit	per	day	after	participating	in	Food	$ense	
(SNAP-Ed)	education.

• 72%	of	participants	reported	eating	more	whole	and	refined	grains	after	participating	in	Food	$ense	
(SNAP-Ed)	education.

11

“I	have	expanded	the	foods	I	pull	from	for	meal	ideas.	I	tried	and	like	quinoa	and	have	used	it	in	
several	dishes.	I've	thought	more	consciously	about	using	my	can	storage	before	running	to	the	
store	for	something	that	seems	quick	to	grab.	I've	noticed	that	I	save	more	money	by	shopping	
fewer	times	per	week.	We	have	more	conversations	as	a	family	and	with	other	people	at	church	
and	as	neighbors	about	the	"My	Plate"	and	eating	healthier	meal	choices.	Just	the	other	day	I	
went	to	work	with	my	mom	and	while	we	were	having	lunch,	I	exclaimed	that	the	meal	was	a	"my	
plate".	It	had	the	4	food	groups	in	it	and	was	easy	to	put	together.	Last	night	I	read	that	the	local	
store	is	having	their	case	lot	sale,	and	thinking	about	the	Food	Sense	class	encouraged	me	to	not	
run	out	and	buy	a	case	of	black	beans,	but	rather	to	use	our	pressure	cooker	and	make	them	
inside	the	glass	canning	jars	because	it	is	really	easy	and	so	much	cheaper.”

Food	$ense	Participant
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Impact	Education
Name	of	Project:	Adult	Hispanic	Direct	Education



Adult	Hispanic	Direct	Education	
Impact	Charts
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Adult	Hispanic	Direct	Education	
Impact	Charts
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Impact	Education
Name	of	Project:	Adult	Intergenerational	Poverty	(IGP)	
Direct	Education

Impact	Education



Adult	IGP	Direct	Education	
Impact	Charts
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Adult	IGP	Direct	Education	
Impact	Charts

17



This material was funded by USDA’s Supplemental Nutrition Assistance 
Program Utah State University is an affirmative action/equal opportunity 
institution.

extension.usu.edu/foodsense

Impact	Education
Name	of	Project:	Adult	Senior	Direct	Education



Adult	Senior	Direct	Education	
Impact	Charts
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Adult	Senior	Direct	Education	
Impact	Charts
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County	Program	Summary	
County	 Number	of	Adults	Taught	 Number	of	Youth	Taught	
Beaver	 0	 2,269	
Box	Elder	 445	 		2,447	
Cache		 846	 1,365	
Carbon	 158	 635	
Davis	 761	 585	
Duchesne	 0	 0	
Emery		 415	 1,027	
Garfield	 0	 838	
Grand	 0	 0	
Iron	 93	 744			
Juab	 484	 3,400			
Kane	 85	 636	
Millard	 398	 4,819	
Morgan	 0	 0	
Rich	 10	 69	
Salt	Lake	 3,433	 2,903	
San	Juan	 0	 0	
Sanpete	 96	 835	
Sevier	 549	 2,147	
Summit	 3	 0	
Tooele	 195	 860	
Uintah	 0	 139	
Utah	 1,878	 1,089	
Washington	 135	 339	
Wasatch	 47	 151			
Wayne/Piute	 0	 1,899	
Weber	 2,111	 2,742	
No	County	Specified	 0	 81	
TOTAL	 12,142	 32,019	
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Impact	Education
Youth	Direct	Education

Name	of	Project:	Utah	Food	$ense	(SNAP-Ed)	Youth	English	Direct	Education

Project	Goals:

• By	the	end	of	September	30,	2015	at	least	80	percent	of	SNAP	eligible	children	and	youth	who	participate	in	
SNAP-Ed	lessons	will	demonstrate	intent	to	choose	more	whole	foods	and	less	processed	meals.

• By	the	end	of	September	30,	2015	at	least	70	percent	of	SNAP	eligible	children	and	youth	who	participate	in	
SNAP-Ed	lessons	will	demonstrate	intent	to	follow	the	food	safety	practice	of	proper	hand	washing	prior	to	
preparing	and	eating	food.

• By	the	end	of	September	30,	2015	at	least	60	percent	of	SNAP	eligible	children	and	youth	who	participate	in	
SNAP-Ed	lessons	will	demonstrate	intent	to	participate	in	physical	activity	for	at	least	30	minutes	four	to	five	days	
per	week.

Evaluation	Design:
How	delivered
• Instruction	and	activities	provided	in	the	classroom,	at	assemblies,	for	small	groups,	and	at	after	school	activities.		

Instruction	provided	by	NEA	at	the	request	of	school	administrator	or	teacher.		
Where	delivered	
• Elementary,	middle/junior	high	schools,	and	high	schools	where	at	least	50	percent	of	students	qualify	for	free	or	

reduced	price	lunches;	after	school	programs	and	special	enrichment	programs	where	income	guidelines	are	met	
by	at	least	50	percent	of	the	participants.	

Duration
• Each	lesson	and	learning	activity	takes	approximately	30	– 60	minutes	to	complete.
Projected	number	of	participants
• 30,000	(an	average	of	500	per	NEA).	From	one	to	eight	sessions,	depending	on	needs	and	preferences	of	teacher.
• To	follow	the	MyPlate	recommendations	and	to	increase	physical	activity.		Take	home	messages	for	parents	in	the	

form	of	lesson	handouts	or	worksheets	will	be	provided	with	each	lesson.

Impact	Measures:	Parent	Survey.		Demographic	data	collection.

Findings:	See	Impact	Charts	on	following	pages.

Description	of	how	evaluation	results	will	be	used:	To	provide	evidence-based	programming.		To	report	back	to	FNS.		

Point	of	Contact:	Heidi	LeBlanc,	Kim	Garrity

Relevant	Journal	References:	No	articles	have	been	submitted	at	this	time.
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Youth	Direct	Education	
Impact	Charts
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Youth	Parent	Survey
Youth	Parent	Survey

In	2015	Food	$ense	collected	follow	up	data	from	parents	of	children	who	participated	in	Food	
$ense	education.	Surveys	were	distributed	at	the	end	of	each	youth	class.	A	total	of	218	surveys	
were	received.	The	following	results	were	found:

69%	of	parents	reported	youth	participants	demonstrated	some/significant	increase	in	intake	of	
fruits	and	vegetables.

90%	of	parents	reported	youth	participants	demonstrated	some/significant	increase	in	
knowledge	of	fruit	and	vegetables.

77%	of	parents	reported	youth	participants	demonstrated	some/significant	increase	in	belief	
that	they	can	eat	more	fruits	and	vegetables

72%	of	parents	reported	youth	participants	demonstrated	some/significant	increase	in	requests	
for	fruits	and	vegetables	for	meals	and	snacks.

58%	of	parents	reported	youth	participants	demonstrated	some/significant	increase	in	requests	
for	whole	grains	for	meals	and	snacks.

53%	of	parents	reported	youth	participants	demonstrated	some/significant	increase	in	request	
for	lean	protein	for	meals	and	snacks.

72%	of	parents	of	youth	participants	reported	some/significant	increase	in	preparing	more	
meals	and	snacks	with	fruits	and	vegetables

55%	of	parents	of	youth	participants	reported	some/significant	increase	in	preparing	more	
meals	and	snacks	with	whole	grains.

