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Executive Summary, FFY [2018] (< 5 pages) 

• How SNAP-Ed Is Organized in Your State 

Utah Department of Workforce Services (DWS), headquartered in Salt Lake 
City, Utah, with multiple branches throughout the state is the State Agency 
overseeing the SNAP-Ed program.   
The State Implementing Agency (SIA) is Utah State University, 
Extension/Nutrition, Dietetics, and Food Sciences Food $ense program.  The 
SIA headquarters are located in Logan, Utah and implemented in all 29 
counties in Utah.  A few of the counties are just online education only because 
of the small target audience.  Classes in those counties can be requested or 
participants may cross county lines to attend.  Utah receives approximately 
$1,500,000 in SNAP-Ed funding each year, which goes directly to education 
provided by the SIA. 
 

• The Issues Your State/Implementing Agency Is Addressing   
Utahns experience hunger, poverty, unemployment and many other hardships 
that contribute to an increased risk of obesity and chronic diseases.  Over 
14% of Utah households are food insecure and 12.7% of Utahns are living in 
poverty (FRAC, 2014).  Utah has a fairly low unemployment rate of 3.8%, 
however, many Utah families are considered working poor as a result of 
working part-time or full-time jobs with low wages (US Bureau of Labor 
Statistics, 2016).  Eighty-three percent of low-income families have a family 
member who works, however, only thirty-five percent of children in poor 
families have at least one full-time working parent (NCCP, 2014; Working 
Poor Families Project, 2013).  In addition to the economic challenges faced by 
these families, these individuals are also at higher risk of chronic diseases and 
poor health outcomes such as obesity, diabetes, and high blood pressure. 
Poverty, hunger, obesity, and chronic diseases are represented in every 
demographic group in Utah; however, there are several groups that 
experience these at disproportionately higher rates including children, 
Hispanics, and single female-headed households. 
 
Utah State University focuses on a comprehensive approach reaching all 
target audiences through various methods.  USU reaches all communities, all 
29 counties. 
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Executive Summary, FFY [2018] (< 5 pages) 

• How SNAP-Ed Works in Your State 

In Utah, we have provided many innovative practices to meet the guidance given 
through Food and Nutrition Services (FNS).  Multiple approaches include: 1) 
individual, group and family nutrition education and physical activity promotion in 
addition to related interventions; 2) comprehensive, multi-level interventions in 
environmental settings; and 3) community and public health approaches that reach a 
large segment of the population.  As the chart shown above, Utah developed this to 
showcase the importance and interconnection needed to host a comprehensive 
program.   

Utah provides this to all areas in Utah. All 29 counties. 

 

• Results and Perspective 

In fiscal year 2018, Utah State University Food $ense (SNAP-ED) provides 
comprehensive programming, with rigorous evaluations including retrospective 
post/pre (intent to change, 6 month and 1 year follow up behavior change surveys 
(not completed yet for 2018).  These surveys indicate positive changes for low-
income families and individuals improving nutrition decisions, physical activity and 
food security.  Through comprehensive programming Utah Food $ense (SNAP-Ed) 
program is seeing a difference in improvements in individual, family, community, and 
state changes.  Supporting the healthy choice through Policy, Systems and 
Environmental and public health approaches like social media, as well as, providing 
education through direct and indirect methods is beneficial.   
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Executive Summary, FFY [2018] (< 5 pages) 

• Results and Perspective 

Highlighting Report Impacts 

1.  (After participating) Intent to Change (self-reported by participants) 

Objective: 80% demonstrate intent to increase family mealtime and food 
resource management. 

a. 67% intend to stretch their food dollars through increasing food 
security through food resource management. 

b. 74% report an intent to eat a variety of fruits and vegetables daily. 

2. (After participating) BRFSS Fruit and Vegetable Module (self-reported by 
participants) 

Objective: 65% of participants will demonstrate behavior change of 
increase intake of F/V. 

a. 64% increased “other” vegetable intake. 

b. 57% increased fruit intake. 

3. (After 6 months) Behavior Change Survey (self-reported by participants) 

Objective: 60% demonstrate change to increase family mealtime and food 
resource management.  

a. 61% reported an increase in choosing and preparing healthy food 
for their families. 

b. 42% reported an increase in having enough food to last through the 
month. 

4. Thumbs Up (survey conducted at Food Pantries, self-reported by 
participants). 

a. 84% familiar with the thumbs up signage to support them in 
choosing healthy foods. 

b. 68% improved dietary intake since programs implementation. 
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Executive Summary, FFY [2018] (< 5 pages) 

• Third Parties Speak 

Title: Applying My Plate – Ashley Sullivan  
"My wife and I have started to sit down to make a menu plan. We look at the 
MyPlate handout to make sure we are getting enough of everything"  
  
Today during the lesson, I was asking about how they have been applying these 
lessons and two of the participants chimed in that they have started looking at the 
MyPlate handout while they menu plan/make dinner to make sure they are 
getting food from each category.  
  
Title: Thanks for teaching us! – Kate Chappell  
"Thank you for showing me how to eat better so I can be the fun grandma, 
instead of the tired old grandma." 
  
I ran into one of my students from the Adult CREATES series classes I taught a 
couple months ago and she was so excited to tell me that she was planning out 
her meals for the weeks her grandkids were going to live with her this summer 
and using the creates handouts. She also said that she had completely changed 
her diet and was using the MyPlate.gov tracker to make sure she was eating 
right. 
 
Title: Our family has learned a lot! – Laurie Bates 
After teaching her last Family Meal Time class at a Senior Citizen Cultural 
Center… 
  
“A young Father came up to me and stated " This class has helped my family and 
myself to see how important having dinner together is we have enjoyed taking the 
class and have learned a lot from it. I hope you can keep teaching it to others. 
Thank you”  
 
 
Title: Taking It to Heart -  Hiram Wigant 
“I challenged the participants to find one way to incorporate more physical activity 
in their daily lives. The following week, Sam, one of the employees, shared that 
he had started riding his bike to work (about 3 miles) once a week. He shared 
how great he feels when he rides with the rest of the participants.”  
  
“Sam expressed that he rides to work nearly every day, and he's been riding his 
bike to other locations as well, often making long loops. He had already (and just 
recently) started a resistance physical activity routine he could do for free at 
home, which he invited the rest of the participants to do. He has also tried nearly 
every recipe we've had in class. He expressed again how great he feels and how 
good the recipes are.”  
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Executive Summary, FFY [2018] (< 5 pages) 

• For More Information 

State Implementing Agency: 
Utah State University  
% Heidi LeBlanc, Food $ense (SNAP-Ed) Director 
Heidi.leblanc@usu.edu 
435-760-0925 

 
Online  
Websites 
Food $ense  https://extension.usu.edu/foodsense/ 
Food $ense Creates  http://extension.usu.edu/fscreate/ 
Mountain Plains Region SNAP-Ed  https://extension.usu.edu/mpr/ 
Blogs 
Eat Well Utah  http://eatwellutah.org 
Kids Create!  https://kidscreatesite.wordpress.com/ 
Instagram 
Eat Well Utah  https://www.instagram.com/eatwellutah/ 
Food Sense Utah  https://www.instagram.com/foodsense_utah/ 
Pinterest 
Eat Well Utah  https://www.pinterest.com/eatwellutah/ 
Food Sense Utah  https://www.pinterest.com/foodsenseutah/ 
Twitter 
Eat Well Utah https://twitter.com/eatwellutah/ 
Utah Food Sense  https://twitter.com/UtahFoodSense 
Utah SNAP-Ed Works  https://twitter.com/utah_ed  
YouTube 
Food $ense Creates  https://www.youtube.com/channel/UCp5fRTxguUUpO-
OJWXLx3FQ 
Food $ense Training  
https://www.youtube.com/channel/UCGTezat2lKNS7euPK11jZAQ 
LinkedIn 
Food $ense (Utah SNAP-Ed) https://www.linkedin.com/company/food-ense-utah-
snap-ed/ 
Facebook 
Eat Well Utah -- SNAP-Ed https://www.facebook.com/eatwell.utah 
Utah Food Sense -- SNAP-Ed https://www.facebook.com/utahfoodsense 
Kids Create   https://www.facebook.com/kidscreatefoodsense/ 
Creaciones en la Cocina https://www.facebook.com/enlacocina/ 
Utah SNAP-Ed Works https://www.facebook.com/UtahSNAPEd/ 
USU Food $ense NEAs  https://www.facebook.com/groups/FoodSenseNEAs/ 

 

mailto:Heidi.leblanc@usu.edu
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Section A: SMART Objectives and State/National Initiatives (Maximum length: 10 
pages) 

Table A-1. Progress toward achieving SMART objectives, FFY [2018] 

 

 

# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

1 
Based upon behavior 
checklists, by 
September 30, 2018 
at least 80 percent of 
SNAP eligibles who 
participate in SNAP-
Ed lessons statewide 
will demonstrate 
intent to increase 
food security and 
food access for their 
families. 

 

 
3,396 participants or 67% report an intent 
to stretch their food dollars so there is 
enough food to last through the entire 
month 

 
ST2 

2 
Based upon behavior 
checklists, by 
September 30, 2018 
at least 70 percent of 
SNAP eligibles in 
SNAP-Ed lessons 
statewide will 
demonstrate intent to 
increase family 
mealtime and food 
resource 
management. 

 

 
3,396 participants or 67% report an intent 
to stretch their food dollars so there is 
enough food to last through the entire 
month 

 
ST2 
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# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

3  
Based upon behavior 
checklists, by 
September 30, 2018 
at least 80 percent of 
SNAP eligibles who 
participate in SNAP-
Ed lessons statewide 
will demonstrate 
intent to follow the 
current Dietary 
Guidelines for 
Americans, including: 
establish healthy 
eating habits and a 
physically active 
lifestyle. 
 

3,370 participants or 66.6% report an 
intent to choose a variety of foods based 
on MyPlate recommendations  

3,748 participants or 74% report an intent 
to eat a variety of fruits and vegetable 
daily  

3,182 participants or 62.8% report an 
intent to choose to be physically active for 
at least 30 minutes, five days a week 

 

 
ST1 
ST3 

4 Based upon behavior 
checklists, by 
September 30, 2018, 
at least 65% of 
SNAP-Ed eligible 
individuals who 
participate in Create 
Farm Fresh Food 
series will 
demonstrate 
behavior change of 
increased intake of 
fruits and vegetables. 
 

Using the BRFSS FV module:  
 
64% of participants who attended >1 class 
reported an increase in “other” vegetable 
intake.  
 
57% of participants who attended >1 class 
reported an increase in fruit intake.  
 
50% of participants who attended >1 class 
reported an increase in dark green 
vegetable intake.  
 
 43% of participants who attended >1 
class reported in increase in orange 
vegetables and beans/legumes.  
 

