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Mission:

The Utah Farmers Market Network supports farmers
markets through communication, collaboration, and
professional development - building community, uplifting
agriculture, and incubating small businesses throughout
Utah.
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2023
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2024
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Downtown Salt Lake City
Wheeler Farm
Carbon-Emery (Price)

Downtown Salt Lake City
Wheeler Farm
Carbon-Emery (Price)
Downtown St. George
Ogden

Murray Park

2025
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Three-Year Data Collection Project

Downtown Salt Lake City
Wheeler Farm
Carbon-Emery (Price)
Downtown St. George
Ogden

Murray Park

Hurricane

Festival City (Cedar City)
Millcreek
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What is your age group?

How far did you travel to get to this market today?
How much money do you estimate you spend on an
average market day?

Why did you visit this market today?

What percentage of your weekly grocery budget do you
estimate you spend at this farmers market?

How often do you visit or plan to visit this farmers
market during the season?

Why is this market important?
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Year 1
Findings

Downtown Salt Lake City
Farmers Market

Wheeler's Farm
Farmers Market

Carbon-Emery
Farmers Market

— 918,198

in season sales (51,401,261 aggregate sales)

S 211,609

in season sales ($371,500 aggregate sales)

Vendors reported
an average of

$2,100

in season sales (510,500 aggregate sales)
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Customers from
ages 40-59 spend
on average S$10
more per visit
than younger and
older customers.
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) Customers from

3 ages 40-59 spend

- on average $11
more per visit
than younger and

= older customers,

Customers from
ages 30-49 spend
on average $7
more per visit
than younger and
older customers.
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Impacts of
Utah Farmers
Markets

Based on 2023 data collected at 3 Utah farmers markets by the Utah

Year 1 Findings

Farmers Market Network and Utah State University.

Help
Build
Community

Up to 89%
of customers
reported visiting
the market
every week

More than $43,000
worth of food was
distributed to low-
income households
through nutrition
incentive programs

Increase
Access
to Healthy
Foods

Stimulate
Local
Economies

Customers
spent an
average of $29-
$52 per day at
the market

51%-80% of
vendors reported
starting their
small business at
a farmers market

Support
Small
Businesses

Support
Local
Businesses

Vendors
reported an
average of

$2,000-$18,000
in season sales

40%-70%
vendors reported
being women/
nonbinary owned
businesses

Support
Gender
Equality

National Farmars Market Week
August 4-10, 2024
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Year 2 Findings

waros. These markots gather community, stmulate
oonal COmMMErce, CAAMEION NLErBon ior Litahes from
all Dackgrounds, and most of all, create & home fo¢ local
Aprcuite 10 Nournsh,

The Utah Farmens Mackot Network (UFMN) supports e
APicutivee n Utah By prometing larmenrs markets and
FPPHING NCTO50d CASI0AY HOoUZh COmMunscation,
collaboration, techeical asustance. and professional
Sovelopment. For the $6C00d COfdaCUtive Markit 0800,
the UFMN researchers surveyod Customers and vendors

Uty coce a manth, from June through October 2024,

A% sin ooy markets ACrods the state (see box At right)

WHAT DID WE LEARN IN 20247

MOA! cuttomtors vialt farmers markots 10 buy fresh and
Jocal grocenes, Sut saaty Others 100 farmars mackets as
# 1ot destination, Survey respondents vting from
A0S BHO CouNntry Of Zhobe viloed farmers markots
EPOURh 10 Prontize Shapping A% the Market Over Sthat
focal actvitins

Utah Farmers Markets:

Statewide Social and Economic Impacts

Bryn Watkins, Jaclyn Pace, Steven Price, and Rostyrin McCann

Key Utah Farmers Markets
1. Farmers Market Ogden 2. Downtown Salt
Lake City Farmers Market 3. Wheeler Farm

Farmeors Market (Murray) 4. Murray Park
Farmeors Market 5. Carbon and Emery
Fareoers Market (Price) 6. Downtown Farmers
Market (51, George)
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Customers generally spend $26~550 a1 the Tanmers market,
redvectng reughly 20% of thew weekly grocery budget 10
local growors (U.S, Contun Buteay, 2024)
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What is your age group?
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Number of customer responses

12000

:

2000

How many miles do you estimate you traveled to get to the
market today?

11-15 16-20 21-30

Estimated distance travelled (miles)
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W How much do you spend in an average market day?

g § 8

E &8 8 8

Number of customer responses
P

:

$1-10 511-25 526-50 551-100
Estimated average spending (USD)
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Why did you visit the market today?

I‘

= To buy produce = To buy meat/dary
= To buy prepared food = To buy home arts/crafts
= To engage with community = To look around
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Experiense diversity, culture, %
inclusivity, or something new

2%

Mental or social heaith
3%

Product quality
(organic/vegan,
freshness, nutrition,
health, sustainability,
etc.)...

Why Does This Market Matter? (Response Categories)

Entertainment

Local products (undefined) T
2%
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Results

These outcomes have real-world significance; farmers markets
contribute to resilient local economies, healthier food systems,
and vibrant community life. Documenting these benefits helps
ensure that markets remain accessible, sustainable, and
responsive to community needs, particularly in rural and
underserved areas.
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® $25/year for vendors i g g I T,
® Find out more and b o g
apply here. ,.f"::;, °§:‘ ;



http://utahfarmersmarketnetwork.org/membership
http://utahfarmersmarketnetwork.org/membership
http://utahfarmersmarketnetwork.org/membership
http://utahfarmersmarketnetwork.org/membership
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e FREE for UFMN oEMA =
members FARMERS MARKET BOOT CAMP
e $75 for non-
members. ™  General Sessions Utah “State
Thurs, March 12, 2026 & Hosted by thggj{MN
Thurs, March 19, 2026 Thurs, March 26, 2026

® Register here. 9:00am - 12:00pm (PT) 10:00am - 1:00pm (MT)

() www.wafarmersmarkets.org/bootcamp-2026/

WASHINGTON STATE ¢ htips://bootcamp2026.eventbrite.com
FARMERS MARKET
‘ ASSOCIATION PR info@wafarmersmarkets.org

& (206) 706-5198
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e FREE for UFMN
members

e $20 for non-
members

® Register here.

Group Micro Course:

| “Marketing Farmers Markets”

LIVE ONLINE: MAR. 20, 10AM-12PM MT
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https://www.eventbrite.com/e/marketing-farmers-markets-group-micro-course-tickets-1982290249498?aff=oddtdtcreator&discount=UFMNMember
https://www.eventbrite.com/e/marketing-farmers-markets-group-micro-course-tickets-1982290249498?aff=oddtdtcreator&discount=UFMNMember
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Jaclyn Pace
435-200-3260

jaclyn.pace@usu.edu

info@utahfarmersmarketnetwork.org
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