59%	of	parents	of	youth	participants	reported	some/significant	increase	in	preparing	more	
meals	and	snacks	with	lean	protein.

75%	of	parents	of	youth	participants	reported	some/significant	increase	in	making	fruits	and	
vegetables	readily	available.

59%	of	parents	of	youth	participants	reported	some/significant	increase	in	making	whole	grains	
readily	available.
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Impact	Education
Name	of	Project:	Social	Media



Impact	Education
Social	Media
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Impact	Education
Social	Media
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Social	Media	Education	
Impact	Charts
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Social	Media	Education	
Impact	Charts
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Cooking….It’s	a	SNAP	
	
Description:	Offering	information,	tips,	and	recipes	for	delicious,	healthy,	affordable	
eating…	in	a	SNAP!		In	addition	to	the	blog,	Cooking…It’s	a	SNAP!	has	a	presence	on	
Pinterest	and	Twitter.		
	
Web	Address:	http://recipesitsasnap.blogspot.com/p/home.html	
	
	
	
Total	Posts	

	
123	

	
Total	Views	

	
24,832	

	
Total	Followers	

	
335	

	
Pinterest	Avg.	Monthly	Viewers	

	
188	

	
Pinterest	Avg.	Daily	Impressions	

	
22	

	
Twitter	Followers	

	
89	

	
Tweet	Impressions	

	
227	

	



Social	Media	Education	
Impact	Charts
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Eat$Well$Utah$
!
Description:!Helping!families!and!individuals!obtain!the!best!nutrition!with!the!resources!they!
have.!This!is!accomplished!by!presenting!important!nutrition!information,!demonstrating!tasty,!
low<cost,!healthy!recipes,!and!sharing!information!on!staying!physically!fit.!!In!addition!to!the!
blog,!Eat-Well-Utah!has!a!presence!on!Facebook,!Twitter,!Pinterest,!and!Instagram.!!
!
Web!address:!http://eatwellutah.org!
!
Total&Views!

!
7,108!

!
Twitter&Impressions!

!
1485!

!
Twitter&Engagements!

!
10!

!
Pinterest&Avg.&Daily&Impressions&!

!
2!(since!in!Sept.!2015)!

& !
!



Social	Media	Education	
Impact	Charts
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Snappily	Ever	After

Description: Sharing	adventures	in	eating	healthier	on	a	limited	food	budget.	This	
blog	promotes	eating	delicious	and	nutritious	meals	family	style.	In	addition	to	
the	blog,	Snappily	Ever	After also	has	a	presence	on	Facebook,	Pinterest,	and	
Instagram.	

Web	Address:	http://snappilyforever.blogspot.com/

Go to this reportSnappily Ever After ­ http://snappilyfor…
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1. Name	of	Project:	Utah	Food	$ense	(SNAP-Ed)	Farmers'	Market	Nutrition	Education	Booth	

1. Project	Goals:		The	Food	$ense	nutrition	education	booths	provide	market	patrons	education	about	available	produce	
including	distribution	of	free	samples,	recipe	cards,	and	other	pertinent	information.	Education	aims	to	increase	knowledge	
and	consumption	of	fruits	and	vegetables	among	farmers'	market	patrons	throughout	the	state.	To	reach	our	target	
population,	Food	$ense	booths	are	present	only	at	markets	with	an	electronic	benefits	transfer	(EBT)	machine	that	enables	
SNAP	recipients	to	use	their	benefits	to	make	purchases.	Food	$ense	booths	were	present	at	12	of	the	21	markets	that	had	
an	EBT	machine	during	the	2015	season.	

1. Evaluation	Design:		1044	surveys	were	collected	at	seven	markets	to	evaluate	the	effectiveness	of	the	Food	$ense	nutrition	
education	booths.	All	market	patrons	who	visited	the	Food	$ense	booths	were	offered	the	option	of	participating	in	the	
survey.	Surveys	were	self-administered.	Respondents	received	a	$2	token	for	their	participation.	132	participants	also	
completed	a	follow-up	survey	to	evaluate	the	lasting	impact	of	the	Food	$ense	nutrition	education	booth.	

1. Impact	Measures:		The	survey	distributed	at	the	markets	measured	the	anticipated	impact	of	the	nutrition	education	
received	by	the	survey	respondents.	A	focus	was	placed	on	respondents’	perceived	change	in	self-efficacy	for	purchasing	and	
preparing	produce	featured	at	the	booth.	Respondents	were	also	asked	to	evaluate,	with	the	use	of	a	Likert	scale,	the	
effectiveness	of	the	nutrition	education,	food	samples,	and	recipe	cards	distributed	at	the	booth.	A	follow-up	phone	survey,	
conducted	two	weeks	after	the	initial	contact	evaluated	if	the	market	patron	did,	in	fact,	increase	his/her	consumption	of	the	
produce	sampled	as	a	result	of	the	information	received	at	the	booth.	

Findings:		80%	of	respondents	reported	they	were	likely/extremely	likely	to	buy	produce	as	a	result	of	tasting	a	sample	at	
the	Food	$ense	booth.	79%	agreed/strongly	agreed	that	the	recipe	cards	helped	them	feel	more	comfortable	trying	the	
featured	produce.	73%	of	respondents	agreed/strongly	agreed	the	posters	at	the	Food	$ense	booth	helped	improve	their	
nutrition	knowledge.	These	results	suggest	that	food	sampling,	recipe	cards,	and	nutrition	posters	are	effective	strategies	
for	increasing	the	nutrition	knowledge	and	intent	to	purchase	among	Farmers'	market	patrons.	
The	follow-up	survey	indicated	that	66%	of	the	respondents	bought	the	produce	sampled	at	the	booth	on	the	same	day	as	
the	sample,	or	within	the	following	two	weeks.	78%	of	respondents	reported	that	the	recipe	sample	influenced	their	
decision	to	purchase	the	featured	produce.	These	results	suggest	that	recipe	sampling	can	positively	impact	purchasing	
decisions	among	Farmers'	market	patrons.		
Further	analysis	of	the	survey	results	is	currently	being	conducted	and	will	be	published	in	a	peer-reviewed	journal	in	2016.	

1. Description	of	how	evaluation	results	will	be	used:		Results	will	be	used	to	improve	the	strategies	used	by	Food	$ense	
nutrition	education	booths	to	increase	the	knowledge	and	consumption	of	fruits	and	vegetables	by	SNAP	recipients.	

1. Point	of	Contact:	Heidi	LeBlanc,	Casey	Coombs,	Mateja	Savoie-Roskos

1. Relevant	Journal	References:	Savoie-Roskos,	M.,	Hall,	K.,	Lambright,	T.,	Norman	C.,	LeBlanc,	H.	Evaluating	the	Effect	of	SNAP-
Ed	Educational	Materials	at	Farmers'	Markets	[In	press:	to	be	published	in	JNEAFCS	in	2016].	