 
MT1 
 

5 By September 30, 
2018 Create Farm 
Fresh Food will be 
offered in at least 
75% of counties that 
have a farmers’ 
market with an 
Electronic Benefits 

50% of counties that had an active SNAP-
Ed program and a farmers’ market with an 
EBT machine offered a Create Farm 
Fresh Food (CFFF) series in 2018.  
 
Shopping at the farmers’ market was 
positively associated with mean intake of 

 
MT8b 
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# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

Transfer (EBT) 
machine.  
 

fruit (p=.03), orange vegetables (p=0.004) 
and “other” vegetables (p=0.034). 
 

6 By September 30, 
2018, Utah SNAP-Ed 
will launch social 
marketing 
campaigns aimed at 
increasing the 
awareness of the 
importance and 
benefits associated 
with family 
mealtimes, physical 
activity, and healthy 
food choices among 
SNAP-Ed eligible 
families.  

Increased social marketing campaigns 
from one to three campaigns, focusing on 
increasing physical activity, eating local 
fruits and vegetables, and increasing 
family mealtime, respectively. 
 
Increased reach of the family mealtime 
campaign by providing culturally-
appropriate marketing materials in 
Spanish and sharing messaging through 
Spanish radio stations and Univision. 
 

 
MT12a 

7  
Based upon 6-month 
follow-up behavior 
checklists, by 
September 30, 2018 
at least 60 percent of 
SNAP eligibles who 
participate in SNAP-
Ed lessons statewide 
will demonstrate 
change in increase 
food security and 
food access for their 
families. 
 

 

42% reported an increase in having 
enough food to last through the end of the 
month 

 

 

 
MT2 

8  
Based upon 6-month         
follow-up behavior 
checklists, by 
September 30, 2018 
at least 60 percent of 
SNAP eligibles in 
SNAP-Ed lessons 
statewide will 
demonstrate change 

 

61% reported an increase in choosing and 
preparing healthy food for their families on 
a budget  

 

61% reported an increase in shopping with 
a grocery list  

 

 
MT2 
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# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

in increase family 
mealtime and food 
resource 
management. 
 

9 Based upon 6-month 
follow-up behavior 
checklists, by 
September 30, 2018 
at least 60 percent of 
SNAP eligibles who 
participate in SNAP-
Ed lessons statewide 
will demonstrate 
change to follow the 
current Dietary 
Guidelines for 
Americans, including: 
establish healthy 
eating habits and a 
physically active 
lifestyle. 
 

66% reported an increase in using 
MyPlate to make food choices 

 

61% reported an increase in eating 2 ½ to 
3 cups of vegetables a day  

 

62% reported an increase in eating at 
least two cups of fruit a day  

 

55% reported an increase in choosing to 
be active at least 30 minutes 5 days a 
week  

 

 

 
MT1 
MT3 

10 Based upon Utah 
State Office of 
Education Child 
Nutrition Program 
reporting, by 
September 30, 2018, 
three additional Utah 
schools will offer the 
National School 
Breakfast Program to 
the student body.  

13 additional schools offered the National 
School Breakfast Program during the 
2017-2018 or 2018-2019 school year that 
did not offer the program in 2016-2017.  
 
An additional 7.7% of students 
participated in the school breakfast 
program during the 2016-2017 school 
year. Additional schools offering the SBP 
will hopefully result in continued growth.  
 

 
ST7 
MT5a 

11 Based upon Utah 
State Office of 
Education Child 
Nutrition Program 
reporting, by 
September 30, 2018, 
three additional Utah 
schools will offer the 
National School 

28 schools changed from a traditional 
service to model to an alternative service 
model for offering the School Breakfast 
Program from the 2017-2018 or 2018-
2019 school year. 

 

 
ST7 
MT5a 
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# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

Breakfast Program 
via an alternative 
service model such 
as breakfast in the 
classroom, breakfast 
after the bell, or grab 
and go carts.  
 

12 Based upon SNAP-
Ed PSE evaluation 
and reporting, by 
September 30, 2018, 
at least twenty-five 
food pantries will fully 
implement the 
Thumbs Up for 
Healthy Choices 
project, increasing 
the visibility of 
healthy options to 
pantry clients. 
 

24 food pantries fully implemented 
Thumbs Up for Healthy Choices during FY 
2018. 
 
Top PSE changes included:  
22 pantries improved visibility of healthy 
options.  
 
11 pantries included fresh produce in 
pantry offerings.  
 
9 pantries improved layout, or display of 
foods to encourage healthy selections.  
 

 
ST5c 
ST7 
MT5a 

13 Based upon SNAP-
Ed PSE evaluation 
and reporting, by 
September 30, 2018, 
at least 50% of food 
pantry clients 
surveyed will report 
that the Thumbs Up 
for Healthy Choices 
project has been 
influential in their 
food choices at food 
pantries. 
 

84% of surveyed food pantry clients that 
were familiar with the Thumbs Up program 
reported the program made making 
healthy choices in the pantry easier.  
 
67% of surveyed food pantry clients that 
were familiar with the Thumbs Up program 
reported improved dietary intake since the 
program’s implementation.  
 
68% of surveyed food pantry clients that 
were familiar with the Thumbs Up program 
reported improved dietary intake for their 
family since the program’s 
implementation. 

 
ST7 
MT5f 

14 As a result of the 
Thumbs Up Retail 2-
3 small food retailers 
will increase the 
amount of shelf 
space filled by 

1 retail setting reported increasing the 
amount of shelf space filled by healthy 
foods. 

 
ST7 
MT5f 
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# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

healthy foods. In 
addition, consumers 
who shop at those 
stores will purchase 
more healthy food 
items than prior to 
the intervention in 
2018.   
 

1 retail setting reported a 55% increase in 
sales of items marked with a Thumbs Up 
sign. 

15 Based upon SNAP-
Ed reporting, by 
September 30, 2018, 
Food $ense will 
provide nutrition 
education at a 
minimum of fifteen 
farmers' markets that 
accept SNAP 
benefits.  
 

Food $ense provided nutrition education 
at 13 farmers’ markets during FY 2018. 

 
MT5e 

16 Based upon behavior 
checklists, by 
September 30, 2018, 
at least 65% of 
SNAP eligible 
individuals who 
participate in Create 
Farm Fresh Food 
series will 
demonstrate 
behavior change of 
increased use of 
SNAP benefits at 
farmers' markets.  
 

2% of CFFF participants reported using 
EBT benefits at the farmers’ market, 
although 26% of participants reported 
shopping at farmers market more 
frequently as a result of the classes.   
 
Improvements to the CFFF curriculum will 
be made to more explicitly encourage 
participants to use SNAP benefits at the 
farmers market. Additional efforts will also 
be made to ensure that the majority of 
participants are receiving SNAP benefits. 

 
MT8e 

17 As a result of Hunger 
Solutions Institute, 
coalitions will be 
formed to fight 
against hunger in 
Utah.  Assisting to 
make food security a 
priority in Utah. 

3 coalitions have formed to support the 
Hunger Solutions Institute, including 
SNAC, Campus Kitchen and the food 
recovery network.  All approvals have 
been done to become an institute at Utah 
State University. 

 
ST7c 
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# SMART Objective  
Progress and Relevance of the 
Accomplishment to Statewide Efforts  

Related 
Framework 
Indicator  

 

Table A-2. Insight about achieving SMART objectives, FFY [2018] 

# SMART Objective  
Facilitators, Setbacks, and 
Lessons Learned 

Recommendations 

1 ST food Security 
Objectives were set to a high 
standard  

We will continue to 
emphasize this 
concept in curriculum 

2 ST food resource 
management Objectives were set to a high 

standard 

We will continue to 
emphasize this 
concept in curriculum 

3 ST healthy eating & 
physical Activity Objectives were set to a high 

standard 

We will continue to 
emphasize this 
concept in curriculum 

4 CFFF increase fruit 
& vegetable intake Participant retention is difficult for 

a series of classes, particularly 
during the summer.  

The most common barrier to 
shopping at farmers’ market is 
being busy during market times. 
PSE strategies that improve the 
convenience of farmers’ markets 
would help additional SNAP-Ed 
participants shop at markets. 

 

Continue to improve 
strategies to retain 
participants for an 
entire CFFF series.  

5 CFFF (EBT) 
Several counties with farmers’ 
markets with EBT machines did 
not have an active or fully-staffed 
SNAP-Ed program during the 
market season.  

 

 

Additional timely 
trainings to improve 
awareness of SNAP-
Ed educators about 
the CFFF curriculum 
will be conducted to 
increase use of the 
curriculum in 
appropriate counties, 
specifically those 
participating in Utah 
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# SMART Objective  
Facilitators, Setbacks, and 
Lessons Learned 

Recommendations 

Farmer’s Market 
Promotion Program 
(see table A-3). 

6 Social marketing Due to a change in staffing this 
year, evaluation efforts for one of 
the campaigns was postponed 
until FY 2019.  With a new 
evaluation coordinator, plans are 
already in place for FY2019 data 
collection.  
 
Another set-back is that some of 
the marketing methods/mediums 
(specifically radio and tv stations) 
did not provide data for reach of 
the ads.   

In order to provide a more 
consistent report, we modified 
how we recorded the reach by 
only including available data and 
not estimating reach based on 
that data (like we did last 
year).  For example, we only 
provided the number of 
impressions for the public transit 
ads and not the number of people 
reached because that data was 
not available. 

To better prepare for 
this, we will better 
research the different 
companies in order to 
prioritize those that do 
reach our audience 
and provide 
reportable data.  

7 MT food security 
33% of participants reported 
always having enough food to 
last through the month priori to 
participating in classes leaving 
less room for improvement.  

 

We will continue to 
emphasize this 
concept in curriculum 

8 MT food resource 
management Objectives were met.  

We will continue to 
emphasize this 
concept in curriculum 

9 MT healthy eating & 
physical activity Healthy eating objectives were 

met. Physical activity objectives 
were not met suggesting a 

We will continue to 
emphasize this 
concept in curriculum 
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# SMART Objective  
Facilitators, Setbacks, and 
Lessons Learned 

Recommendations 

stronger emphasis on this topic in 
classes is warranted. Focusing 
on participant-specific barriers to 
making changes to physical 
activity may be helpful.  

10 National School 
Breakfast Program 
Offered   

Multi-sector partnerships to 
influence awareness of low 
participation as well as success 
stories from local implementers 
have been essential for work with 
the School Breakfast Program. 

 

Not all improvements 
can be attributed to 
the work of UBET. 
Additional evaluation 
of what resulted in 
improved SBP 
accessibility should 
be collected. 

11 NSB alternative 
service model See above facilitators. 

See above 
recommendations. 

12 Thumbs Up food 
pantries 

Proper Thumbs Up 
implementation require 
committed educators. The 
pantries that had the most 
positive response from participant 
surveys conducted had 
implemented more than one 
strategy from the toolkit.  
 

 

Identify food pantry 
managers that 
champion the 
program and will 
assist with 
implementation and 
maintenance.   

 

Identify community 
partners to work with 
for PSE changes to 
maximize reach and 
impact. 

