—— MONEY MENTORS CURRICULUM HELPS YOUTH ———

Financial literacy is imperative for youth if they are to become money-savvy adults. USU

® Extension 4-H provides a curriculum to teach youth these crucial financial skills. The
DiSCO‘V‘ER Utah 4-H & Fidelity Investments® Money Mentors Youth Financial Literacy Curriculum
consists of six 1-hour lessons that incorporate the do, reflect, apply method of learning
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MONEY MENTORS CLUBS rough experience. The framework for the lessons includes icebreaker introductions,
lesson materials and activities, wrap up/recap of each concept, and homework assign-

ments. The six lessons in the Money Mentors curriculum are: Planning for Success;
Creating a Spending Blueprint, Save Your Bacon; Share Your Bacon, Credit: Know Your
Stuff, Discover a Dollar’s Potential, and Invest in Yourself. To learn more about Money
Mentors and to download the curriculum, visit utah4h.org/discover.
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——YOUTUBE VIDEQS MOTIVATE FINANGIAL CHANGE ——

YouTube videos have been a useful medium for distributing finan-
cial information. USU Extension’s family finance video playlist
contains 23 videos about common financial topics such as debt
management, credit management, budgeting, etc.

A study of those who watched the personal finance videos was
conducted through a Qualtrics survey link. The 484 respondents
collectively watched 1,102 personal finance videos in a 1-month

time frame.

Watch all the Extension family finance videos at finance.usu.edu.

Results indicated:

. . of respondents were of respondents likelihood that
increase in motivated to make a were inspired to viewers would
0 knowledge positive change in watch an 800/0 share this
0 about financial their life after additional content with
topics watching financial video friends

Examples of positive changes participants indicated they would make as a result of watching one or more videos:
Try the 52-week money Look at my budget and see if | I never thought of a revolving savings account
challenge. can be more frugal. and | love that idea, and plan to set one up.
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Our Utah State University Extension family and consumer sciences
faculty help individuals and families understand and take steps to
achieve financial security. Those who do not have the necessary
skills to stretch their limited resources are particularly vulnerable to
financial instability. To reach our many audiences, Extension provides
a variety of delivery methods for our finance programs: face-to-face,
online classes, websites, apps, blog posts, educational videos,
Facebook Live events, social media outreach, and TV, magazine, and
news articles. Through these methods, we provide research-based
education in financial resource management to fulfill the Extension
mission of extending university resources to the communities we
serve. We hope you enjoy learning about our financial programs! Visit
our new personal and family money management websites
finance.usu.edu and UtahMoneyMoms.com.

——POWERPAY HELPS USERS SAVE MILLIONS IN INTEREST ——

The consumer finance website, The Balance, reports that 38 percent of American households

carry credit card debt from month to month, with an average balance of $7,527.

PowerPay.org, a free website and mobile app, was developed by USU Extension for such

consumers to enable them to develop a self-directed debt elimination plan. The site shows

consumers how much they can save in interest costs and how much more quickly they can
be debt free by following a specific plan and by incurring no new debt and rolling over debt ower ay
payments to other obligations as debts are paid off.

The site averages 125,000 visits each year with 77 countries having 10 or more visits. It has been used by 126 military bases
worldwide and 45 land-grant universities. More than 90 websites have recommended their visitors use the PowerPay site. Sign up
for the benefits of PowerPay at PowerPay.org.

Millions of dollars in interest costs saved by consumers who followed their PowerPay debt

elimination plans from 2009 to 2017. “I have gone from a

5 sickening pit in my
stomach to tears of
jubilation. I have gone from
what I thought was a
10-year plan to a 3-year

4

plan, which has taken me
off of financial (pressing in
on physical) life support.
Thank you, thank you,
thank you!”

2009 2010 2011 2012 2013 2014 2015 2016 2017

Projections based on research from Rutgers University.



— VITA HELPS LOW-INCOME FAMILIES EARN TAX CREDITS —

There are many low-income households in Utah that
qualify for poverty-fighting tax credits (Earned Income
and Child Tax). However, in many instances, these
families are less familiar with the relevant tax codes and
can’t afford to pay for professional assistance. In
addition, some reside in rural areas with limited access to

tax assistance.