• At	our	Farmers'	Market	this	year	we	placed	sign-up	sheets	at	our	booth	so	people	could	sign	up	right	
there	on	the	spot.	If	they	signed	up	for	the	class	we	also	gave	them	a	Food	$ense	re-useable	bag	to	put	
their	produce	in.	One	lady,	new	to	Logan	and	unfamiliar	with	Food	$ense,	stopped	by	our	booth	and	
signed	up	for	a	class.	She	came	to	our	class	where	we	talked	about	different	types	of	grains.	She	was	
thrilled	to	not	only	learn	about	the	grains	but	also	taste	them	in	a	variety	of	different	samples.	She	
visited	our	booth	weekly	and	came	to	our	classes	the	next	month	as	well.	This	time	she	brought	her	
friends!	They	were	all	very	excited	to	learn	how	to	create	healthy	meals	from	ingredients	they	have	in	
their	pantry.

• Recruiting	for	our	classes	at	the	Farmers'	Market	has	been	an	excellent	way	to	reach	participants	that	we	
would	not	have	otherwise	come	in	contact	with.	This	year	we	were	able	to	advertise	for	Food	$ense	
classes	anywhere!	From	talking	to	so	many	different	people	we	were	able	to	teach	at	a	variety	of	new	
locations	including	Campbell	Scientific,	Utah	State	University,	and	other	local	businesses.	From	teaching	
at	these	places	we	have	been	able	to	get	in	contact	with	over	100	new	people	who	never	knew	about	
the	Food	$ense	program!	The	Farmers'	Market	has	been	a	great	place	to	recruit	and	get	the	word	out	
about	our	great	classes	that	we	offer.

• This	year	we've	allowed	people	to	sign	up	for	our	classes	at	our	Farmers'	Market	booth.	Through	this	we	
were	able	to	double	the	number	of	people	we	got	at	one	of	our	classes,	Mommy	&	Me.	This	class	is	for	
parents	and	kids	to	come	and	learn	about	nutrition	while	we	offer	free	daycare.	Many	young	families	
come	to	the	Farmers'	Market	and	we	were	able	to	tell	them	about	our	fun	class.	We've	even	had	to	
recruit	more	help	at	our	classes	because	last	month	we	had	over	30	kids	show	up!

• At	the	class	on	Wednesday	we	decided	to	talk	about	buying	fruits	and	vegetables	from	farmers'	markets	
because	the	local	market	had	just	opened	a	week	before.	Participants	had	told	us	they	were	very	
interested	in	learning	how	to	choose	tasty	fruits	and	vegetables.	My	supervisor	told	me	about	a	past	IVC	
training	on	farmers'	markets	that	I	watched	and	got	some	great	tips	from.	I	worked	with	another	NEA	to	
really	plan	out	our	lesson.	We	went	over	the	history	and	benefits	of	farmers'	markets,	how	to	choose	
good	fruits	and	vegetables,	and	how	to	prepare	them.	We	used	a	lot	of	the	materials	like	the	farmers'	
booklet	to	talk	about	when	produce	is	in	season	and	the	new	handouts	on	fruits	and	vegetables.	We	
gave	each	of	the	participants	the	materials	and	had	them	read	through	them	and	everyone	got	to	
participate.	We	learned	that	growing	up	some	participants	only	had	canned	vegetables	so	didn't	know	
how	to	make	vegetables.	We	went	over	different	ways	to	prepare	them.	The	class	was	really	well	
received.	
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Farmers'	Market	Nutrition	
Education	Booth
Success	Stories

• Today	at	the	Provo	Farmers'	Market	I	ran	into	a	family	that	has	been	coming	to	my	Cooking	with	Your	
Kids	Class.	They	were	excited	to	show	me	a	picture	of	a	skillet	meal	their	daughter	prepared	in	their	
home.	Mom	showed	me	the	pictures	they	took	as	well	as	the	empty	pan	picture	after	the	family	ate	all	
the	yummy	meal	she	had	created.	The	little	girl	was	beaming,	and	I	mentioned	the	two	bags	of	fresh	
produce	the	mom	was	carrying	and	the	basket	of	blackberries	the	girl	had.		I	told	them	how	impressed	I	
was	with	all	their	colors	of	veggies	and	asked	what	they	would	be	making	with	them.	Mom	mentioned	
her	daughter	had	wanted	to	buy	some	kale	(an	ingredient	we	had	used	in	class	one	night)

- Food	$ense	NEA

• …the	market	has	been	going	really	well.	We	made	a	healthy	apple	broccoli	salad	for	our	first	day	and	we	
had	3	or	4	people	come	back	the	next	week	to	tell	us	that	they	had	bought	the	ingredients	and	went	
home	and	made	it.	They	loved	the	recipe	and	were	excited	that	we	were	back	with	a	new	recipe	to	try.

–Food	$ense	NEA
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1. Name	of	Project:	Double-Up	Food	Bucks	

2. Project	Goals:		Increase	the	purchase	of	fruit	and	vegetables	by	SNAP	participants	by	providing	
incentives	at	19	farmers'	markets.	Improve	the	consumption	of	fruit	and	vegetables	by	SNAP	participants	
by	increasing	purchases	through	incentives	provided	at	19	farmers'	markets.	Test	the	promising	strategy	
of	combining	SNAP-Ed	and	farmers'	market	incentives	to	increase	purchase	and	consumption	of	fruit	
and	vegetables	by	SNAP	participants.	

3. Evaluation	Design:		A	multicomponent	process	evaluation	will	provide	a	detailed	assessment	of	the	
process,	challenges,	and	success	of	program	implementation.	Data	will	be	collected	at	multiple	time	
points	to	provide	timely	information	for	continuous	program	improvement.	Different	components	of	the	
process	evaluation	will	provide	different	information.	For	example,	the	population	level	survey	will	test	
knowledge	of	the	program	and	impact	of	the	program	in	the	SNAP	population	as	a	whole,	while	the	
farmers'	market	survey	and	focus	groups	will	enable	understanding	of	how	the	program	is	working	for	
participants.	Additionally,	interviews	will	be	conducted	with	stakeholders	and	visits	made	to	farmers'	
markets	will	document	the	success,	challenges,	and	process	of	program	implementation	and	operations.	
This	information	will	be	used	to	continually	improve	the	program	and	implementation	process.	Finally,	
EBT	transaction	data	will	be	collected	to	evaluate	the	impact	of	the	program	on	SNAP-Ed	transactions	at	
each	of	the	markets.	USU	Extension	Nutrition	Outreach	has	the	technical	capabilities	to	conduct	all	of	
these	methods	of	program	evaluation.	

4. Impact	Measures:		The	survey	will	collect	information	on	respondent	characteristics,	awareness	and	use	
of	Double-Up	Food	Bucks,	food	expenditures,	exposure	to	nutrition	education,	participation	in	nutrition	
assistance	programs,	and	consumption	of	fruits	and	vegetables	(frequency	and	quantity).	A	longitudinal	
survey	of	Utah	Double-Up	Food	Bucks	participants	will	be	conducted	to	examine	participant	experiences	
and	changes	over	time.	It	will	include	information	on	demographics,	participation	in	nutrition	assistance	
programs,	exposure	to	nutrition	education,	fruit	and	vegetable	intake	(frequency),	and	purchase	of	fruits	
and	vegetables.	At	time	points	other	than	baseline,	additional	questions	will	be	included	to	evaluate	
experiences	participating	in	the	incentive	program.	Focus	groups	will	be	conducted	to	obtain	qualitative	
details	of	participants’	experiences	of	using	the	fruit	and	vegetable	incentives.	