13 Thumbs Up food 
choices Food pantry clients that were 

familiar with the Thumbs Up 
program reported positive 
changes in their selection and 
intake of promoted healthy foods. 

Consider conducting 
individual level 
assessment to assure 
that PSE work is 
ultimately impacting 
targeted behavior.  

 

Events/strategies that 
increase the 
awareness of the PSE 
change among the 
target audience are 
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# SMART Objective  
Facilitators, Setbacks, and 
Lessons Learned 

Recommendations 

essential to ensure 
people notice the 
changes. 

14 Thumbs Up Retail-
Shelf Space 

 

Anecdotal reports suggest an 
increase in number of healthy 
foods sold, but measurements of 
shelf space occupied by healthy 
items not collected.  
 
Store managers who champion 
the program are more likely to 
take the risk of stocking 
additional healthy foods.  
 
Local partners to work together 
on implementation are essential, 
especially for store’s with larger 
inventories.  

 

Additional training of 
educators 
implementing and 
reporting on Thumbs 
Up in retail settings 
needs to be 
conducted to set 
objectives with 
quantitative measures 
such as amount of 
shelf space. 

15 Farmers’ Market 
Booths Farmers’ markets require 

significant amount of staff time 
making it difficult for part-time 
educators to balance direct 
education, markets, and PSE 
work. 

Consider cost 
effectiveness for time 
and resource 
requirements of 
farmers’ market 
booths and potential 
reach and impact of 
target population. 

16 CFFF SNAP 
benefits 

Uncertain why not many 
participants reported using SNAP 
benefits at farmers’ markets. 
Locations seemed appropriate to 
reach SNAP eligible audiences, 
but will assess locations for next 
market season.  
 

Will also look into other barriers 
that would inhibit people from 
using SNAP at farmers markets 
(i.e.: unfamiliar with 

Understanding the 
multitude of barriers 
that participants 
experience to using 
SNAP benefits at 
farmers’ markets is an 
essential part of a 
successful CFFF 
series. 
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# SMART Objective  
Facilitators, Setbacks, and 
Lessons Learned 

Recommendations 

acceptance/use, ran out of 
benefits before market, etc.). 

17 Hunger Solutions 
Institute 

The approval process has proven 
lengthy, financial and personnel 
restrictions are also barriers to 
the Institute. 

Seek additional 
funding 
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Table A-3. SNAP-Ed contributions to State and national initiatives, FFY [2018] 

State/ 

National 
Initiative  

Objective, Role, Activities, and 
Results of SNAP-Ed Engagement 

Related 
Framework 
Indicator 

S-1 Utah’s 
Intergenerational 
Poverty Initiative 

 

Objective: To address the complex issue 
of intergenerational poverty (IGP) 
through research and collaboration. 

Role: Utah SNAP-Ed participates by 
providing SNAP-Ed resources to IGP 
Families.  

Activities: 

• Create Family Meal classes are 
often provided specifically to IGP 
families.   

• Eat Well Utah Newsletter is sent to 
all IGP families that provide e-mail 
addresses to the state agency.  

• Front-line educators are 
encouraged to promote their direct 
education classes to IGP families. 

Results:  Since October 2017, the Eat 
Well Utah Newsletter has expanded its 
reach from 44,071 to 59,002 IGP 
families. 

ST1-4, LT8 
 

S-2 Utah Farmers’ 
Market 
Promotion 

 

Objective: To increase the accessibility 
of local agriculture products for SNAP 
recipients by training and supporting 
farmers’ market vendors and managers, 
improving capacity to accept EBT funds, 
and promoting markets to the SNAP 
audience. 

Role: Assist with grant writing 

(During the project: Assist with formative 
and outcome evaluations and oversee all 
social marketing directed to the SNAP 
target population). 

MT8, LT12d, 
LT12e 
 



 20 

State/ 

National 
Initiative  

Objective, Role, Activities, and 
Results of SNAP-Ed Engagement 

Related 
Framework 
Indicator 

Activities: 

• Provided information for project 
justification 

• Planned social marketing 
component 

• Provided answer for USDA grant 
reviewer questions 

Results: Received notice of reward 
($494,292.24) for project. 
 

S-3  NA  

N-1  NA  

N-2  NA  

N-3  NA  

Table B-1. Outcomes Related to Building Organizational Infrastructures (ST7), 
FFY [2018]

Priority Indicator 
ST7 

Accomplishments/Outcomes  

(Include Online Links and Refer to 
Attachments in Appendix A, if any)  

Related 
SMART 
Objective/ 

Other Related 
Framework 
Indicators 

ST7a. Number of 
Organizational 
Partnerships at 
Each Level 

Local: 48 

Regional: 0 

Tribal: 1 

Statewide: 3 

 

NA 

https://snapedtoolkit.org/framework/components/st7/
https://snapedtoolkit.org/framework/components/st7/
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Priority Indicator 
ST7 

Accomplishments/Outcomes  

(Include Online Links and Refer to 
Attachments in Appendix A, if any)  

Related 
SMART 
Objective/ 

Other Related 
Framework 
Indicators 

ST7b-c: 
Description and 
Results of Up to 5 
Top 
Organizational 
Partnerships. 
Include different 
geographical 
levels, if possible.  

Name: SNAP-Ed & UDOH-EPICC  

Membership: SNAP-Ed and Utah 
Department of Health EPICC Program in 
Weber-Morgan County.  

Purpose of Partnership: To collectively 
support the implementation of the Thumbs 
Up for Healthy Choices program in retail 
settings.  

Depth of Relationship: Collaboration 

Accomplishments: UDOH has adopted the 
Thumbs Up program for retail settings and 
have implemented the program in 2 retail 
settings in Weber County. SNAP-Ed has 
assisted with the implementation, 
maintenance, and promotion of the program 
at these locations.  

Lessons learned: UDOH-EPICC program 
has similar programmatic goals to SNAP-Ed. 
We are both working on improving visibility 
and appeal of healthy food choices in retail 
settings so rather than developing two 
separate programs we have worked together 
to implement the same program. This has 
expanded the reach and impact of both 
programs while avoiding duplication of 
efforts. 

 

14 

ST7, MT5 

https://snapedtoolkit.org/framework/components/st7/
https://snapedtoolkit.org/framework/components/st7/
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Priority Indicator 
ST7 

Accomplishments/Outcomes  

(Include Online Links and Refer to 
Attachments in Appendix A, if any)  

Related 
SMART 
Objective/ 

Other Related 
Framework 
Indicators 

ST7b-c: 
Description and 
Results of Up to 5 
Top 
Organizational 
Partnerships. 
Include different 
geographical 
levels, if possible.  

Name: Department of Workforce Services 
 
Membership: SNAP-Ed and Utah 
Department of Workforce Services 
 
Purpose of Partnership: State Agency and 
Referral System 
 

Depth of Relationship: Coordination 

 

Accomplishments: The Department of 
Workforce Services provides an 
Intergenerational poverty (IGP) list who are 
eligible for SNAP-Ed.  We use this list to 
recruit for direct education and send a 
monthly wellness newsletter over e-mail. 
 
Lessons learned: Although DWS does a 
great job at referring eligible people to our 
direct education they don’t always have the 
time or means to attend classes.  That is why 
we are working on developing more online 
tools that can be used to educate our SNAP-
Ed population. 

 

NA 

https://snapedtoolkit.org/framework/components/st7/
https://snapedtoolkit.org/framework/components/st7/
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Priority Indicator 
ST7 

Accomplishments/Outcomes  

(Include Online Links and Refer to 
Attachments in Appendix A, if any)  

Related 
SMART 
Objective/ 

Other Related 
Framework 
Indicators 

ST7b-c: 
Description and 
Results of Up to 5 
Top 
Organizational 
Partnerships. 
Include different 
geographical 
levels, if possible.  

Name: Utah State University Extension 
 
Membership: SNAP-Ed and Utah State 
University Extension 
 
Purpose of Partnership: External 
funding/resources, research and access to 
specialists 
 

Depth of Relationship: Collaboration 

 

Accomplishments: Together with extension 
4 journal articles were published and 4 more 
submitted.  2 national and 1 state level 
presentations were given which included 
SNAP-Ed research and curricula.   
 
Lessons learned: USU extension helps to 
make our evidence-based curricula possible. 

NA 

https://snapedtoolkit.org/framework/components/st7/
https://snapedtoolkit.org/framework/components/st7/
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Priority Indicator 
ST7 

Accomplishments/Outcomes  

(Include Online Links and Refer to 
Attachments in Appendix A, if any)  

Related 
SMART 
Objective/ 

Other Related 
Framework 
Indicators 

ST7b-c: 
Description and 
Results of Up to 5 
Top 
Organizational 
Partnerships. 
Include different 
geographical 
levels, if possible.  

Name: Uintah School District 
 
Membership: SNAP-Ed and Uintah School 
District 
 
Purpose of Partnership: Youth education 
and summer meal sites 
  

Depth of Relationship: Cooperator 

 

Accomplishments: Provided an USDA 
Summer Meal Site on an Indian Reservation.  
Fed an estimated 795 children, 90% of whom 
are American Indian. 
 
Lessons learned: The relationships built in 
Indian Reservation communities are great 
ways to start to address food insecurities. A 
large percentage of children who come to the 
summer lunch program are without any 
parents escorting them. More people need to 
get involved. 
 

NA 

https://snapedtoolkit.org/framework/components/st7/
https://snapedtoolkit.org/framework/components/st7/
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Priority Indicator 
ST7 

Accomplishments/Outcomes  

(Include Online Links and Refer to 
Attachments in Appendix A, if any)  

Related 
SMART 
Objective/ 

Other Related 
Framework 
Indicators 

ST7b-c: 
Description and 
Results of Up to 5 
Top 
Organizational 
Partnerships. 
Include different 
geographical 
levels, if possible.  

Name: Millard County School District 
 
Membership: SNAP-Ed and Millard County 
School District 
 
Purpose of Partnership: Direct Education 
for the youth of Millard County.  
 

Depth of Relationship: Cooperator 

 

Accomplishments: Through the Physical 
Education teacher the NEA is able to 
coordinate teaching all classes in the district 
through just one person.  She has a great 
rapport with all teachers and uses gym time 
to teach MyPlate curriculum throughout the 
entire school year.  
 
Lessons learned: The NEA who works in 
this school district teaches in over 50 classes.  
Her lesson learned is to always be prepared 
because her time may be cut short by 
teachers or circumstances.  She can’t afford 
to have any wasted time during classes.  

NA 

Other Metrics, if 
any  

NA  

Related Materials, 
if any  

NA  

Table B-2. Outcomes Related to Building Multi-Sector Partnerships (ST8), FFY 
[2018] 

https://snapedtoolkit.org/framework/components/st7/
https://snapedtoolkit.org/framework/components/st7/
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Priority 
Indicator ST8 

Accomplishments/Outcomes 

Related SMART 
Objective/Other 
Related 
Framework 
Indicators 

ST8a: Number 
of Multi-Sector 
Partnerships or 
Coalitions at 
Each Level 

Local: 146 

Regional: 0 

Tribal: 1 

Statewide: 4 

 

NA 

ST8b-d: Name, 
Description, 
and Results of 
Up to 5 Top 
Multi-sector 
Partnerships. 
Include 
different 
geographical 
levels, if 
possible. 