Ten years ago, USU Extension developed the Virtual
Volunteer Income Tax Assistance (VITA) program and
pioneered the concept of connecting rural taxpayers with
urban-area certified preparers via the internet. The
program helps low-income households receive the deduc-
tions they qualify for and greatly expands rural access to
tax assistance. The process is now fully endorsed and
promoted by the IRS.

The program requires that participants have direct contact
with certified volunteers trained in tax preparation. Urban
areas have larger volunteer pools to draw from, resulting
in more readily available sites in urban versus rural areas.

USU Extension directs the Virtual VITA program in three
counties (Grand, Summit, and Wasatch) and has helped
establish VITA sites in seven others.

To learn more visit utahtaxhelp.org.
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Total

Total State e Savings on
# of Income &
and Federal . Tax Return
Returns Child Tax .
Refunds . Preparation
Credits
100 $99,111 $31,575 $15,200
103 $174,505 $76,560 $18,100
131 $169,405 $70,632 $22,925
175 $212,306 $103,566 $28,000
150 $234,873 $129,337 $31,650
144 $196,011 $98,889 $30,385
180 $211,400 $94,321 $40,000
183 $194,184 $76,849 $40,260
180 $231,466 $101,187 $41,850
188 $260,214 $121,303 $42,300
1,534 $1,983,475 $904,219 $310,670

—— FINANCIAL COURSES TEACH IMPORTANT BASICS ——

Lessons available in the Change Makes Cents series:

{©) BunseTaasics ~&y AVOIDING DEBT

G CREDIT 101

« == GETTING ORGANIZED

Many people struggle with spending and budgets because
of behavioral patterns that may have been in place for
years. Change Makes Cents is a series of financial educa-
tion lessons developed by Extension professionals that
focus on setting goals for personal financial behavior
change. The series offers four lessons: budget basics,
credit 101, getting organized, and avoiding debt.

In a 3-year period, the Change Makes Sense series has
been used more than 20 times. Organizations that have
used Change Makes Sense include Workforce Services,

community churches and state Extension services.

TESTIMONIALS

“l loved how the classes were set up to have me set a goal
at the beginning. It really made me think about where | was
when | came in and where | wanted to be in the future.”

“l was able to figure out a budget method that worked for
me and my family, and we stuck with it!”

—— ONLINE COURSE ASSISTS FIRST-TIME HOMEBUYERS ——

First-time homebuyers often don’t know how much house they can afford and
are sometimes taken advantage of as they navigate the home-buying/financing

process.

Studies show that homeowners who receive education before purchasing are
less likely to default on their home loans. The U.S. Department of Housing and
Urban Development (HUD) recognizes the need for homebuyer education, and
the USDA Rural Housing Loan Services and others offering low-interest loans
require that first-time borrowers attend an in-person course before they can
qualify for a loan. USU Extension implemented HUD certified, first-time home-
buyer courses in Salt Lake and Weber counties. This worked well for those
areas, but there were still many people around the state who couldn’t attend

classes in these locations in person.

To resolve this issue, an online HUD-approved, first-time homebuyer education
course was created by USU Extension in 2005 for residents in Utah and other
states. In January 2018, USU Extension was designated one of three nationally
approved online homeownership education providers approved for national use
by USDA Rural Housing clients. The course has been successful because home-
buyers can take it at their convenience. Completing the training and receiving
the certificate also qualifies them for low-interest loans and homeownership-as-
sistance grants to help them get into a home they can afford.

Visit extension.usu.edu/hbe for more information.

2017 Online Course Statistics

participants received certification
through the online course

3" 'I households
had participants

additional participants received
in-person training in Salt Lake County

online participants who received a
certificate were located in Utah

counties in Utah (many rural)
had course participants

additional participants were located in
Arizona, California, Idaho, Colorado,
Nevada, and Wyoming
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7 Home Buyer
Education

1 30 households received
homebuyer grant assistance
Total amount of homebuyer
y grant assistance
Average amount of homebuyer
y grant assistance per household