Findings:	Data	collection	is	ongoing	and	will	continue	to	be	collected	throughout	the	duration	of	the	2-
year	grant.	Findings	will	be	analyzed	during	and	after	program	completion.	

5. Description	of	how	evaluation	results	will	be	used:	Results	of	this	study	will	be	published	in	peer-
reviewed	journal	articles	and	data	will	be	used	to	support	continued	funding	of	farmers'	market	
incentive	programs	in	Utah.	

1. Point	of	Contact:	Heidi	LeBlanc,	Carrie	Durward,	Mateja	Savoie	Roskos

1. Relevant	Journal	References:	 No	articles	have	been	submitted	at	this	time.
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1. Name	of	Project:	Healthy	Eating	for	Life	(HEaL)	Qualitative	Results	

1. Project	Goals:		The	purpose	of	this	qualitative	component	of	the	HEaL	study	was	to	learn	more	about	the	
experiences	of	Utah’s	SNAP-Ed	participants	relating	to	the	Creates	curriculum	and	Food	$ense	teaching	strategies.	

1. Evaluation	Design:		Qualitative,	semi-structured	individual	interviews	were	conducted	with	14	SNAP-Ed	
participants.	Each	participant	had	received	up	to	eight	SNAP-Ed	classes.	One	researcher	conducted	all	surveys	for	
consistency.	Interviews	lasted	between	45-60	minutes.	Participants	were	compensated	financially	for	their	
participation.	The	HEaL	Study	was	funded	by	the	Utah	State	University	Research	Catalyst	(RC)	Grant	and	the	Utah	
State	University	Extension	Mini	Grant.	

2. Impact	Measures:		All	participants	were	asked	the	following	open-ended	questions:
• What	were	your	experiences	with	the	nutrition	education	classes?
• What	did	you	learn	from	the	nutrition	education	classes?
• What	would	make	the	nutrition	education	classes	better?
• As	a	result	of	the	nutrition	education	did	you	make	any	changes?

1. Findings:		Several	themes	emerged	from	the	interview	responses.	Participants	reported	positively	on	the	cooking	
demonstrations,	recipe	sampling,	group	classes,	relatable	NEAs,	and	the	style	of	the	Creates	curriculum.	
Participants	reported	that	the	cooking	demonstrations	made	the	recipes	seem	more	realistic	and	easy	to	prepare.	
The	recipe	sampling	motivated	participants	to	make	the	effort	to	make	the	meals	at	home.	Conducting	the	classes	
in	a	group	setting	encouraged	networking,	and	tip	sharing.	The	Creates	curriculum	which	teaches	basic	cooking	
techniques,	including	how	to	make	a	stir-fry,	omelet,	casserole,	smoothie,	etc.	that	can	used	with	a	wide	variety	
of	ingredients	also	was	valued	by	participants.	Class	participants	appreciated	that	through	the	classes	they	did	not	
just	learn	how	to	make	a	single	recipe.	Rather,	they	gained	the	skills	to	create	their	own	recipes	based	on	
individual	preferences,	and	availability	of	ingredients	at	home.	Further	analysis	of	this	qualitative	data	is	currently	
being	conducted	and	will	be	published	in	a	peer-reviewed	journal	in	2016.	

1. Description	of	how	evaluation	results	will	be	used:		Results	of	this	study	will	be	used	to	assess	the	effectiveness	
of	the	Creates	curriculum	and	teaching	strategies	in	achieving	Food	$ense’s	program	goals	of	preventing	chronic	
disease	and	obesity	in	SNAP	recipients	by	improving	their	dietary	and	lifestyle	choices.	

1. Point	of	Contact:	Heidi	LeBlanc,	Mateja	Savoie,	Carrie	Durward

1. Relevant	Journal	References:	Savoie-Roskos,	M.,	Durward,	C.,	LeBlanc,	H.	Experiences	of	Low-Income	Individuals	
Receiving	Farmers'	Markets	Incentives	and	Nutrition	Education:	A	Qualitative	Study [In	Progress].	

Impact	Education
HEaL study
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HEaL Study	
Success	Stories

• I	did	like	that	it	was	a	class.	We	all	kind	of	bounced	ideas	off	each	other.	Even	if	it	wasn’t	
coming	from	the	teacher	or	whatever,	we	could	all	just	give	input	and	hear	other	people’s	
ideas	about	what	they	do	at	home	to	make	it	easier	to	eat	vegetables	and	stuff.

-Creates	Class	Participant

• But	it’s	so	much	more	helpful	to	see	new	meal	ideas	being	presented	right	before	us	so	
that	we	see	how	long	it	takes	to	cook	and	we	see	the	process	and	we	see	the	measuring	
and	be	able	to	taste	it	right	there.	It	was	really	helpful.	Yeah,	basically	the	cooking	
demonstration	was	the	difference	that	made	it	all	that	much	better.

-Creates	Class	Participant

• I	also	loved	that	the	recipe	cards	were	not	just	a	single	recipe,	but	that	on	the	back	it	
shows	you	how	to	build.	So	that	you	can	use	any	ingredients	or	leftovers	or	just	let	your	
imagination	run	wild	because	you	have	the	steps	of	how	to	build	your	own	recipe.	And	I	
absolutely	loved	that.

–Creates	Class	Participant
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https://extension.usu.edu/fscreate/files/uploads/2014/2014_SNAC_R
eport_Electronic.pdf

Name	of	Project:	Utah	Food	$ense	(SNAP-Ed)	Hunger	Institute
Project	Goals:	The	Food	$ense (SNAP-Ed)	 program	at	Utah	State	University	is	proposing	to	initiate	a	Hunger	
Institute	that	works	towards	addressing	hunger	related	issues	for	the	people	in	Utah.	“The	.	.	.	institute	seeks	
to	discover,	evaluate,	and	share	knowledge	and	best	practices	in	the	fight	against	hunger.”	(Auburn	University	
Hunger	Solution	Institute).	Utah	State	University	SNAP-Ed	has	been	reviewing	the	Hunger	Solution	Institute	
(HSI)	at	Auburn	University	and	would	like	to	pursue	a	similar	institute	in	Utah.
We	would	like	to	follow	Auburn’s	Hunger	Solutions	Institute	goals	and	objectives	including:
• “Emphasizes	Human	Sustainability – Founded	within	the	disciplines	of	the	College	of	Agriculture	and	

Applied	Sciences	(CAAS)	and	Extension,	the	Hunger	Institute	is	human-centric,	ensuring	that	the	
comprehensive	sustainability	model	from	which	it	operates	keeps	the	health	and	well-being	of	people	as	
it’s	central	focus.”

• “Connects	Knowledge	with	Practice – The	Hunger	Institute	is	dedicated	to	aggregating	and	
disseminating	the	latest	knowledge,	research	and	best	practices	to	those	addressing	hunger.”

• “Empowers	Communities – Although	solutions	are	pursued	at	every	level,	the	Hunger	Institute	
emphasizes	those	from	the	frontlines	of	hunger	which	can	be	community	owned,	operated	and	
sustained.”

• “Creates	multi-sector	partnerships – the	Hunger	Institute’s	research	and	outreach	strategy	is	to	create	
knowledge	coalitions,	representing	all	academic	disciplines,	government	agencies,	and	leveraging	
strength	through	partnerships	with	both	public	and	private	sectors	in	the	battle	of	hunger.”