Name: State Nutrition Action Coalition (SNAC)  

 

Purpose, number of partner organizations: 
The goal of SNAC is to unite Utah agencies to 
improve food security, nutrition, and health for 
Utahns. 10 partner organizations were 
represented during FY 2018.  

 

Depth of Relationship: Coalition  

 
SNAP-Ed influence in partnership: SNAP-Ed 
takes a leadership role within SNAC. SNAP-Ed 
has led the compilation of 3 SNAC reports 
which highlight coalition work. SNAP-Ed is also 
highly involved in several of the projects that 
have resulted from this work group.  
 
Accomplishments: Formation of successful 
subgroups and projects including Utah 
Breakfast Expansion Team (UBET) and the 
Utah Produce Initiative Collaboration (UPIC). 
Additional partnerships have also been formed 
allowing agencies to leverage resources to 
expand programming and reach.  
 
Lessons learned:  During FY 2019 we are 
going develop a strategic plan for the group. We 
have many successful subgroups or projects 
that have resulted from SNAC but do not have a 
focus or goal for the coalition for this year.   

NA 

ST8b-d: Name, 
Description, 

Name: Utah Breakfast Expansion Team (UBET)  10, 11 

https://snapedtoolkit.org/framework/components/st8/
https://snapedtoolkit.org/framework/components/st8/
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Priority 
Indicator ST8 

Accomplishments/Outcomes 

Related SMART 
Objective/Other 
Related 
Framework 
Indicators 

and Results of 
Up to 5 Top 
Multi-sector 
Partnerships. 
Include 
different 
geographical 
levels, if 
possible. 

 

Purpose, number of partner organizations: 
UBET works to increase participation in School 
Breakfast Programs (SBP) among low-income 
students. 10 organizations are involved in 
UBET.  

 

Depth of Relationship: Coalition  

 

SNAP-Ed influence in partnership: SNAP-Ed 
assists with the development of each of the 
statewide breakfast reports. SNAP-Ed also 
assists in the promotion of breakfast in schools 
where they are providing direct education.  
 
Accomplishments: There was a 7.7% increase 
in SBP during the 2016-2017 school year (most 
recent data). UBET worked with Partners in the 
Classroom which provided grants for schools 
interested in implementing an alternative 
breakfast model. UBET also released the 
second edition of the statewide breakfast report, 
“Starting the Day Off Right: Best Practices for 
Increasing School Breakfast Participation in 
Utah Schools.”  
 
Lessons learned:  Moving the needle for 
school breakfast participation is difficult from the 
grass roots level. Members of UBET are looking 
into a various forms of Utah School Board of 
Education “rules” that would encourage schools 
to offer SBP via an alternative service model to 
increase participation. Other members are also 
looking into the feasibility of state legislative 
support for requiring SBP be offered in schools 
serving high percentages of low-income 
students.  

 

MT5a, ST7 

ST8b-d: Name, 
Description, 
and Results of 

Name: Utah Produce Initiative Collaboration 
(UPIC)  

NA 

https://snapedtoolkit.org/framework/components/st8/
https://snapedtoolkit.org/framework/components/st8/
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Priority 
Indicator ST8 

Accomplishments/Outcomes 

Related SMART 
Objective/Other 
Related 
Framework 
Indicators 

Up to 5 Top 
Multi-sector 
Partnerships. 
Include 
different 
geographical 
levels, if 
possible. 

Purpose, number of partner organizations: 
To improve fresh fruit and vegetable access 
across Utah’s priority communities through 
produce doubling incentives and fruit and 
vegetable prescriptions. UPIC is led by the Utah 
Department of Health. 9 organizations are 
involved in UPIC.  

 

Depth of Relationship: Coordination  

  

SNAP-Ed influence in partnership: SNAP-Ed 
is involved in the marketing subcommittee of 
UPIC. SNAP-Ed assists in increasing the 
awareness of the Double Up Food Bucks 
incentive program at farmers market.  
 
Accomplishments: UPIC managed Utah’s 
Double Up Food Bucks program for FY 2018. 
*Reductions in DUFB redemption partially 
resulted from the program being available mid-
market year as compared to the beginning of 
the market year as in the past.  
 
Lessons learned: Locally funding and 
managing a farmers’ market incentive program 
long term requires a multi-disciplinary and 
agency approach. This was the first year of 
UPIC and we will continue to work towards a 
sustainable program that supports low-income 
Utahns as well as local farmers, producers and 
markets.  

ST8b-d: Name, 
Description, 
and Results of 
Up to 5 Top 
Multi-sector 
Partnerships. 
Include 
different 
geographical 

Name: Healthy Kane Coalition 

Purpose, number of partner organizations: 
To Support local health events in Kane County, 
14 partners  

Depth of Relationship: Program 
implementation and consulting 

SNAP-Ed influence in partnership: Printed 
materials used and volunteer hours 
Accomplishments:  

NA 

https://snapedtoolkit.org/framework/components/st8/
https://snapedtoolkit.org/framework/components/st8/
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Priority 
Indicator ST8 

Accomplishments/Outcomes 

Related SMART 
Objective/Other 
Related 
Framework 
Indicators 

levels, if 
possible. 

• booths at local festivals, providing health 
and nutrition information to our 
community  

• Implement events at the elementary 
schools, such as "bike to school month", 
"walking challenges", and "back to school 
triathlon".  

• Host local 5k races, put on yearly walking 
challenges for the community and 
healthy eating challenges throughout the 
year. 

Lessons learned: By including school boards 
in your coalition you reach many more 
community members.  Getting the kids involved 
brings many more adults as well.  

ST8b-d: Name, 
Description, 
and Results of 
Up to 5 Top 
Multi-sector 
Partnerships. 
Include 
different 
geographical 
levels, if 
possible.  

Name: Workforce Rural Action Partnership 

Purpose, number of partner organizations: 
To network with all organizations and resources 
that serve the low-income population in 
Washington County, 15 partners 

Depth of Relationship: Collaboration 

SNAP-Ed influence in partnership: Approved 
curriculum taught and promotional materials 
handed out 
Accomplishments:  

• Taught a sample direct education class 
and exchanged contact information to 
expand the possibilities for teaching sites 

Lessons learned:  There are many community 
organizations willing to work with us once they 
understand what we do. 

NA 

Other Metrics, 
if any  

  

Related 
Materials, if 
any 

2017 SNAC Report:  

http://extension.usu.edu/fscreate/ou-files/2017-
18_staff/2017_SNAC_Report.pdf 

 

UBET Statewide Breakfast Report:  

 

https://snapedtoolkit.org/framework/components/st8/
https://snapedtoolkit.org/framework/components/st8/
http://extension.usu.edu/fscreate/ou-files/2017-18_staff/2017_SNAC_Report.pdf
http://extension.usu.edu/fscreate/ou-files/2017-18_staff/2017_SNAC_Report.pdf
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Priority 
Indicator ST8 

Accomplishments/Outcomes 

Related SMART 
Objective/Other 
Related 
Framework 
Indicators 

http://extension.usu.edu/fscreate/ou-files/2017-
18_staff/UBET_Report_2nd_2018_2.pdf 

Table B-3. Outcomes Related to Dietary Change (MT1), FFY [2018] 

Priority Indicator 
MT1 

Dietary Accomplishments/Outcomes   

Related 
SMART 
Objective/ 

Other  
Related 
Framework 
Indicators 

Population 
Segments 

For each population segment below, list the 
interventions that were conducted and dietary changes 
that were achieved in each including the 7 topics 
outlined above as a guide.  

When multiple interventions are conducted for a 
population segment, add a new row to describe the 
results.  

 

Working-age adults, 
18-59* years 

 

*includes Seniors, 
60+ years 

 

Intervention(s): Create Better Health; individuals 

Behavioral changes, units: 5-point Likert scale: 
never, sometimes, about half the time, most of the 
time, always 

• 66% reported an increase in using MyPlate to 
make food choices (f) 

• 62% reported an increase in eating at least two 
cups of fruit a day (l) 

• 61% reported an increase in eating 2 ½ to 3 
cups of vegetables a day (m) 

• 59% reported an increase in eating nuts or nut 
butters (e) 

Participants and reach: 4,618 or 1.49% of low-
income population in Utah 

Duration: 6 Months 

Tools used: 6 Month Follow-up Survey (174 
participants surveyed) 

Comparisons: Continues to show progress in all 
areas evaluated when compared to previous 3 years of 
impact data. 

 

4, 9 

 

https://snapedtoolkit.org/framework/components/st8/
https://snapedtoolkit.org/framework/components/st8/
http://extension.usu.edu/fscreate/ou-files/2017-18_staff/UBET_Report_2nd_2018_2.pdf
http://extension.usu.edu/fscreate/ou-files/2017-18_staff/UBET_Report_2nd_2018_2.pdf
https://snapedtoolkit.org/framework/components/mt1/
https://snapedtoolkit.org/framework/components/mt1/
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Priority Indicator 
MT1 

Dietary Accomplishments/Outcomes   

Related 
SMART 
Objective/ 

Other  
Related 
Framework 
Indicators 

Relevance: Supports our evidence-based 
programming and allows for further funding and 
program improvement.  

Seniors, 60+ years 

*included in adult 
numbers reported 
above.  

  

 

 

 

Mothers with 
children 

NA  

High school-age 
youth 

NA  

Middle school-age 
children 

NA  

Elementary-age 
children 

NA  

Children, ages 3-5 
years (via 
parents/caregivers) 

NA  

Other mixed-age 
groups or specific 
segments, e.g., 
whole families, 
schools, 
organizations or 
communities 

NA  

 

 

Other mixed-age 
groups or specific 
segments, e.g., 
whole families, 
schools, 
organizations or 
communities 

Add a row for each 
different intervention. 

NA NA 

https://snapedtoolkit.org/framework/components/mt1/
https://snapedtoolkit.org/framework/components/mt1/
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Priority Indicator 
MT1 

Dietary Accomplishments/Outcomes   

Related 
SMART 
Objective/ 

Other  
Related 
Framework 
Indicators 

Other metrics, if 
any 

NA  

Related materials, if 
any   

NA  

 

Table B-4. Outcomes Related to Changes in Food Resource Management (MT2), 
FFY [2018] 

Priority Indicator 
MT2 

Food Resource Management 
Accomplishments/Outcomes  

Related 
SMART 
Objective/ 

Other  
Related 
Framework 
Indicators 

Food Resource 
Management 
Intervention 

For each named (“branded”) intervention below, 
describe the intervention and list the food 
resource management changes that were 
achieved in each using the 7 topics  outlined 
above as a guide. 