Evaluation	Design:	Evaluation	Plan	(including	impacts	and	how	measured):
Development	of	a	formative	evaluation	report	of	program	efforts	and	strategies	being	conducted	in	Utah	
(baseline	data).	Follow	up	with	an	end	of	year	report	of	impact	and	outcome	evaluations	after	efforts	of	
coordination	are	made	to	provide	an	increase	in	food	security	in	Utah	(follow	report).		Analysis	of	efforts	
made	to	decrease	intergenerational	poverty.
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Impact	Measures:		
Through	coordination	provide	a	state	report	on	efforts	being	conducted	through	Utah	State	University,	
specifically	Extension	and	CAAS	that	clearly	identifies	economic,	health,	and	education	impacts.	
Collaborate	with	Auburn’s	Hunger	Solution	Institute	(HSI)	to	learn	efforts	they	have	already	established	to	
address	hunger.	Utilize	the	State	Nutrition	Action	Coalition	(SNAC)	to	address	hunger	and	develop	achievable	
action	steps	that	can	provide	additional	funding	and	outreach	efforts.
Incorporate	the	Utah	State	law	initiated	by	Senator	Reed	(Weber	County):	The	Utah	Intergenerational	Poverty	
Mitigation	Act	(Senate	Bill	37	of	the	2012	Legislative	Session;	Utah	Code	35A-9-101,	35A-8-102,	and	35A-8-
201)	states	the	need	to	“establish	and	maintain	a	system	to	track	intergenerational	poverty	related	data	to	
identify	at-risk	children	and	other	groups,	identify	trends,	and	to	assist	case	workers,	social	scientists,	and	
government	officials	in	the	study	and	development	of	plans	and	programs	to	help	individuals	and	families	
break	the	cycle	of	poverty.”

Findings:
Four	poster	presentations	presented	on	June	24, 2015	to	all	Utah	Food	$ense	(SNAP-Ed)	employees	through	
Interactive	Video	Conferencing	(IVC).	

• Intergenerational	Work
We	have	developed	system	approaches	to	Intergenerational	Poverty	(IGP).		Teaching	classes	for	IGP	
participants	and	families	throughout	Utah.	We	have	a	calendaring	tool	used	in	every	county	so	that	
Department	of	Workforce	Services	can	recruit	participants	to	Food	$ense	classes.		

• Utah	Breakfast	Expansion
We	have	developed	a	team	of	agencies	and	collaborators	who	are	working	toward	increasing	breakfasts	in	
Utah	schools.		We	are	gathering	pilot	data	on	parents’	feelings	and	attitudes	on	having	breakfasts	in	schools.		
We	are	also	collecting	data	on	increase	in	test	scores,	attendance,	grades,	etc.	in	connection	to	having		
breakfast	available	and	served	in	the	school.

• State	Nutrition	Action	Coalition	(SNAC)	A	complete	report	for	the	Hunger	Institute	agencies	belonging											
to	SNAC	(State	Nutrition	Action	Coalition)	team	has	been	created.

• Became	a	partner	with	Hunger	Solutions	Institute	(Auburn	University)

• Also	partnered	with	Presidents	United	to	Solve	Hunger	(PUSH)
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The	National	Nutrition	Certification	Program	(NNCP)	is	an	online	training	course	that	was	
developed	to	increase	the	nutrition	knowledge	and	teaching	skills	of	nutrition	educators.		It	is	
designed	specifically	for	those	who	teach	nutrition	education	to	the	public.		NNCP	is	a	free	
service	provided	by	the	Food	$ense	(SNAP-Ed)	program	in	Utah,	and	it	is	administered	through	
the	Utah	State	University	Extension	program.		The	course	contains	15	modules	including	a	pre-
assessment	and	a	post-assessment.	From	October	2014	until	October	2015	over	1,023	
individuals	participated	in	the	course.		The	National	Nutrition	Certification	Program	has	a	

participant	passing	rate	of	88%.		
There	are	42	states	with	
registrants.	
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Policy,(Systems,(and(Environments((PSE)(work(is(a(new(component(to(the(Food($ense(
Program.((PSE(work(includes(multi?level(initiatives(that,(when(used(in(conjunction(with(
direct(nutrition(education,(have(shown(to(be(effective(tools(in(the(prevention(and(
reduction(of(obesity.(By(adding(PSE(work(to(the(program,(Food($ense(has(the(potential(
to(reach(a(larger(proportion(of(Utah’s(SNAP(recipients(helping(them(make(long?term(
healthy(food(and(lifestyle(choices.((PSE(work(facilitates(change(by(creating(communities(
where(the(healthy(choice(is(a(feasible,(visible,(and(convenient(choice.((Evaluation(of(the(
impact(of(current(PSE(work,(as(well(as(the(initiation(of(new(efforts(will(occur(in(FY(2016.((
(
Examples(of(current(PSE(work:((
(
Food$$ense$PSE$
Work$Area$

Project$ Objective$
$

Policy$$ Standardize(Food($ense(
nutrition(messages(

Increase(visibility(and(awareness(of(
Food($ense(program(and(message(
among(target(population(

$ NEAs(required(to(
participate(in(several(
monthly(meetings(via(IVC(

Increased(opportunities(for(success(
sharing(and(continuing(education,(
both(to(improve(effectiveness(of(
educators(

Systems$ Collaborative(partner(in(
Utah(Breakfast(Expansion(
Team((UBET)(

Increase(access(to(breakfast(in(the(
school(systems(for(our(target(
population(

$ Collaborative(partner(in(
Weber(Moves(

Increase(opportunities(for(physical(
activity(and(nutritious(food(and(
beverages(in(Weber(County(
schools(

Economic$
Environment$

Partnering(with(local(food(
banks(to(reach(target(
audience((

Encourage(participation(in(Food(
$ense(program(by(incentivizing(
with(an(additional(box(of(food(

Economic$
Environment$

Secured(Farmers’(Market(
Food(Insecurity(Nutrition(
Incentive((FINI)(Grant(

Encourage(the(purchasing(of(fruits(
and(vegetables(at(farmer’s(market(
by(offering(a(financial(incentive(to(
individuals(using(SNAP(benefits(

Physical$
Environment$

Collaborative(partner(with(
community(gardens(and(
school(gardens(throughout(
the(state(

Increase(availability,(consumption,(
and(overall(interest(in(fruits(and(
vegetables(locally(grown(

(

Impact	Education
Utah	PSE



EARS
State:	Utah	
Federal	Fiscal	Year:	2015
Number	of	Implementing	Agencies:	1
Name	of	Implementing	Agency:	Utah	State	University Food	$ense

Direct	Education:	
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EARS

Direct	Education:	
E. Direct	Education:	Race	&	Ethnicity
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EARS

Direct	Education:	
F. Direct	Education:	Number	of	SNAP-Ed	Delivery	Sites	by	Type	of	Setting

G. Direct	Education	Programming	Format
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EARS

Direct	Education
H.	Primary	Content	of	Direct	Education
Code
1.		H
2.		E
3.		L
4.		F
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EARS

Indirect	Education

A. Types	of	Materials	Distributed

B. Estimated	Size	of	Audience	Reached
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EARS

Expenditures	by	Source	of	Funding	(See	instructions)

Expenditures	by	Category	of	Spending	

60

Public	Cash	Contributions	- State	&	Local	
Tax	Revenue	only N/A	$0			
Public	&	Private	Cash	Contributions	-
other	than	State	and	Local	Tax	Revenue N/A	$0			
Sum	of	Lines1	&	2 N/A	$0			
Public	Inkind	Contributions	(non-cash) N/A	$0			
Private	Cash	Contributions	to	State	SNAP	
Agency	only N/A	$0			
Indian	Tribal	Organization	Contributions N/A	$0			
Sum	of	Line	4,	5,	&	6 $0			
Federal	Reimbursement $1,244,170.80
Total	SNAP-Ed	Expenditures	Sum	of	Lines	
3,	7,	&	8 $1,244,170.80

Total	Expenditures	for	SNAP-Ed	Program	
Delivery $904,030.22
Total	Expenditures	for	Adminsitrative	
Costs $340,140.58
Total	SNAP-Ed	Expenditures	(State	&	
federal) $1,244,170.80



Food	$ense	
(SNAP-Ed)Trainings

• Food	$ense	Annual	Conference
• Date:	October	2014
• Frequency:	1	time	a	year
• Purpose:	To	train	Nutrition	Education	

Assistants	&	County	Agents/Supervisors	on	
new	policies	and	guidelines	for	Food	$ense	
(SNAP-Ed)	

• Audience:	Nutrition	Education	Assistants,	
County	Agents/Supervisors,	Staff	Assistants,	
Food	$ense	(SNAP-Ed)	State	Office	

• Food	$ense	Statewide	Staff	Meeting	–
Conference	Calls
• Date:	1st and	3rd week	of	each	month
• Frequency:	24	times	a	year
• Purpose:	To	train	Nutrition	Education	

Assistants	&	County	Agents/Supervisors	on	
new	policies	and	guidelines	for	Food	$ense	
(SNAP-Ed),	highlight	programming,	improve	
education,	stay	abreast	of	changes	and	
updates

• Audience:	Nutrition	Education	Assistants,	
County	Agents/Supervisors,	Staff	Assistants,	
Food	$ense	(SNAP-Ed)	State	Office

• Agendas	can	be	found	here:	
https://extension.usu.edu/fscreate,

under	The	Scoop	

• Food	$ense	Statewide	Interactive	Video	
Conference	(IVC)	Trainings
• Date:	4th week	of	each	month
• Frequency:	10-12	times	a	year
• Purpose:	To	train	Nutrition	Education	

Assistants	&	County	Agents/Supervisors	
updates,	training,	nutrition	education,	and	
trends

• Audience:	Nutrition	Education	Assistants,	
County	Agents/Supervisors,	Staff	Assistants,	
Food	$ense	(SNAP-Ed)	State	Office	

• https://extension.usu.edu/fscreate/htm/staff-
menu/ivc-broadcasts-archive/

• National	Nutrition	Certification	Program	
(NNCP)
• Date:	New	Hires	complete,	and	then	NEAs	

renew	every	3	years
• Frequency:	1	time	every	three	years
• Purpose:	To	train	Nutrition	Education	

Assistants	 and	other	states	NEAs	on	nutrition	
education	concepts	that	assist	educators	in	
teaching	SNAP-Ed	programming

• Audience:	Nutrition	Education	Assistants in	
Utah,	and	throughout	the	nation

• New	Hire	Training
• Date:	Completed	as	a	new	hire
• Frequency:	1	time	in	career,	return	and	review	

as	needed
• Purpose:	To	train	Nutrition	Education	

Assistants	&	County	Agents/Supervisors	
education	on	recruitment,	target	audience,	
teaching,	paper	work,	policies	and	procedures,	
etc.

• Audience:	Newly	employed	Food	$ense	
(SNAP-Ed)	employees.	Nutrition	Education	
Assistants,	County	Agents/Supervisors,	Staff	
Assistants,	Food	$ense	(SNAP-Ed)	State	Office	

• https://extension.usu.edu/fscreate/files/uploa
ds/2015/Forms_2015/New_Employee_Checkli
st_2015.pdf

• https://login.usu.edu/cas/login

• Food	$ense	Advisory	Council
• Date:	3rd week	of	each	month
• Frequency:	10-12	times	a	year
• Purpose:	Consult	with	USU	Extension	Agents,	

Educators,	and	Supervisors	on	program	needs	
and	programming	at	the	county	level

• Audience:	8	Extension	Agents/Educators	and	
Food	$ense	(SNAP-Ed)	State	Office	
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Trainings

• Intergenerational	Poverty	(IGP)
• Date:	3	times	in	FY	2015
• Frequency:	3	times	per	year
• Purpose:	To	collaborate	and	work	

through	IGP	educational	project,	
work	with	other	agencies	to	serve	
IGP	families	and	provide	family-
based	cooking	skills	through	Utah	
State	University’s	Food	$ense	
(SNAP-Ed)	program,	specifically	
the	Creates	curriculum

• Audience:	IGP	families,	meetings	
with	Department	of	Workforce	
Services	(DWS)	and	Utah	State	
University	Food	$ense

• Utah	Breakfast	Expansion	Team	
(UBET)
• Date:	Monthly
• Frequency:	10-12	times	a	year
• Purpose:	a	team	initiated	by	

SNAC	providing	PSE	work	in	an	
effort	to	increase	breakfast	in	
schools

• Audience:	SNAC	members	
working	on	breakfast	expansion	
in	Utah

• State	Nutrition	Action	Coalition	
(SNAC)
• Date:	Quarterly
• Frequency:	4 times	a	year
• Purpose:	Multiple	Agency	

Coalition	providing	PSE	and	other	
nutrition	education	opportunities	
for	collaboration

• Audience:	Agencies	serving	low-
income	families,	providing	food	
assistance,	and	providing	
outreach
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Conference	Presentations	&	Other	Publications

Conference	Presentations
• ASNNA	Poster	Presentation

• The	Impact	of	Farmers'	Market	Incentive	and	Nutrition	Education	on	Fruit	and	Vegetable	
Intake	– A	Qualitative	Study

• Society	of	Nutrition	Education	and	Behavior	(SNEB)	Poster	Presentation
• Farmers'	Market	Incentives	and	Nutrition	Education:	A	Qualitative	Study
• Improving	Food	Security	Through	Farmers'	Market	Incentives	– A	Pilot	Study

• Mountain	Plains	Region	Annual	Training/Conference
• The	Impact	of	Farmers'	Market	Incentive	and	Nutrition	Education	on	Fruit	and	Vegetable	

Intake	– A	Qualitative	Study
• Utah	State	Nutrition	Action	Coalition	Presentation
• Farmers'	Market	Evidence-Based	Presentation

• Utah	Association	of	Nutrition	and	Dietetics	(UAND)
• Nutrition	Education,	Farmers'	Market	Vouchers,	and	their	Effect	on	Improving	Food	

Security	for	SNAP	Recipients	in	Cache	Valley,	Utah

Publications	in	2015
• Savoie-Roskos,	M.,	Durward,	C.,	Jeweks,	M.,	&	LeBlanc,	H.	(In	Press).Reducing	Food	Insecurity	

and	Improving	Fruit	and	Vegetable	Intake	Among	Farmers'¹	Market	Incentive	Program	
Participants.	Journal	of	Nutrition	Education	and	Behavior.	doi	10.1016/j.jneb.2015.10.003

• Savoie,	Roskos,	M.,	Durward,	C.,	LeBlanc,	H.,	&	Wengreen,	H.	Understanding		the	Experiences	of	
low-income	individuals	receiving	Farmers'	market	incentive	:	A	qualitative	study.	(Submitted).