 

https://snapedtoolkit.org/framework/components/mt1/
https://snapedtoolkit.org/framework/components/mt1/
https://snapedtoolkit.org/framework/components/mt2/
https://snapedtoolkit.org/framework/components/mt2/
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Name of 
Intervention here: 

Create Better 
Health Curriculum 

 

Working-age 
adults, 18-59 years* 

 

*Includes seniors, 
60+ years 

 

Intervention(s): Create Better Health; 
Individuals  

Behavioral changes, units: Likert scale: 
never, sometimes, about half the time, most 
of the time, always 

• 61% reported an increase in choosing 
and preparing healthy food for their 
families on a budget (m) 

• 61% reported an increase in shopping 
with a grocery list (j) 

• 42% reported an increase in having 
enough food to last through the end of 
the month (g) 

Participants and reach: 4,618 or 1.49% of low-
income population in Utah 

Duration: 6 Months 

Tools used: 6 Month Follow-up Survey (174 
participants surveyed) 

Comparisons: Continues to show progress in 
all areas evaluated when compared to previous 
3 years of impact data. 

Relevance: Supports our evidence-based 
programming and allows for further funding and 
program improvement. 

7, 8 

Seniors, 60+ years 
*included in adult 
numbers reported 
above 

Intervention(s):  

Behavioral changes, units: Most of the 
time/Always 

Participants and reach:  

Duration:  

Tools used:  

Comparisons:  

Relevance:  

 

Other materials, if 
any   

Table B-5. Outcomes Related to Changes in Physical Activity and Sedentary 
Behavior (MT3), FFY [2018] 
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Priority Indicator 
MT3 

Physical Activity 
Accomplishments/Outcomes  

Related 
SMART 
Objective/ 

Other  
Related 
Framework 
Indicators 

Population Groups 

For each population group below, list the 
interventions that were conducted and the 
physical activity changes that were achieved in 
each using the 7 topics outlined above as a 
guide. 

When multiple interventions are conducted for 
the same population segment, add a new row 
using the 7-point outline for each. 

 

Working-age 
adults, 18-59 
years*: 

 

*includes Seniors, 
60+ years 

Intervention(s): Create Better Health; 
Individuals 

Behavioral changes, units: Most of the 
time/Always 

• 32% increase in participating in physical 
activity to make their muscles stronger (c) 

• 31.3% increase in participating in 
physical activity to increase muscular 
strength, muscular endurance and/or 
flexibility (j) 

• 29.7% increase in choosing to be active 
at least 30 minutes 5 days a week (a) 

Participants and reach: 4,618 or 1.49% of low-
income population in Utah 

Duration: 6 Months 

Tools used: 6 Month Follow-up Survey (174 
participants surveyed) 

Comparisons: Continues to show progress in 
all areas evaluated when compared to previous 
3 years of impact data. 

Relevance: Supports our evidence-based 
programming and allows for further funding and 
program improvement. 

 

9 

Mothers with 
children 

NA  

Seniors, 60+ years: Intervention(s):  

Behavioral changes, units:  

Participants and reach 

 

9 

https://snapedtoolkit.org/framework/components/mt3/
https://snapedtoolkit.org/framework/components/mt3/
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Priority Indicator 
MT3 

Physical Activity 
Accomplishments/Outcomes  

Related 
SMART 
Objective/ 

Other  
Related 
Framework 
Indicators 

Duration:  

Tools used:  

Comparisons:  

Relevance:  

High school-age 
youth: 

NA  

Middle school-age 
children: 

NA  

Elementary-age 
children: 

NA  

Children, ages 3-5 
years: 

NA  

Other mixed-age 
groups or specific 
segments, e.g., 
whole families, 
schools, 
organizations, or 
communities, etc. 

Add a row for each 
different population 
segment. 

NA  

Other metrics, if 
any 

NA  

Other materials, if 
any  

NA  

Table B-6. Outcomes Related to Creating Settings with Healthy Environments 
(MT5), FFY [2018] 

https://snapedtoolkit.org/framework/components/mt3/
https://snapedtoolkit.org/framework/components/mt3/
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Priority Indicator MT5 Organizational Accomplishments/Outcomes  

Related 
SMART 
Objective/ 

Other 
Related  
Framework 
Indicators 

MT5a-f. Adoption by 
Organizations 
Participating in SNAP-Ed 
Interventions 

For each intervention, use the 6-point outline 
described above to present results. 

 

Name of Intervention:  

Thumbs Up for Healthy 
Choices in Food Pantries 

Intervention, potential sites: Thumbs Up is a 
PSE intervention that uses nudge strategies 
to improve the availability, visibility and 
appeal of healthy food choices in food 
pantry settings.  

Adoption: 24 food pantries implemented 
Thumbs Up. 100% of food pantry partners 
implemented at least one PSE change. 

Reach: 39,214 (estimated) 

Comparison: Program reach was estimated to 
increase by 200% from 2017-2018.  

Methods:  Adoption and reach reported in 
PEARS. Evaluation of the Thumbs Up program 
was conducted. See Table C-2 for more detail.  

Relevance, Lessons:  Thumbs Up continues to 
be implemented in additional pantries increasing 
reach. Pilot data suggests the program makes it 
easier to make healthy choices in pantries and 
positively impacts pantry users’ diet quality.  

12, 13 

Name of Intervention:  

Thumbs Up for Healthy 
Choices in Retail Settings 

Intervention, potential sites: Thumbs Up is a 
PSE intervention that aims to improve the 
visibility and appeal of healthy options in 
small retail settings that accept SNAP 
benefits.  

Adoption: 4 stores implemented the Thumbs 
Up program. The implementation was led by 
SNAP-Ed and the Utah Department of Health.  

14 

 

https://snapedtoolkit.org/framework/components/mt5/
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Table B-7, R2. Outcomes in Fruit and Vegetable Consumption Reported among 
Low-Income Populations, FFY [2018] 

Priority Indicator 
R2 

Accomplishments/Outcomes  

Related 
SMART 
Objective/ 

Other 
Related 
Framework 
Indicators 

Population 
Segments 

For the population segments below, describe 
and quantify the FV changes using the 6 points 
above as a guide. 

 

Low-income, 
working-age 
adults, 18-59 years: 

NA  

NA 

Reach: Individual reach unknown 

Comparison: This was the pilot year for 
Thumbs Up in a retail setting. Each store 
adopted at least 1 PSE change that improved 
the availability, ability or appeal of healthy 
options which resulted in improved sales of 
Thumbs Up promoted items.   

Methods:  An adapted form of NYC’s Adopt a 
Shop environmental scan tool was used to track 
PSE changes. The scan was conducted at the 
beginning and end of the fiscal year to show 
improvements in store environment. Changes 
were reported in PEARS.  

Relevance, Lessons: Thumbs Up in retail 
settings has potential to improve the availability, 
visibility and appeal of healthy choices where 
the SNAP-Ed target audience shops. Due to the 
time commitment required to work with store 
setting, partnerships result in the most thorough 
and effective implementation of the program.  

Other metrics, if any NA  

Other materials, if any   NA  

https://snapedtoolkit.org/framework/components/r2/
https://snapedtoolkit.org/framework/components/r2/
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Priority Indicator 
R2 

Accomplishments/Outcomes  

Related 
SMART 
Objective/ 

Other 
Related 
Framework 
Indicators 

Mothers with 
children 

NA NA 

Low-income 
seniors, 60+ years: 

NA NA 

Other low-income 
adult segment(s); 
specify: 

NA NA 

High school-age 
youth: 

NA NA 

Middle school-age 
children: 

NA NA 

Upper elementary-
age children: 

NA NA 

Other segments, 
<19 years of age, 
specify 

NA NA 

Other metrics, if 
any: 

NA  

Other materials, if 
any:  

NA  

Table B-8. Indicator from the SNAP-Ed Framework, Individuals, FFY [2018] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

ST1: Healthy Eating 

Number/percent of adult participants 
with healthy behaviors: Participants 
report usually/always 

• 3,370 participants or 66.6% report 
an intent to choose a variety of 
foods based on MyPlate 
recommendations (a) 

3 

 

 

 

 

https://snapedtoolkit.org/framework/components/r2/
https://snapedtoolkit.org/framework/components/r2/
https://snapedtoolkit.org/framework/components/st1/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

• 3,748 participants or 74% report an 
intent to eat a variety of fruits and 
vegetable daily (g) (h) 

Intervention(s): Create MyPlate; Youth 
years 5-17 

Behavioral changes, units: Some 
difference/Significant difference after 
taking Food $ense classes 

• 46.8% report an intake of lean 
protein (a) 

• 77.9% report an intake of fruit and 
vegetables (c) (d) 

• 43.5% report an intake of low-fat 
dairy (i) 

• 53.7% report an intake of whole 
grains (j) 

Participants and reach: 11,143 or 3.59% 
of low-income population in Utah 

Duration: 1+ Month (140 parent 
participants surveyed) 

Tools used: Youth Parent Online Survey  

Comparisons: Continues to show 
progress in all areas evaluated when 
compared to previous 3 years of impact 
data. 

Relevance: Supports our evidence-based 
programming and allows for further funding 
and program improvement. 

 

 

4,9 

Table B-9. Indicator from the SNAP-Ed Framework, Environmental Settings, FFY 
[yyyy]  
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

ST2: Food Resource 
Management 

Goal-setting or intent to change: 
Participants report usually/always 

• 3,396 participants or 67% report an 
intent to stretch their food dollars so 
there is enough food to last through 
the entire month 

1, 2 

Table B-10. Indicator from the SNAP-Ed Framework, Sectors of Influence, FFY 
[yyyy] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

ST3: Physical 
Activity and Reduced 
Sedentary Behavior 

Goal-setting or intent to change: 
Participants report usually/always 

• 3,182 participants or 62.8% report 
an intent to choose to be physically 
active for at least 30 minutes, five 
days a week 

3 

Table B-11. Indicator from the SNAP-Ed Framework, Population Results, FFY 
[2018] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

MT12: Social 
Marketing 

Campaigns, statewide, local (number): 3 
statewide 

Reach/market segment of each 
campaign (number, %A): 1) 2.9%, 
2)6.9%, 3) 3.0% 

 

6 

https://snapedtoolkit.org/framework/components/st2/
https://snapedtoolkit.org/framework/components/st2/
https://snapedtoolkit.org/framework/components/st3/
https://snapedtoolkit.org/framework/components/st3/
https://snapedtoolkit.org/framework/components/st3/
https://snapedtoolkit.org/framework/components/mt12/
https://snapedtoolkit.org/framework/components/mt12/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

Impressions/medium (TV, radio, 
outdoor, transit)/campaign (number): 1) 
NA, 2) Transit-179,305, 3) TV-10,000 & 
Transit-1,162,407 