• Savoie-Roskos,	M.,	Hall,	K.,	Lambright,	T.,	Norman	C.,	LeBlanc,	H.	Evaluating	the	Effect	of	SNAP-Ed	
Educational	Materials	at	Farmers'	Markets	[In	press:	to	be	published	in	JNEAFCS	in	2016].	

• SNAC	Report
• https://extension.usu.edu/fscreate/files/uploads/2014/2014_SNAC_Report_Electronic.pdf

• Impact	Reports	Counties
• https://extension.usu.edu/fscreate/htm/2014-county-impact-reports/
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ASNNA	Poster	Presentation
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SNEB	Poster	Presentation
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CREATES
• Designed	to	teach	eating	and	cooking	whole	

and	healthier	foods
• Due	to	the	rise	in	obesity	and	chronic	disease,	

our	work	is	even	more	vital	today	than	it	has	
been	in	the	past.		It	is	important	for	us	to	teach	
the	basic	concepts	of	eating	healthy	on	a	
limited	budget.	The	basic	concepts	include:
• Purchasing	wisely,	shopping	with	a	list,	

preparing	meals	at	home,	eating	
together	as	a	family	at	least	3	times	a	
week,	eating	more	whole	foods	based	
on	MyPlate	and	Dietary	Guidelines	for	
Americans,	following	food	safety	
measures,	having	a	well	stocked	pantry,	
having	the	skills	to	cook	meals,	and	
being	more	physically	active

• The	concepts	taught	in	CREATES promote	
a	healthy	lifestyle	consistent	with	the	
Dietary	Guidelines	for	Americans	and	
MyPlate.	Research	shows	that	by	
following	these	concepts	we	are	working	
to	prevent	chronic	disease	and	obesity	in	
youth	and	adults	in	America.

• Curriculum	can	be	found	
here:http://extension.usu.edu/fscreate
/files/uploads/2015/Creates_Handouts
/Creates_Curriculum.pdf

CREATE	AN	ACTIVE	LIFE
• Food	$ense CREATE	AN	ACTIVE	LIFE	curriculum	

focuses	on	giving	participants	the	courage	and	
confidence	to	become	physically	active,	no	
matter	their	current	health	level.	As	they	
participate in	this	series,	they	will	learn	the	
basics	of	how	to	develop	an	active	lifestyle	
without	spending	lots	of	money.
• http://extension.usu.edu/fscreate/files

/uploads/2016/Create_an_Active_Lifest
yle.pdf

CREATE	MYPLATE
• Create	MyPlate	is	a	youth	curriculum	that	

focuses	on	dietary	guidelines	and	MyPlate	to	
educate	youth	from	PreK-8th	grade
• https://extension.usu.edu/fscreate/ht

m/staff-menu/youth-creates-my-plate/



Partnership	Activity

• SNAC	(State	Nutrition	Action	Coalition)
– Utah	State	University	is	one	of	the	
partners	in	Utah’s	State	Nutrition	Action	
Coalition.	Through	the	efforts	of	SNAC,	
subgroups	have	been	formed	and	
projects	are	underway.
• Hunger	Institute
• UBET	(Utah	Breakfast	Expansion	Team)
• Farmers'	Market	Grants	(FINI)
• Receipt	Evaluation	of	SNAP-Ed	Participants,	
through	RNECE-W,	and	RNECE-National
• SNAC	Report
• Hospital	Outreach	Nutrition	Education	&	
Food	Incentives
• Farmers'	Market	Education	Booths	&	EBT	
Expansion
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• Number	of	volunteers	who	participant	on	the	SNAC	
group:	15

Work	performed	by	volunteers:	

– Developed	Utah	Breakfast	Expansion	Team,	
– UBET	educates	at	Utah	School	Board	Conference	(provided	3,000	boxes	of	

cereal	to	participants)
– FINI	Grant	written	and	awarded,	SNAC	report	developed	and	printed	(housed	

at	
https://extension.usu.edu/fscreate/files/uploads/2014/2014_SNAC_Report_El
ectronic.pdf )

– Coordinating	together	to	start	a	Hunger	Solutions	Institute	in	Utah
– USU	president	to	sign	Presidents	United	to	Solve	Hunger	(first	University	in	

Utah)
– Prepared	2	presentations	to	share	at	State	Association	meetings	
– 3	poster	presentations	on	Intergenerational	Poverty,	School	Breakfast,	and	

Coalition	Work	
– Coordinated	and	started	IGP	(intergenerational	poverty)	classes	in	2	

communities	(Weber	and	SL)
– USU	was	able	to	secure	$10,000	additional	funds	to	teach	IGP	cooking	classes
– Hospital/clinic	work	– initiating	work	with	Doctors	to	decrease	obesity	in	Utah
– How	much	money	was	used:	$20,000	with	USU	SNAP-Ed

• $10,000	(USU	grant	funded)	to	utilized	to	develop	a	Hunger	Institute
• $10,000	(USU	grant	funded)	to	increase	Intergenerational	Poverty	(IGP)	classes

– Number	of	people	reached:	Over	150,000	through	partnership	programs
– Impacts	specific	to	food	security:	increase	intake	of	fruits	and	vegetables,	and	

access	to	food.
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Utah	Breakfast	Expansion	Team
• Developing	a	report	of	Utah	schools	providing	breakfast.	
• Developing	a	report	showcasing	the	benefits	of	school	breakfast	including:

– Changes	in	school-wide	test	scores	after	school	breakfast	is	implemented
– Changes	in	attendance	and	tardiness	after	school	breakfast	is	implemented

• Parent	survey	to	compare	against	assumptions	made	at	administrative	levels	(i.e.	breakfast	should	be/is	
provided	in	the	home).	

• Increasing	breakfasts	in	schools.
• Collaborating	to	troubleshoot	and	assist	schools	in	the	areas	needed	to	overcome	breakfast	in	school	

barriers.

Farmer’s	Market	Outreach
• Providing	Double-Up	Bucks	to	SNAP	recipients	at	select	farmers’	markets.	This	was	made	possible	

through	collaborative	efforts	of	SNAC,	Utahns Against	Hunger,	and	Utah	State	University.	Together	the	
program	directors	received	a	FINI	grant	to	fund	this	initiative.

• Developing	the	Sunnyvale	Farmers’	Market	in	Salt	Lake	City.	The	International	Rescue	Committee	(IRC)	is	
collaborating	with	Utah	State	University	to	secure	a	USDA	Community	Food	Project	grant.	This	farmer’s	
market,	located	at	4013	South	700	West	Salt	Lake	City,	will	provide	access	to	fresh,	healthy	foods,	as	well	
as	nutrition	education,	for	residents	living	in	Salt	Lake	County’s	largest	food	desert.

• Providing	nutrition	education	at	farmers’	markets	with	EBT	machines.	Utah	State	University	Food	$ense
(SNAP-Ed)	and	EFNEP	are	providing	food	demonstrations,	recipes,	and	education	at	farmers’	markets	
which	host	EBT	machines	for	SNAP	recipients.
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Intergenerational	Poverty
• Piloting	a	Nutrition	Education	Program	for	families	who	have	been	on	government	assistance	for	multiple	generations.	