Statewide reach/topic of each campaign 
(number, %B): NA 

Reach/topic of each local/regional 
campaign (number, %C): NA 

People receiving complementary non-
media intervention/campaign (number): 
NA 

Unaided recall of state, local campaigns 
(number, %D): NA 
A Reach ÷ market segment x 100 = % 
B Reach/campaign ÷ market segment x 
100 = % 
C Reach/topic in media market x 100 = % 
D Recalled ÷ total exposed x 100 = % 

  

 

Table C-1. Inventory of Evaluations, by Type, FFY [2018] 

# 
Name of  
Intervention 
Evaluated 

Framework 
Indicators 
Tracked/ 
Monitored 

Purpose of This 
Evaluation 

Links to Online/ Published 
Results and Attachments  

 
Formative 
Evaluations  

  
 

1 

Thumbs Up 
Retail 
Observation 
Form 

NA Assessment tool 
used during 
development 

here 

 

 
Process 
Evaluations 

  
 

2 
Create Better 
Health Survey 

NA Program 
evaluation 

here 

 

https://extension.usu.edu/fscreate/2018_evaluation_materials
https://extension.usu.edu/fscreate/2018_evaluation_materials
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# 
Name of  
Intervention 
Evaluated 

Framework 
Indicators 
Tracked/ 
Monitored 

Purpose of This 
Evaluation 

Links to Online/ Published 
Results and Attachments  

3 
Create Farm 
Fresh Food 
Survey 

ST1 
ST5 
MT8 

Program 
evaluation 

here 

 

4 
Thumbs Up 
Survey 

ST5 Program 
evaluation 

here 

 

 
Outcome 
Evaluations 

  
 

5 

Retrospective 
Create Better 
Health Pre/Post 
Participant Form  

ST1-ST4 To show goals 
and intent to 
change from 
“Create Better 
Health” 
participants 

here 

 

6 

Retrospective 
Create Family 
Meals Pre/Post 
Participant Form 

ST1-ST3 To show goals 
and intent to 
change from 
“Create Family 
Meals” 
participants 

here 

 

7 

Youth MyPlate 
Parent Online 
Survey 

ST1 To show change 
in youth through 
their guardian’s 
perspective 1+ 
months later 

here 

 

 
Impact 
Evaluations 

  
 

8 

6 Month Follow-
Up Online 
Survey 

MT1-MT4 To show change 
in our direct 
education 
participants 6 
months later 

here 

 

 

Table C-2. Abstracts of Rigorous Evaluations, FFY [2018] 

Abstract: Rigorous 
Evaluation #1 [2018] 

 

Title Create Better Health (CBH) Adult Education Pilot Study 

Rationale/Objective 
Utah SNAP-Ed updated their adult education 
curriculum Creates to include a more structured set of 
lessons for frontline educators to effectively teach 

https://extension.usu.edu/fscreate/2018_evaluation_materials
https://extension.usu.edu/fscreate/2018_evaluation_materials
https://extension.usu.edu/fscreate/2018_evaluation_materials
https://extension.usu.edu/fscreate/2018_evaluation_materials
https://extension.usu.edu/fscreate/2018_evaluation_materials
https://extension.usu.edu/fscreate/2018_evaluation_materials
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participants how to eat well and be active on a budget. 
The evaluation was conducted to assess the format 
and effectiveness of the updated curriculum on nutrition 
and physical activity knowledge and intent to change 
related behaviors among adult SNAP-Ed participants. 

Intervention 

CBH is a direct nutrition education strategy.  
CBH is based on the USDA Dietary Guidelines 2015-
2020 and teaches how to make nutritious food choices 
and be physically active. The curriculum also has a 
strong emphasis on scratch cooking using foods 
already on hand. Participants are encouraged to attend 
a series of four to eight classes.  
 
Delivery locations and partners for the pilot study 
included: 

• Department of Workforce Services offices 

• Women, Infants, and Children (WIC) offices 
Utah State University Extension Offices 

Audience/Sites/Systems 
108 adult SNAP-Ed participants in 6 counties in Utah 
were included in this pilot study. 

Design 

The study was a non-experimental design with 
participants completing a survey at the end of a CBH 
class. This study design was selected for the pilot of 
the curriculum. Results were used for program 
improvement. Ongoing evaluation of the curriculum’s 
impact on participant nutrition and physical activity 
related behaviors is collected through a pre and post 
survey distributed at the beginning and end of each 
series. Follow-up surveys are also collected at the 6-
month and 1-year post intervention. 

Methods 

A 30-item questionnaire was used to collect data on 
demographic characteristics including food security 
status, number of SNAP-Ed classes attended, as well 
as nutrition, cooking, and the effectiveness of the CBH 
class to improve nutrition and physical activity 
knowledge and behavioral intentions. Surveys were 
distributed by SNAP-Ed educators at the end of a 
Create Better Health class. Statistical analysis was 
conducted using SPSS 25.0. Analysis included 
Spearman rho and Mann-Whitney U Test. 

Main Outcome Measures 

• Better understanding of MyPlate 

• Plans to change diet 

• Plans to be more physically active in next week  

• Confidence to create a healthy meal at home  

• New information about: 
-Cooking skills 
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           -How to stretch food dollars to last the month 
           -How to keep food safe  

• Will make the recipe at home 

• Role of exposure on program impacts 

• Associations between food security level and 
program impacts 

Results 

Participants agreed/strongly agreed they 

• Have a better understanding of MyPlate (87%) 

• Plan to be more active (79%) 

• Have confidence to create meal at home (89%) 

• Have ideas to stretch food dollars (79%) 

• Have new information on cooking skills (83%) 

• Understand how to keep food safe (75%) 

• Plan to make recipe at home (96%) 
 

Repeated exposure to the program resulted in 
better understanding of the cooking skills 
demonstrated (r=.258, P=.011), ability to create 
meals at home from food on hand (r=.258, P=.011) 
and new ideas for stretching food dollars (r=.209, 
P=.040) and being physically active (r=.22, P=.031).  
 

The class was particularly effective for participants who 
reported stress about having enough money make 
nutritious meals. These participants were more likely 
than food secure participants to leave the class with 
new ideas about how to be physically active (P<.000), 
a better understanding of cooking skills (P<.000), and a 
better understanding to keep food safe during 
preparation and storage (P<.000). 

Implications/Conclusions 

The pilot study suggests that CBH may increase 
nutrition, cooking, and physical activity knowledge 
among participants, especially those that are food 
insecure and attend multiple classes. Participants also 
reported intent to change nutrition and physical activity 
behaviors. Encouraged by these findings, CBH will be 
used as Utah SNAP-Ed’s main adult education 
curricula. Ongoing evaluation to ensure the 
effectiveness of the curriculum at initiating sustainable 
behavior change will be conducted. 

Funding Sources SNAP-Ed Grant 

 

Abstract: Rigorous 
Evaluation #2 [2018] 
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Title Thumbs Up for Healthy Choices in Food Pantries 

Rationale/Objective 

Thumbs Up is a nudge program used in food pantries 
to make healthy choices easier in the food pantry. The 
evaluation was conducted to determine if the program 
was effective at making healthy choices easier to make 
and if food pantry users felt the program improved their 
dietary intake. 

Intervention 

Thumbs Up for Healthy Choices in food pantries is a 
PSE strategy. Thumbs Up uses product promotion 
nudge strategies, including shelf talkers and educators 
to help food pantry clients easily identify available 
healthy foods. This PSE strategy is supported by 
nutrition education booths in the waiting areas of the 
pantry. SNAP-Ed educators teach food pantry clients 
about the Thumbs Up program as well as provide a 
sample of healthy recipe that can be made using items 
available at the pantry.  
Thumbs Up is offered at client-choice food pantries 
throughout Utah. 

Audience/Sites/Systems 

Thumbs Up research was conducted in 6 urban food 
pantries that had the Thumbs Up program in place for 
at least 4 months.  
The sample size was 409 food pantry users, the 
majority of which were non-Hispanic, white females. 

Design 

The study was a non-experimental design with 
participants being asked at one point in time about their 
familiarity and experience with the Thumbs Up 
program. This study design was selected to maximize 
resources.  

Methods 

Data was collected over a one-month period at 6-urban 
food pantries. Undergraduate research assistants and 
SNAP-Ed educators approached clients in food pantry 
waiting areas and presented a letter of information that 
included details about the study. Participants who 
verbally agreed to participate were given the survey in 
English or Spanish.  
Results from the surveys were imported into SPSS 
25.0 for analysis. Frequencies, descriptive statistics, 
chi-square associations and imputed logistic regression 
were analyzed. 

Main Outcome Measures 

• Recognition/familiarity with the Thumbs Up 
program. 

• Impact of Thumbs Up on reported dietary 
quality. 
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• Associations between demographic 
characteristics and program impacts  

• Impact of exposure on program impacts. 

Results 

• 84% of participants agree/strongly agree 
Thumbs Up makes healthy choices easier.  

• 67% of participants agree/strongly agree they 
eat healthier since Thumbs Up was 
implemented.  

• Hispanics were more likely to report healthy 
eating for themselves (p=.002) and their families 
(p=.001) than non-Hispanics.  

• After controlling for age, ethnicity, and gender, 
program exposure was significantly associated 
with using targeted foods at home (P<.001) and 
selecting foods with Thumbs Up signs (P=.002). 

• The most commonly reported barriers to making 
healthy choices in pantries included lack of 
availability and lack of time to compare products.   

Implications/Conclusions 

These results suggest that the Thumbs Up for Healthy 
Choices program positively impacts food pantry users’ 
reported selection of targeted healthy foods. Nudge 
programs, including Thumbs Up, are low-input 
strategies that may improve food panty users’ selection 
and consumption of healthy foods. Thumbs Up is most 
effective when implemented as part of a multi-level 
intervention that also increases availability of healthy 
options and improves the nutrition knowledge and skills 
of pantry users. 

Funding Sources Utah State University Extension Mini-Grant Program. 
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Section D: Connecting Fiscal and Program Results (Maximum length: 5 pages) 

Table D-1. State’s Funding Snapshot, FFY [2018] 

Agency 

Original 
Grant, FY 
[yyyy],  
$ 

Original 
Carryov
er from 
Prior FY 
Approve
d in 
Annual 
Award 
Letter, $ 

Total 
Approved 
Budget 
Amendment
s, $ 

Midyear 
Carryover 
Amendments 
approved by 
FNS, $  

Year-End 
Final  
Approved  
Budget, $ 

SIA #1 Utah 
State 
University 
Food $ense 

1,560,394 0.00 NA NA 1,560,394 

SIA #2 
(name) 

NA     

SIA #3 
(name) 

NA     

SIA #4 
(name) 

NA     

State 
Agency 
(name) 

NA     

Total State 
SNAP-Ed 
Grant for 
SA: (name) 

 
1,560,394 

   
$1,560,394 

Table D-2. SIA’s Variance from the Planned Annual Budget and Carryover FFY 
[2018] 

Type of Expenditure 

Year-End 
Final 
Approved  
Budget, $ 

Final 
Expenditures, 
$ (Est) 

% of Final 
Approved 
Budget 
Expended 
(Est) 

Carryover 
Used to 
Cover 
Actual 
Expenditur
es, $ (Est) 

DIRECT COSTS     

Salary/Benefits 1,149,895.29 1,173,082.63 102% NA 

Contracts/Subcontr
acts 

20,000 20,000 100% NA 

Materials 77,843.96 102,203.80 131% NA 
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Type of Expenditure 

Year-End 
Final 
Approved  
Budget, $ 

Final 
Expenditures, 
$ (Est) 

% of Final 
Approved 
Budget 
Expended 
(Est) 

Carryover 
Used to 
Cover 
Actual 
Expenditur
es, $ (Est) 

Other Direct Costs 
(Travel) 

80,000.00 82,640.84 103% NA 

TOTAL DIRECT 
COSTS 

1,327,739.25 $1,377,927.27 102% NA 

TOTAL INDIRECT 
COSTS 

232,654.75 202,466.73 87% NA 

TOTAL  

(DIRECT + INDIRECT) 
1,560,394.00 1,580,394* 100% NA 

Carryover to Next 
FFY (Estimate): $ 

NA 0.00 NA NA 

*$20,000 was used from local state funds.  

Table D-3. SIA’s Reasons for Budget Variations, FFY [2018 

Line Item with 
Significant Variance 
from Approved 
Budget 

Variance, 
$  

(%) 

Explanation 

Salary/Benefits 
3% Increased with staff changes and raises. 

Funding was from the decrease in (F&A/IDC) 

Contract/Subcontracts 0% No change. 

Materials 

31% 
Supplies included copies, updated curriculum 
and protocol manuals needed printing.  Hiring 
new staff increases supply needs. 

Other Direct Costs 
(travel) 

3% Travel increased with staff increases. NEA 
trainings conducted 3 times in the year. 

Indirect Costs 

-13% With the change in F&A (ICD) rates this 
decreased the amount that would be used 
from the plan.  Allowing funding to be used in 
direct education purposes like materials, travel 
and salary/benefits. 

Total SNAP-Ed Grant 
0% 

Total amount remained the same. 
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Table D-4. State’s Administrative Expenditures, FFY [2018] 

Agency 

Year-End 
Total 
Expenditur
e, $ 

Admin 
Salaries/ 
Benefits, $ 

Indirect 
Costs, $ 

Overhe
ad 
Charge
s, $  

Total 
Admin 
Costs, $ 

% Total 
Admin 
Costs  

SIA #1 Utah 
State 
University 
Food $ense 

$1,560,364 216,392.91 
 

202,466.
73 

NA $418,859.64 27% 

SIA #2 
(name) 

      

SIA #4 
(name) 

      

SIA #3 
(name) 

      

State 
Agency 
(name) 

      

Other SA 
contractors, 
if any 
(name) 

      

Total State 
SNAP-Ed 
Grant: 

$1,560,364  216,392.91 202,466.
73  

NA  $418,859.64  27%  
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Table D-5. Agencies and Businesses Funded to Provide SNAP-Ed Services, FFY 
[2018] 

Name of Public 
Sector Contractor/ 
Sub-grantee 

Geographic Area Where 
Services Were Delivered, 
Location of Organization 

Primary SNAP-Ed Activities  

Utah State University All 29 counties in Utah Direct, Indirect, PSE, Social 
Marketing, etc. 

   

   

   

   

   

Name of Nonprofit 
Contractor/Sub-
grantee 

Geographic Area Where 
Services Were Delivered, 
Contractor Location  

Primary SNAP-Ed Activities 

NA   

   

   

   

   

Name of Business 
with SNAP-Ed 
Contracts 

Geographic Area Where 
Services Were Delivered, 
Principal Location for 
SNAP-Ed Services 

Primary SNAP-Ed Services 

NA   
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▲ Appendix A: Accomplishments Tied to Other Indicators in the SNAP-Ed 
Evaluation Framework (OPTIONAL but highly encouraged) 

Table AA-1. Outcomes related to building infrastructure for positive change (ST5 
and ST6), FFY [2018] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators  

ST5: Need and 
Readiness 

Sites/organizations with need for 
change: 40 

Number of organizations/sites ready for 
change: 40 

 

NA 

ST6: Champions 

Number of champions, by domain and 
setting type: 12, various counties in Utah 
nominated local champions for the Food 
$ense Annual Conference Awards Dinner.  
They included champions from Health 
Departments, Food Pantries and Charter 
Schools. 

 

NA 

Table AA-2. Outcomes Related to Helping Individuals Change, FFY [2018] 

Indicator 
Accomplishments, Links 
(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators  

ST1: Healthy Eating Please refer to table B-8 NA 

LT1: Healthy Eating NA NA 

ST2: Food Resource 
Management 

Please refer to table B-9 NA 

LT2: Food Resource 
Management 

NA NA 

ST3: Physical 
Activity and Reduced 
Sedentary Behavior 

Please refer to table B-10 NA 

https://snapedtoolkit.org/framework/components/st5/
https://snapedtoolkit.org/framework/components/st5/
https://snapedtoolkit.org/framework/components/st6/
https://snapedtoolkit.org/framework/components/st1/
https://snapedtoolkit.org/framework/components/lt1/
https://snapedtoolkit.org/framework/components/st2/
https://snapedtoolkit.org/framework/components/st2/
https://snapedtoolkit.org/framework/components/lt2/
https://snapedtoolkit.org/framework/components/lt2/
https://snapedtoolkit.org/framework/components/st3/
https://snapedtoolkit.org/framework/components/st3/
https://snapedtoolkit.org/framework/components/st3/
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Indicator 
Accomplishments, Links 
(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators  

LT3: Physical Activity 
and Reduced 
Sedentary Behavior 

NA NA 

ST4: Food Safety 

Goal-setting or intent to change: 
Participants report usually/always 

• 3,501 participants or 69.2% report 
the intent to follow USDA Food 
Safety recommendations 

NA 

MT4: Food Safety 

Number and percent of participants 
reporting practice changes at home: 
Most of the time/Always (220 surveyed) 

• 68 participants or 31% reported an 
increase in washing hands and 
surfaces before and after food 
preparation (a) 

• 68 participants or 31% reported an 
increase in cooking food thoroughly 
using USDA recommendations (d) 

• 48 participants or 22% reported 
increase in refrigerating meat, dairy 
and other perishables promptly (d) 

NA 

LT4: Food Safety NA NA 

Table AA-3. Outcomes Related to Creating Settings with Healthy Environments, 
FFY [2018] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to Attachments in 
Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators 

LT5: Nutrition 
Supports 
Implementation 

Number of sites/organizations that implement 
multi-component/multi-level interventions with 
changes as in MT5:  

12, 13 & 14 

MT5 

https://snapedtoolkit.org/framework/components/lt3/
https://snapedtoolkit.org/framework/components/lt3/
https://snapedtoolkit.org/framework/components/lt3/
https://snapedtoolkit.org/framework/components/st4/
https://snapedtoolkit.org/framework/components/mt4/
https://snapedtoolkit.org/framework/components/lt4/
https://snapedtoolkit.org/framework/components/lt5/
https://snapedtoolkit.org/framework/components/lt5/
https://snapedtoolkit.org/framework/components/lt5/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to Attachments in 
Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators 

• 27 sites (food pantries & small stores)  
 

Number of PSEP components per 
site/organization, and types of components:  

• Varied number of PSEP components per site. 
Component types included promotional 

 

• materials including shelf talkers & educators, 
product placement, increased availability of 
healthy options.  

 

• Number of sites/organizations that made 
>PSEP change and showed improved food 
environment assessment scores:  

 

• 87% of sites that had a baseline and follow-up 
environmental scan conducted improved their 
score. 

MT6: Physical 
Activity and 
Reduced 
Sedentary 
Behavior 
Supports 

NA NA 

LT6: Physical 
Activity 
Supports 
Implementation 

NA NA 

LT7: Program 
Recognition 

▪ Program awards partners received (number, 
award names): 

▪ Best of State Community Education Award 
▪ NEAFCS Innovation in Programing: Creaciones en la Cocina 

Curriculum 3rd Place Western Region 
▪ NEAFCS SNAP-Ed/EFNEP Educational Program: Thumbs 

Up for Healthy Choices 1st Place Western Region 
▪ UEAFCS Innovation in Programing: Creaciones en la Cocina 

Curriculum 1st Place Utah 
▪ UEAFCS SNAP-Ed/EFNEP Educational Program: Thumbs 

Up for Healthy Choices 1st Place Utah  

▪ Partner organizations winning higher rank 
(number, award):  NA 

LT7d  

 

https://snapedtoolkit.org/framework/components/mt6/
https://snapedtoolkit.org/framework/components/mt6/
https://snapedtoolkit.org/framework/components/mt6/
https://snapedtoolkit.org/framework/components/mt6/
https://snapedtoolkit.org/framework/components/mt6/
https://snapedtoolkit.org/framework/components/mt6/
https://snapedtoolkit.org/framework/components/lt6/
https://snapedtoolkit.org/framework/components/lt6/
https://snapedtoolkit.org/framework/components/lt6/
https://snapedtoolkit.org/framework/components/lt6/
https://snapedtoolkit.org/framework/components/lt7/
https://snapedtoolkit.org/framework/components/lt7/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to Attachments in 
Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators 

▪ Partners maintaining rank (number, award): NA 
▪ Total reach of organizations with awards: NA 

LT8: Media 
Coverage 

Electronic, print outlets:  

• Eat Well Utah Newsletter, also referred to as the 
Utah Intergenerational Poverty Newsletter (S-1), 
694,031 emails sent 

• USU Extension and Food $ense (SNAP-Ed) 
2018 Calendars 7000 calendars distributed 

• Cinco de Mayo 2325 healthy Cinco de Mayo 
recipes distributed 

Websites:  

• USU Extension Food $ense (SNAP-Ed) 
https://extension.usu.edu/foodsense/ 

Social media: 

• Blogs 

Eat Well Utah     
 https://eatwellutah.org/ 

Kids Create!    
 https://kidscreatesite.wordpress.com/ 

Snappily Ever After (no longer active)
 http://snappilyforever.blogspot.com/   

• Instagram 

Eat Well Utah    
 https://www.instagram.com/eatwellutah/  

Food Sense Utah   
 https://www.instagram.com/foodsense_utah/ 

NA 

https://snapedtoolkit.org/framework/components/lt8/
https://snapedtoolkit.org/framework/components/lt8/
https://extension.usu.edu/foodsense/
https://eatwellutah.org/
https://kidscreatesite.wordpress.com/
http://snappilyforever.blogspot.com/
https://www.instagram.com/eatwellutah/
https://www.instagram.com/foodsense_utah/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to Attachments in 
Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators 