Department	of	Workforce	Services	and	Utah	State	University	Food	$ense (SNAP-Ed)	taught	a	series	of	classes	to	six	IGP	
families.	These	families	attended	and	participated	together.	End	results	included:
– Increase	in	confidence
– Increase	in	cooking	skills
– Improved	self-efficacy
– Increase	in	hand-washing

Success	Stories:
• I	was	able	to	see	Kim,	who	was	the	mom	who	ended	up	on	the	news	at	another	class	I	taught	at	the	DWS	Work	Success	

program.	I	demonstrated	the	Create	a	Skillet	class.	I	used	whole	wheat	noodles	and	said	that	you	probably	couldn’t	
even	tell	a	difference.	She	mentioned	that	her	son,	who	is	one	of	the	pickiest	eaters,	even	liked	it.	I	think	this	shows	
that	it	is	important	to	try	new	things	and	that	you	might	even	like	them.	

• I	had	another	lady	tell	me	she	couldn’t	believe	she	could	make	a	healthy	dinner	that	tasted	so	good	in	such	a	short	
amount	of	time.

• During	the	exercise	where	the	families	got	to	choose	what	to	make,	one	mom	was	very	nervous	because	she	said	she	
had	never	really	put	ingredients	like	that	together	before.	She	had	also	never	cooked	with	fresh	tomatoes.	She	
indicated	she	wasn’t	sure	it	would	taste	good,	and	didn’t	dare	serve	it	to	the	others.	She	was	so	pleased	when	it	all	
came	together,	had	great	eye	appeal,	and	tasted	great.

• Most	of	the	clients	had	a	hard	time	using	enough	spices.	During	the	exercise	where	they	got	to	choose	what	to	make,	
we	had	three	different	entrees.	One	was	really	bland,	another	was	OK,	and	the	third	had	lots	of	flavor.	It	worked	well	
because	we	used	it	as	a	teaching	tool	on	how	they	could	really	use	the	amount	it	said	in	the	recipe	and	what	they	could	
have	done	to	make	it	taste	better.	The	one	that	had	enough	flavor	was	one	I	had	helped	with	and	I	had	her	taste.	Next	
time	we	will	have	the	families	taste	their	food	more.

Partnerships:	(see	above)
• Favorite	part	of	SNAC:	Love	the	partnerships,	love	the	team	setting,	we	accomplish	much	more	as	we	work	together
• Benefits	from	being	part	of	SNAC:		Other	agencies	can	apply	for	the	SNAP-Ed	funding,	yet	being	a	partner	with	these	

agencies	increases	the	value	of	Utah	State	University	being	the	SNAP-Ed	program.		It	has	built	our	reputation	and	built	
a	nutrition	community	that	works	well	at	serving	underserved	audiences.		We	collaborate	and	work	together	benefiting	
all	programs,	and	so	if	there	was	going	to	be	territorial	issues	they	are	eliminated	through	our	combined	efforts.

Fighting	hunger	issues:	(see	above)
• Favorite	part	of	fighting	hunger	issues:	That	we	are	making	a	difference
• Benefits	of	being	a	part	of	fighting	hunger	issues:	Evidence-based	efforts	make	local	impacts.		Reports	will	be	shared	to	

provide	baseline	collaborative	work	and	to	increase	outreach	to	reduce	hunger	issues	in	Utah:	USU	will	work	to	provide	
yearly	reports	on	SNAC	(see	above	for	location	of	report,	hosted	at	USU).
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National	Extension	Association	of	Family	
and	Consumer	Sciences

Distinguished	Service	Award

Utah	Chapter	of	Epsilon	Sigma	Phi	Lota	
Chapter

Leadership	Award
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Thank	you	to	all	the	collaborators,	partners,	and	supporters	of	Utah	State	
University	Food	$ense	(SNAP-Ed)

• Utah	Department	of	Workforce	Services
Paul	Birkbeck
Kathy	Link

• Utah	State	University	
Dr.	Kenneth	White
Dr.	Brian	Higginbotham
Dr.	Noelle	Cockett
Dr.	Charles	Carpenter
Janet	Anderson
Kellie	Hedin
Samantha	Trevort
Rachel	Schulz
Bryan	Arnerll
Dr.	Carrie	Durward
State	Food	$ense	State	Office	Staff
Food	$ense	faculty,	Educators,	Staff	Assistants		&	NEAs

• Additional	Partners
State	Nutrition	Action	Coalition
Volunteers	&	Interns
SNAP	Offices	in	Utah
Utah	State	Office	of	Education
Utah	Department	of	Health
USU	Department	of	Nutrition,	Dietetics,	&	Food	Sciences
Expanded	Food	and	Nutrition	Education	Program	(EFNEP)
Women,	Infants,	and	Children	(WIC)
Farmers'	Markets	throughout	Utah
Utah	Food	Bank
Utahns	Against	Hunger
Food	&	Nutrition	Services,	Mountain	Plains	Region

Special	Thanks
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USDA Non-discrimination Statement

The	U.S.	Department	of	Agriculture	(USDA)	prohibits	discrimination	against	its	customers,	employees,	and	
applicants	for	employment	on	the	bases	of	race,	color,	national	origin,	age,	disability,	sex,	gender	identity,	
religion,	reprisal	and,	where	applicable,	political	beliefs,	marital	status,	familial	or	parental	status,	sexual	
orientation,	or	all	or	part	of	an	individual's	income	is	derived	from	any	public	assistance	program,	or	protected	
genetic	information	in	employment	or	in	any	program	or	activity	conducted	or	funded	by	the	Department.	
(Not	all	prohibited	bases	will	apply	to	all	programs	and/or	employment	activities.)

If	you	wish	to	file	a	Civil	Rights	program	complaint	of	discrimination,	complete	the	USDA	Program	
Discrimination	Complaint	Form,	found	online	at	http://www.ascr.usda.gov/complaint_filing_cust.html, or	at	
any	USDA	office,	or	call	(866)	632-9992	to	request	the	form.	You	may	also	write	a	letter	containing	all	of	the	
information	requested	in	the	form.	Send	your	completed	complaint	form	or	letter	to	us	by	mail	at	U.S.	
Department	of	Agriculture,	Director,	Office	of	Adjudication,	1400	Independence	Avenue,	S.W.,	Washington,	
D.C.	20250-9410,	by	fax	(202)	690-7442	or	email	at	program.intake@usda.gov.

Individuals	who	are	deaf,	hard	of	hearing,	or	have	speech	disabilities	and	wish	to	file	either	an	EEO	or	program	
complaint	please	contact	USDA	through	the	Federal	Relay	Service	at	(800)	877-8339	or	(800)	845-6136	(in	
Spanish).

Persons	with	disabilities	who	wish	to	file	a	program	complaint,	please	see	information	above	on	how	to	
contact	us	by	mail	directly	or	by	email.	If	you	require	alternative	means	of	communication	for	program	
information	(e.g.,	Braille,	large	print,	audiotape,	etc.)	please	contact	USDA's	TARGET	Center	at	(202)	720-2600	
(voice	and	TDD).

USDA	is	an	equal	opportunity	provider	and	employer.