Snappily Ever After (no longer active)
 http://instagram.com/snappilyeverafter 

• Pinterest 

Eat Well Utah    
 https://www.pinterest.com/eatwellutah/ 

Food Sense Utah   
 https://www.pinterest.com/foodsenseutah/ 

Snappily Ever After (no longer active)
 http://pinterest.com/snappilyeverafter 

• Twitter 

Eat Well Utah    
 https://twitter.com/EatWellUtah 

Food Sense Utah   
 https://twitter.com/UtahFoodSense 

Snappily Ever After (no longer active)
 http://twitter.com/snappilyforever 

• YouTube 

Food $ense Creates      
https://www.youtube.com/channel/UCp5fRTxguUUpO-
OJWXLx3FQ/ 

• Facebook (Statewide Audience) 

Eat Well Utah – SNAP-Ed  
 https://www.facebook.com/eatwell.utah 

Utah Food Sense – SNAP-Ed  
 http://www.facebook.com/utahfoodsense 

Kids Create    
 https://www.facebook.com/kidscreatefoodsense/ 

http://instagram.com/snappilyeverafter
https://www.pinterest.com/eatwellutah/
https://www.pinterest.com/foodsenseutah/
http://pinterest.com/snappilyeverafter
https://twitter.com/EatWellUtah
https://twitter.com/UtahFoodSense
http://twitter.com/snappilyforever
https://www.youtube.com/channel/UCp5fRTxguUUpO-OJWXLx3FQ/
https://www.youtube.com/channel/UCp5fRTxguUUpO-OJWXLx3FQ/
https://www.facebook.com/eatwell.utah
http://www.facebook.com/utahfoodsense
https://www.facebook.com/kidscreatefoodsense/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to Attachments in 
Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators 

Creacions en la Cocina  
 https://www.facebook.com/enlacocina/ 

Snappily Ever After (no longer active)
 https://www.facebook.com/snappilyeverafterblo
g/ 

12 County Facebook pages are also active and 
share content from the above state-wide pages 
along with local information. 

 

• TV Guest Appearances 

November: Thanksgiving Cornucopia Fruit & Veggie 
Tray -- Jaqueline Neid-Avila, Davis County Extension 
Agent, on Fox13 

December: 10 Best Healthy Foods of 2017 -- Tayla 
Russell, Social Media NEA, on Fox 13 

LT9: 
Leveraged 
Resources 

In-kind contributions ($): 

• $756 In-kind donation from MAV Media for radio 
ads 

• $1050 In-kind donation for public transit ads. 

• $32,000 In-kind state appropriation for 
expanding nutrition education. 

• $50,000 In-kind USU funding. 

NA 

LT10: Planned 
Sustainability 

NA NA 

LT11: 
Unexpected 
Benefits 

▪ New public policies (number, description): 
▪ New initiatives by nonprofit partners (number, 

description): 
▪ New business initiatives(number, description): 
▪ Other, related but exceeding Framework 

metrics (describe): 

NA 

https://www.facebook.com/enlacocina/
https://www.facebook.com/snappilyeverafterblog/
https://www.facebook.com/snappilyeverafterblog/
http://fox13now.com/2017/11/08/thanksgiving-cornucopia-veggie-and-fruit-tray/
http://fox13now.com/2017/11/08/thanksgiving-cornucopia-veggie-and-fruit-tray/
http://fox13now.com/2017/12/20/10-best-healthy-foods-of-2017/
https://snapedtoolkit.org/framework/components/lt9/
https://snapedtoolkit.org/framework/components/lt9/
https://snapedtoolkit.org/framework/components/lt9/
https://snapedtoolkit.org/framework/components/lt10/
https://snapedtoolkit.org/framework/components/lt10/
https://snapedtoolkit.org/framework/components/lt11/
https://snapedtoolkit.org/framework/components/lt11/
https://snapedtoolkit.org/framework/components/lt11/
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Table AA-4. Outcomes Related to Working across Sectors toward Collective 
Impact, FFY [2018] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators  

MT7: Government 
Policies 

NA NA 

LT13: Government 
Investments 

NA NA 

LT12: Food Systems 

• Food banks with new PSE changes 
(number):  
5 food pantries worked with SNAP-Ed 
and other community partners to 
conduct healthy food drives and glean 
fresh produce to improve availability of 
healthy foods in the pantry. 

NA 

MT8: Agriculture 

• Farmers’ markets accepting EBT 
(number/10,000 SNAP ppts): 
0.61/10,000 SNAP ppts 

• On-farm markets accepting EBT 
(number/10,000 SNAP ppts): 
0.09/10,000 SNAP ppts 

• CSAs accepting EBT (number/10,000 
SNAP ppts): 0.03/10,000 SNAP ppts 

• Farmers’ markets offering SNAP-
incentive (number): 20 (including farm 
stands), 17 (just farmers markets)   

• School districts with Farm-to-School 
(number): 30 

• Low-income communities with 
farmers’ markets (%):11.3% (Percent 
of tracts with a FM within the tract), 
62.9% (Percent of tracts relatively close 
to a FM in at least somewhat walkable 
areas) 

• Low-income residents with 
increased access to new 
policy/program:  
-In census-defined area (number): 45 
(1822-census area) 
-SNAP-Ed eligible people (number, 
%A): 16 (667-census area), 36.6% 

 

5, 16 

https://snapedtoolkit.org/framework/components/mt7/
https://snapedtoolkit.org/framework/components/mt7/
https://snapedtoolkit.org/framework/components/lt13/
https://snapedtoolkit.org/framework/components/lt13/
https://snapedtoolkit.org/framework/components/lt12/
https://snapedtoolkit.org/framework/components/mt8/
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Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related 
Framework 
Indicators  

A People <185% FPL ÷ total population x 
100 = %. 

LT14: Agriculture 
Sales and Incentives 

NA NA 

MT9: Education 
Policies 

NA NA 

LT15: Educational 
Attainment 

NA  NA 

MT10: Community 
Design and Safety 

NA NA 

LT16: Shared Use 
Streets and Crime 
Reduction 

NA NA 

MT11: Health Care 
Clinical-Community 
Linkages 

NA  NA 

LT17: Health Care 
Cost Savings 

NA NA 

MT12: Social 
Marketing 

 

Please refer to table B-11 

 

NA 

MT13: Media 
Practices 

NA  NA 

LT18: Commercial 
Marketing of Healthy 
Foods and 
Beverages 

NA NA 

LT19: Community-
wide Recognition 
Programs 

NA NA 

https://snapedtoolkit.org/framework/components/lt14/
https://snapedtoolkit.org/framework/components/lt14/
https://snapedtoolkit.org/framework/components/mt9/
https://snapedtoolkit.org/framework/components/mt9/
https://snapedtoolkit.org/framework/components/lt15/
https://snapedtoolkit.org/framework/components/lt15/
https://snapedtoolkit.org/framework/components/mt10/
https://snapedtoolkit.org/framework/components/mt10/
https://snapedtoolkit.org/framework/components/lt16/
https://snapedtoolkit.org/framework/components/lt16/
https://snapedtoolkit.org/framework/components/lt16/
https://snapedtoolkit.org/framework/components/mt11/
https://snapedtoolkit.org/framework/components/mt11/
https://snapedtoolkit.org/framework/components/mt11/
https://snapedtoolkit.org/framework/components/lt17/
https://snapedtoolkit.org/framework/components/lt17/
https://snapedtoolkit.org/framework/components/mt12/
https://snapedtoolkit.org/framework/components/mt12/
https://snapedtoolkit.org/framework/components/mt13/
https://snapedtoolkit.org/framework/components/mt13/
https://snapedtoolkit.org/framework/components/lt18/
https://snapedtoolkit.org/framework/components/lt18/
https://snapedtoolkit.org/framework/components/lt18/
https://snapedtoolkit.org/framework/components/lt18/
https://snapedtoolkit.org/framework/components/lt19/
https://snapedtoolkit.org/framework/components/lt19/
https://snapedtoolkit.org/framework/components/lt19/
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Table AA-5. Outcomes related to tracking healthy change among low-income 
populations (R2), [2018] 

Indicator 

Accomplishments, Links 

(List Online Links and Refer to 
Attachments in Appendix A, if any) 

Related SMART 
Objectives/Other 
Related   
Framework 
Indicators  

R1: Overall Diet 
Quality 

NA NA 

R3: Whole Grains NA NA 

R4: Dairy NA NA 

R5: Beverages NA NA 

R6: Food Security NA NA 

R7: Physical Activity 
and Reduced 
Sedentary Behavior 

NA NA 

R8: Breastfeeding NA 
NA 

R9: Healthy Weight NA NA 

R10: Family Meals NA NA 

R11: Quality of Life NA NA 

 

 

  

https://snapedtoolkit.org/framework/components/r1/
https://snapedtoolkit.org/framework/components/r1/
https://snapedtoolkit.org/framework/components/r3/
https://snapedtoolkit.org/framework/components/r4/
https://snapedtoolkit.org/framework/components/r5/
https://snapedtoolkit.org/framework/components/r6/
https://snapedtoolkit.org/framework/components/r7/
https://snapedtoolkit.org/framework/components/r7/
https://snapedtoolkit.org/framework/components/r7/
https://snapedtoolkit.org/framework/components/r8/
https://snapedtoolkit.org/framework/components/r9/
https://snapedtoolkit.org/framework/components/r10/
https://snapedtoolkit.org/framework/components/r11/
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▲ Appendix B: List of Attachments (Maximum length: 150 pages)) 

Table AB-1. List of Attachments, FFY [2018] 

# 

Title and 
Type of 
Attachme
nts 

Annual Report Sections to Which Attachment Relates  

1 Thumbs 
Up SNEB 
Poster 

Attached.  
http://extension.usu.edu/fscreate/publications_presentations_journal
_articles  

2 CBH GEM https://www.jneb.org/article/S1499-4046(18)30850-9/fulltext 

Create Better Health a Practical Approach to Improving Cooking 
Skills and Food Security. 

3 JNEAFCS https://www.neafcs.org/assets/documents/journal/2017%20jneafcs%
20final%202.pdf page 137 

Evaluating the Effectiveness of the SNAP-Ed CREATE Curriculum. 

4 Utah 
Report  

www.extension.usu.edu/fscreate 

Coming January 2019 

5 Utah 
SNAP-Ed 
Works 

https://www.linkedin.com/company/food-ense-utah-snap-ed/ 
https://twitter.com/utah_ed  
https://www.facebook.com/UtahSNAPEd 

 

 

 

 

 

http://extension.usu.edu/fscreate/publications_presentations_journal_articles
http://extension.usu.edu/fscreate/publications_presentations_journal_articles
https://www.jneb.org/article/S1499-4046(18)30850-9/fulltext
https://www.neafcs.org/assets/documents/journal/2017%20jneafcs%20final%202.pdf
https://www.neafcs.org/assets/documents/journal/2017%20jneafcs%20final%202.pdf
http://www.extension.usu.edu/fscreate
https://www.linkedin.com/company/food-ense-utah-snap-ed/
https://twitter.com/utah_ed
https://www.facebook.com/UtahSNAPEd/?view_public_for=397268170808022
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